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BLACK 


CUSTOM GRADE 


MOXEES 


There's unmistakable quality in i aaa 


BELGRADE SHOE CO. 
Tomahawk Black . . . a smooth leather AUBURN, MAINE 
with a deep, lustrous finish . . . a flexible leather assuring 


maximum comfort and all around walking ease. Tomahawk is tanned the 


Rueping way for the finest in men’s footwear. 


R U EP 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A. 





Nobody, 


no nobody, 

gives better values 
in 

white side leather 


KORN LEATHER CO. 


PEABODY MASS. 





Letters toL & S 





Congratulations 


Sirs: 


The feature story on Pigskin Shoe 
Leather in the Sept. 19th issue was 
extremely interesting. You are to be 
congratulated for helping to develop 
a new market which has great poten- 
tialities. 

We have followed the development 
of the new pigside skinning machine 
by Wolverine Shoe & Tanning Corp. 
This company has always been a leader 
in our industry, and we feel that this 
development will be beneficial to tan- 
ners as well as shoe manufacturers. 

Pigskin leather is destined to grow 
in importance because it has many 
qualities that make it adaptable for 
various uses. It is the most abrasive- 
resistant leather known to man. We 
ourselves have great faith in the future 
of pigskin leather, and to prove it we 
have developed an entirely new dec- 
orator product — “Pigs-Kin” genuine 
leather tiles for floors and walls. These 
tiles are extremely durable and their 
natural leather appearance gives them 
a distinctive beauty. They are now 
ready for marketing. 

Again, we would like to thank you 
for the part you are playing in improv- 
ing and enlarging the markets of the 
leather industry. 


Edgar K. Orr, 
President 


Edgar S. Kiefer Tanning Co. 
Grand Rapids, Mich. 


Another Bow 


Sirs: 

Your article on pigskin leather was 
most enlightening and constructive. 
Naturally, we’re very pleased with, 
and proud of, the part we played in 
the story. 

We feel—and I think most of the 
industry must feel — that you have 
done a magnificent job in opening the 
eyes of the industry to a potential 
leather and leather products field that 
as yet has been barely tapped. Let me 
give you my most sincere congratula- 
tions for a job well done. 


Richard H. Krause, 


Executive Vice President 


Wolverine Shoe & Tanning Corp. 
Rockford, Mich. 
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Coming Events 





Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, IIl. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


October 24, 1953—National Conference 
of Independent Shoe Retailers. Sheraton 
Hotel, Chicago, Ill. 


Oct. 26-29, 1953—National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 15-18, 1953—Semi-annual Parker 
House Shoe Show. Showing of spring and 
summer 1954 lines to New England shoe 
buyers. Sponsored by Boston Shoe Travel- 
ers Association. Parker House, Boston. 


Nov. 29-Dec. 3, 1953—-Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 13-14, 1954—Annual Spring Meet 
ing of Tanners’ Council of America. Bed 
ford Springs Hotel, Bedford, Pa. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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0); course the whole basic objective 
of the shoe industry is to sell more 
shoes. It perhaps reaches its intensity 
at this time of the year, with the 
National Shoe Fair serving as the 
sales barometer for the coming year. 

There is tremendous activity among 
shoe manufacturers in preparation to 
show their new wares for the forth- 
coming seasons—loving care and 
study given to new patterns and styles 
designed to attract new customers. 

Yet, when all the excitement has 
died down and the score toted, it 
generally looks pretty much as it did 
the year before, give or take a little. 
If one company shows a substantial 
rise in sales and new customers, its 
primarily by virtue of taking these 
sales and customers from other sell- 
ers. It’s seldom a case of an over-all 
gain for all as a result of the public 
buying more shoes, and hence retail- 
ers needing more shoes to meet de- 
mand. 


How New the “New?” 


If you take a good hard look at 
a large share of the so-called “new 
fashions for the new season” you find 
that the term “new” must frequently 
be taken with a tablespoonful of salt. 
The turnover of fashion is pretty 
much like the turnover of a chicken 
on a barbecue spit. The chicken turns 
over slowly so that you get a slightly 
different view with each turn—but 
it’s always the same chicken. 

To be more specific, we find that 
the vast majority of women’s dress 
shoes consist of pumps; for men, it’s 
the oxford; for kids, it’s oxford or 
one-strap. Of course these are re- 
garded as_ bread-and-butter shoes, 
which they certainly are. But even 
the most patient appetite will find it 
a little monotonous and unappealing 
when most of the diet most of the 
time is plain bread and butter. The 
industry may feel that it’s making 
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The public never ceases clamoring for something 


‘new and different.’” Those industries delivering 


the new reap the payoff. The shoe industry faces 


the challenge... 


WHAT'S New? 


the diet more appealing by offering 
several types of bread—rye, white, 
whole wheat, etc., and several ver- 
sions of coverings: butter, peanut 
butter, margarine, etc. But to the 
person eating the stuff, all of it is 
still bread and butter. 

By this time you’ve probably got 
an advance gist of what we’re aim- 
ing at here. Simply this: shoe sales 
and shoe consumption might be given 
a potent hypo by the introduction 
and promotion of new products—of 
new basic ideas in footwear, of new 
fundamental types of shoes. Not as 
a replacement for bread-and-butter 
types, but neither as mere window 
dressing items. 


Supplementary Fashions 


Now, we're not naive enough to 
suggest a radical turnover in basic 
styles so that the past and current 
crop of basics may be expected to 
become as outdated as the high lace 
boot for ladies. We’re not suggesting 
“replacement” fashions but strong 
“supplementary” fashions — those 
promoted with sufficient vigor to in- 
spire wholesome buying for extra 
pairage without jeopardizing sales 
of bread-and-butter types. 

A good illustration of what we 
mean is the men’s wear industry. 
Many years ago a man wore his suit 
year round. For “summer wear” he 
simply took off his suit jacket and 
walked around in shirtsleeves. 

But today we have a whole new 
branch of that industry based upon 
genuinely new products in men’s 
wear designed for summer wear—for 
business, for sport, or for casual 
wear. In addition, a new branch in 
men’s fall-winter apparel is opening 
up—for leisure or away-from-busi- 
ness wear, 

Every man still buys and wears 
the basic suit, the bread-and-butter 
item. But every man also now equips 
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his wardrobe with the extra items, 
the new products—those supplement- 
ing the business suit. 

Though some gestures along this 
line have been instituted in shoe busi- 
ness (men’s summerweight footwear, 
for example—or the colorful casuals, 
and rubber-canvas footwear), it is 
still only a comparative gesture. 
Moreover, such footwear is largely 
revised version of bread-and-butter 
types. For example, the summer shoes 
are more colorful, some _ utilizing 
different materials, etc.—but most of 
these shoes are still oxfords. 

Children’s clothing or apparel has 
undergone a revolution in the past 
10 years. Yet in footwear we still 
see essentially the age-old “school 
oxford” and the “party” one-strap 
patent. 

For all the ingenuity and creative 
talent with which the shoe industry 
is suffused, and for all its sales and 
merchandising vigor, the plain black 
pump (the all-purpose shoe) still 
dominates the women’s field. 


Tastes Change 


As times change, so do the needs, 
tastes and behavior patterns of the 
public. Surely we live today (and 
more so tomorrow) under conditions 
far different than existed 15-25-35 
years ago. This is reflected in all 
types of consumer merchandise. Yet 
our footwear has not kept pace with 
the corresponding opportunities. 

The public will never cease clamor- 
ing for “the new and different.” And 
the shoe industry should never cease 
trying to meet this demand through 
its creative talent and vision by uti- 
lizing the daring to deliver the new 
product. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 
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ONCO INNERSOLES 


Uniformity 

Strength 

Comfort Depth 

Flexibility 

Transverse Rigidity 

Breathe-ability of Purified Cellulose 


Only onco provides this 6-way Balance for 
Perfect Performance. And ONCO was the 
first to develop these six basic qualities. 


To over one billion pairs of shoes, during 
the last 15 years, ONCO innersoles have 
brought greater comfort and longer wear. 


For more information write Dept. CH-10, 


at our Boston office. 


BROWN 


COMPANY, Berlin, New Hampshire 
CORPORATION, La Tuque, Quebec 


General Sales Offices: 
150 Causeway Street, Boston 14, Mass. 
Dominion Square Building, Montreal, Quebec 





SOLKA & CELLATE PULPS + SOLKA-FLOC + NIBROC PAPERS + NIBROC 
TOWELS * NIBROC KOWTOWLS + NIBROC TOILET TISSUE + BERMICO 
SEWER PIPE, CONDUIT & CORES + ONCO INSOLES * CHEMICALS 
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| SHOE FASHION 
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New a construction in mesh developed by Shain & 
Company, Inc., Boston shoe fabrics house. Construction 
comes in two 

weights. One called 

"Oriole" for wom- 

en's shoes. Other 

called ‘'Titan'’ for 

men's shoes. Two 

patterns were de- 

veloped by means 

of a new knit con- 

struction under Pat- 

ent Application No. 

377344 filed at the 

United States Pat- 

ent office. Impor- 

tant factors of new 

knit construction are 

that it offers new 

degrees of stability 


and uniformity to the nylon mesh. It is only pattern of ny- 
lon mesh that does not ''needle cut," thereby preserving 
its original strength. It also gives leather-like appearance 
and feel to the nylon mesh. The Oriole and Titan patterns 
have a new luster, thereby making nylon mesh shoes more 
saleable. Accompanying illustrations show Oriole in a 
women's design and Titan in a men's shoe. Inset shoes 
weave magnified two times. 


—_—@———— 


Three important silhouettes for next spring-summer in 
women's shoes. Each of three can be varied with a wi 
choice of heels. All have common denominator in fight 
appearance and supple construction. The pump is the 
number one shoe with fashion emphasis on tapered last 
Dressmaker pumps look newest with detailed throat treat- 
ments or appl iques in strips or scrolls and with contrasting 
heels. This silhouette is top favorite for daytime city wear 
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Classic spectators in monotone combination of two leath- 
ers or two colors (news here—white with a new neutral) 
continue importantly. New details in foxing, miniature tip- 
ping, ornate perforations or much more pinking, mark them 
1954. Skeleton pumps have many varieties of cutouts in- 
cluding almost completely open vamps with closed backs. 
This is now a volume fashion. 


Second silhouette of importance is the mule. This con- 
tinues to grow toward volume figures in both daytime and 
after-five versions. New earmarks are these: First, bands 
that rise higher on instep. Second, the T-strap mule, very 
open and with an open back. Third, the slightly-turned-up- 
sole, for after-five and at-home wear. 


Third silhouette is the diagonal line. This continues to 
influence pumps and open shoes. This also category 
wherein falls halter models now being patterned with 
sweeping off-sided lines. In pumps, diagonal line used on 
vamps, influences throat lines. In slings, it gives a fresh 
look to strippings and band treatments and to the combi- 
nation of the two. 


—_———»——— 


Heels have never been more exciting, more varied. All 
are more slender, more graceful. The medium-high Jordan- 
type heel arrives, and there's been a great need for it. 
The faceted Jordan-type heel is a triumph in tapering and 
in beauty. Less breasting gives it an unbelievably slender 
look in 25/8 height. Polished wood heels in natural color- 
ings look wonderful on spectator or other city-daytime 
shoes. Printed heels are a special promotional fashion. 
Carved, lacquered and jeweled heels are used by designers 
for evening, as are heels of glittering, sparkling fabrics. 
Heights—the 18/8 heel is most important new mid-high 
heel. Important lower heels are shaped 14/8 to 16/8 
for both daytime and at-home shoes. For city-wise flats, 
the 8/8 to 12/8 heels will be a special fashion for the 
customer who likes the long-stemmed American look of 
(for instance) a slim shorter tweed skirt worn with highly 
polished, down-to-earth and very sophisticated flat shoes. 


——»——— 


Casual shoes have new interest and follow fashion line 
with emphasis on tapering toes and slender light look; 
band and strip constructions; the mule shoe with closed 
and open back or the reverse; and soles that turn up at 
the toes. Also watch for new version of spectator patterns 
and the man's opera slipper in both soft leathers and 
fabrics and the palette of new colors. Soft leathers are 
best: Suedes, shag leathers, glove leathers, pigskin, as 
well as such fabrics as strawcloth and ready-to-wear ver- 
sions of linen, honan and shantung in prints and plains. 


Kesabls Mar'bamiou 


October 17, 1953 





‘for shoes with STYLE, 
PROPER FIT and COMFORT... 
rely on VULCAN 
LASTS and HEELS!” 


oO 


smart shoe styling starts with 


VULCAN LASTS & HEELS... 


Vulcan’s four Model Rooms are continu- 


“new 


ally creating and developing 
wood” for advance previews for the 
coming season. Remember — “Styles of 


Tomorrow” start with Vulcan! 


VULCAN 


GENERAL OFFICES: CINCINNATI, 


LAST PLANTS 


Brockton, Mass. 
Johnson City, N. Y. 
Portsmouth, Ohio 
St. Lovis, Mo. 


CORPORATION 
OHIO 





Vulcan’s three strategically located heel 
plants can speedily meet your re- 
quirements for gracefully-shaped, 
meticulously-fitted heels. Remember — 
For plain or covered wood heels and 


wedges call Vulcan! 


to Fashion" 


“Zrom Forest 


SAW AND BLOCK MILLS 


Antigo, Wisc. 
Donken, Mich. 


Vulcan directly controls all phases of 
production from cutting their own hard 
maple timber thru shipment of the com- 
pleted “wood” to the shoe industry. 
Remember — From Forest to Fashion — 


Vulcan Control is Complete! 


DESIGNERS AND MANUFACTURERS OF 
SHOE LASTS AND WOOD HEELS 


HEEL PLANTS 
Antigo, Wisc. 
Johnson City, N. Y. 
Portsmouth, Ohio 














WE KEEP OUR GOAL IN MIND 


. . . that goal is a continuous one: to offer the 
utmost in personal service and top-level atten- 
tion to every order no matter how small, or 
routine. This goal, practiced religiously for 49 
years, has resulted in our present, accepted field 
leadership. Next time, why don’t you call ABC? 


ACMETE%: The best lining stock 
for quarters, socks and vamps. 
PERFRITE* The original, non- 
fraying woven material for rein- 
forcing perforated and cut-out 
shoes. *Reg. 
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BACKING CORPORATION 


HADLEY & MULLANPHY STS. 
- $T. LOUIS 6, MO. 


Division of 
Cc 
0 
R 
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DEVON CALF 


...@ lovely leader! 


Sales jump when Devon Calf is used on 
women’s shoes. And no wonder! This lus- 
trous Lawrence Calfskin has a beautiful 
aniline-type finish that gives shoes a high 
fashion look. Cash in on it! Popular 


seasonal colors. 


A. C. LAWRENCE LEATHER CO. 


A DIVISION OF SWIFT @ COMPANY [INC.) 


It’s naturally better 
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GENUINE SHELL CORDOVAN BUTTS 


Imitated but never equalled. The outstanding aniline leather—soft for comfort, long wearing, 
lasting beauty. "Horween Cordovan” is specified by leading manufacturers and retailers. 


SIDE LEATHERS 
Finest Quality Grains —"GLENGARRY" ANILINE and CORRECTED 
Beautiful finish, rich appearance, and unusual wearing qualities. High grade leather for high 


grade footwear. ATHLETIC GOODS LEATHERS 
"CHROMEXCEL" RETAN, WATERPROOF AND ANILINE WATERPROOF In Baseball, Football, Soccer, 


VEGETABLE CALF — “It's timber-tanned” Golf, and Archery 


NEW YORK,38 
HERMANN LOEWENSTEIN, INC 


Aforween vb aTHER CO. mero 


BOSTON, 11 
2015 ELSTON AVENUE e CHICAGO, 14 avon BARNES IRE 


93 SOUTH ST 
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CARR-BUCK. . . the 


very finest in heavy calf suede 
for quality unlined shoes. CARR- 
BUCK is top buffed to assure a fine 
even nap... is processed to control 
crocking. Available in 2!/2-5!/2 
ounce weights. Black and all 


current colors. 


CARR-MOC. e+ @ SU- 


perior heavy suede, cropped at 
the shoulders to give you all-over 
fine nap and exceptional cut- 
ting figures at a competitive price. 
Especially suitable for men's and 
women's moccasins and unlined 
shoes. Like CARR-BUCK, it is crock- 
controlled. Available in 3-5!/2 
ounce weights. Black 


and all current colors. 
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@ Still another survey shows — 












































Shoe clerks often mistake 


GUN METAL fr calif 


Shoe clerks handle leather personally every day. They 
know what their customers regard as high quality. An un- 
biased research organization showed five unmarked 
swatches of leather to 100 shoe sales people. 

They picked Lawrence GUN METAL as the best quality 
side leather, in their opinion. One calfskin swatch was in- 
cluded in the samples, and GUN METAL was the leather most 
often mistaken for calf! 

Does this give you a hunch? Yes — there’s a competi- 
tive advantage for you in GUN METAL. And you, too, will 


admire its suppleness, feel and appearance. See why it is the 
leather most often mistaken for calf. Write for free swatches 
or see a typical side. A. C. Lawrence Leather Company. A 
Division of Swift & Company (Inc.), Peabody, Mass. 


LAWRENCE LEATHER 
It’s naturally better 
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\ ... STANDS UP 
UNDER RUGGED USE 


REALLY CUSHIONS 
BODY WEIGHT... 


LIGHTWEIGHT... > | \ 


for all three... y 
SPONGEX INNERSOLE CUSHIONING 


Here’s one innersole material—Spongex cellular rubber—firm enough to take 


rugged wear, lightweight enough for women’s shoes, yet soft enough for real cushioning 
performance under body weight. 
For Spongex innersole cushioning is resilient rubber and thousands of air bubbles 
combined to produce a lightweight innersole that cushions, but won't flatten out. 
And Spongex costs less than any other type of innersole cushioning with comparable 
8 yy 8 


compression resistance. Sheets and rolls of Spongex cellular rubber for innersoles are available 
in thicknesses of 3/32”, 1/8” and 3/16". Color is beige. Write to us for samples and prices. 


Custom molded sponge rubber soles 
Die-cut soles of sponge and latex foam 
Sheet stock for innersole cushioning 


ANOTHER 


THE SPONGE RUBBER PRODUCTS COMPANY @iyyilitas) 
651 DERBY PLACE, SHELTON, CONNECTICUT PRODUCT 
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Now Change 
Machines 
ln Minutes... 





and INSERT TABLES: 





NO MORE INSTEAD 


- moving table, stand @ Number of tables is reduced to a minimum 


* @ Machine heads are mounted on uniform bases 


+++ changing electrical which slip in and out of Insert Table in minutes 
wirings 


++» wasting precious 
production time @ You reduce down time formerly required for changes 


+++hasty repair jobs @ Machines can be repaired as convenient 


@ None of the auxiliary equipment is disturbed 


omg Acar agra Machine being replaced 0. Replacement machine is 


is removed from table lifted from truck... 
wheeled to Insert Table. all adh ae tends 


Ask about SINGER* Insert Tables at your nearest SINGER Shop oe placed in Insert 
for the Manufacturing Trade. 


SINGER SEWING MACHINE COMPANY. 


Manufacturing Trade Department ¢ Branches In All Principal Cities 


ed For All Countries. *A Tratemark of THE SINGER MANUFACTURING COMPANY 





SHOE FAIR MARKS 20th NATIONAL SHOW 


Biggest single shoe show in industry’s history set for Chicago, 
with new records expected in exhibitors, rooms, attendance. 


Waar seems certain to be the big- 
gest National Shoe Fair on record 
will take place in Chicago, October 
25-29. Some 700 shoe manufactur- 
ers representing 97 percent of the 
nation’s shoe production, and cover- 
ing every conceivable price range 
and type of footwear, will exhibit 
their lines in some 1,200 sample 
rooms in four of Chicago’s leading 
hotels: the Palmer House, Conrad 
Hilton, Morrison and Congress 
hotels. 

Registration for all visiting shoe 
men will take place in the above four 
hotels, supervised by the National 
Shoe Retailers Association under the 
direction of L. E. Langston, execu- 
tive vice president of the Association. 
Registering shoe men will receive 
the important directory which lists 
all exhibitors, their hotels and room 
numbers; also, the program covering 
all important events during the Fair; 
free bus passes (issued only at the 
registration desks); plus announce- 
ments of interest to all visiting shoe 
men. There is no charge for regis- 
tration. 

The official opening of the Fair 
will start with the Breakfast Meeting 
on Monday, October 26, at 8:30 A.M. 
sharp, in the Grand Ballroom of the 
Palmer House. Tickets are $2.90 
each, including tax and tip. Tickets 
will be available at the registration 
desks of the Palmer House, Conrad 
Hilton, Morrison and Congress 
hotels, and also will be sold at the 
entrance to the Grand Ballroom, 
fourth floor, Palmer House, starting 
Monday morning at 8 A.M. 

Featured speaker at the Breakfast 
Meeting will be Red Motley. nation- 
ally prominent “super-salesman,” 
whose talk is entitled, “Nothing Hap- 
pens Until Somebody Sells Some- 
thing.” Motley, president of the na- 
tionally distributed Parade maga- 
zine, was formerly Chairman of the 
Board of Directors, National Sales 
Executives. During his term in that 
office he travelled over 80,000 miles 
to address 117 meetings in a single 
year. A dynamic speaker, Motley’s 
message on selling will carry espe- 
cial significance and value for all 


shoe men as the industry gears for 
1954, termed “the year of the hard 
sell.” 

The Banquet on the evening of 
Wednesday, October 28, will be held 
in the Grand Ballroom of the Conrad 
Hilton Hotel. Doors will open at 
7:30 P.M., and dinner will begin 
promptly at 8 P.M. Dress is informal. 
Ladies, of course, are invited. Tickets 
are priced at $12.50 each, including 
gratuity and taxes. Tickets are being 
sold in advance from the office of the 
National Shoe Fair, Room 953W, 
Palmer House, Chicago, right up un- 
til Wednesday noon, October 28. 

All those planning to attend the 
Banquet are urged to make their 
reservations early. A complete sell- 
out is expected. Last year, over 1,000 
attended to enjoy an enormously suc- 
cessful evening, and scores of late- 
comers were disappointed because 
all available space was sold out. A 
sumptuous dinner is planned, plus a 
lavish entertainment program that 
will include many shining stars 
prominent in the world of show busi- 
ness. 

Bus Service Renewed 

The National Shoe Fair has rein- 
stated the popular free bus service 
operating between the exhibiting 
hotels. Chartered bus service will 
function on a 7-minute schedule in 
front of the Palmer House, Conrad 
Hilton and Morrison hotels. The 
service will operate daily, starting 
Sunday. October 25, at 1 P.M. to 
6 P.M., and Monday through Wednes- 
day, 9 A.M. to 6 P.M. Free tickets 
are available at the registration desks 
of the four participating hotels. 

Booth exhibits are located on the 
fourth floor of the Palmer House, 
Exhibition Hall. Some 100 allied 
trades firms will display many new 
products to visiting shoe men in this 
large area. 

The Leather Industries of America 
will occupy the acre-sized Red 
Lacquer Room on the fourth floor of 
the Palmer House to present a spec- 
tacular and dynamic “retailers’ work 
shop” that is without precedent in 
the shoe business. Sparing no ex- 
pense, LIA has been at work for 
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months in preparing this extraordi- 
nary display and program designed to 
give shoe men fresh and dramatic 
merchandising ideas for Spring shoe 
selling. 

The ballrooms and some of the 
private dining rooms of the Conrad 
Hilton, Morrison and Congress hotels 
will be occupied by firms requiring 
large space for the expansive dis- 
plays they have planned. 

The National Shoe Institute, spon- 
sor of “The New In Shoes” seasonal 
openings, will hold an interesting ex- 
hibit at a special booth in the Red 
Lacquer Room. Posters, counter 
cards, window streamers, lapel badges 
and other display material connected 
with “The New In Shoes” theme will 
be displayed. These can be pur- 
chased by retailers at a nominal price 
by individual items or in a special 
package. These display materials 
have been designed to aid retailers 
in effectively merchandising the pro- 
motion and focusing the public’s 
attention on the new footwear fash- 
ions for next Spring, as associated 
with the next “New In Shoes” sea- 
sonal opening, March 7. 

The National Shoe Institute is 
urging the nation’s retailers and man- 
ufacturers to be alerted to the tre- 
mendously important fact that there 
are only 60 working days from the 
time of the National Shoe Fair to the 
date of the Spring “New In Shoes” 
seasonal opening, March 7. This 
limited period will require swift and 
definite action on the part of retail- 
ers to complete their buying and pro- 
motional plans to enable them to cash 
in on the growing opportunities af- 
forded by the National recognition 
being given to “The New In Shoes” 
seasonal openings. 

The National Shoe Manufacturers 
Association’s Board meeting will be 
held on Tuesday evening. Oct. 27, in 
the Crystal Room of the Palmer 
House. The Board meeting of the 
National Shoe Retailers Association 
will take place the same evening in 
Private Dining Room No. 9, Palmer 
House. Announcement of the elec- 
tion of new officers will be made at 
both meetings. 
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NATIONALLY ADVERTISED 


B. F. Goodrich 


SHOE PRODUCTS 


Reduce inventories with 
B. F. Goodrich Universal color heels 


IGHT color for brown or black shoes, Vogue 
R heels will reduce inventories, attach faster, 
finish better. Center plug eliminates rights and 
lefts. Core construction assures tight, rigid at- 


tachment. 


This heel is advertised coast to coast on the big- 


time B. F. Goodrich television show starring 


George Burns and Gracie Allen. 


Just another example of the many quality products 
made by B. F. Goodrich for the manufacture and 
repair of shoes. Catalog or information on request. 


The B. F. Goodrich Company, Dept. SP-42, Akron, Ohio 
Please send me additional information on Vogue heels in Universal color( ) 
Send me catalog ( ) 


Name 
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State 
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Regional Shoe Industry Outlook Reports 


NEW ENGLAND 


Shoe manufacturers uncertain over 


outlook but cautious optimism prevails 


T 
New ENGLAND shoe manufacturers, particularly those 
who make men’s and women’s shoes, are far from certain 
about the Spring 1954 picture but they are willing to go 
along with a feeling that can best be described as “cau- 
tiously optimistic.” 

More than other sections of the country, New England 
has already had a “preliminary” opportunity to test out 
prospects for the next season. This was at the Advance 
Boston Showing held in Oct. Consensus at the showing 
was that only time would tell the spring story because 
buying to date has been on the slack side. 

Not that manufacturers do not expect to sell a good 
many shoes this spring. Even buyers at the show who did 
little but look around admitted freely that they planned 
to do some active buying in the months ahead. But few 
were inclined to say how much and when. 

Some firms did good business at the show and came 
away stating that they expected one of their busiest sea- 
sons in years. These were generally the larger producers 
who have steady chain and department store accounts. 
Most said show sales were equal with last year with indi- 
cations from buying sources that there was much more 
to come. 

Yet, even the larger firms, which did not come to the 
show expecting much business and whose expectations were 
fulfilled, said the prospects were good for an active and 
satisfying spring. Here again, most looked for production 
and volume to equal to active pace of 1953. 

The majority of smaller manufacturers were the ones 
left by the wayside. These found little in the way of 
actual business and a good deal of confusion as to pros- 
pects. Buyers were interested in everything except actual 
buying. 

As one manufacturer of medium price women’s dress 
shoes, retailing in the $8 to $12 range, put it, “We’re all 
set for a good spring and we expect to have one. Still, 
there’s been no actual evidence one way or another as yet 
and naturally we get a little anxious. We know the big 
firms will do all right but we can’t be sure about ourselves 
until the actual orders are in front of us.” 

This same manufacturer says there’s no real reason 
why he shouldn’t have a good season—as good as last 
year. Few see an improvement over last spring but they're 
perfectly willing to equal the 1953 figures—production and 
saleswise. 

(Concluded on Page 66) 
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NEW YORK -BROOKLYN 


_ Sales expected to hold but competitive 


first quarter looms 


\f 
\ EW YORK City shoe manufacturers are divided in their 
forecasts for production and sales in the Spring of 1954, 
but are in solid agreement about manufacturing costs and 
retail prices. 

Most shoe producers here believe that manufacturing 
costs will be hiked by labor demands for wage increases. 
The contract with the New York City local comes up for 
renewal March 31, 1954, and manufacturers already report 
pressure for higher salaries. 

Producers also agree that retail shoe prices will continue 
at present levels. They say that consumer price resistance 
has imposed an effective ceiling on footwear. 

What worries the majority of manufacturers is a strong 
pressure from retailers and jobbers to increase their 
mark-ups from 40 to 46 percent. Since retail prices must 
remain stable, the manufacturers say that they are expected 
to absorb the loss. 

Thus, the shoe manufacturing industry in New York 
City is faced with a serious profit margin squeeze in the 
first quarter of 1954. 

As a result, shoe men here expect an extremely com- 
petitive first quarter. Those companies that can step up 
volume considerably will get by, they say, but some will 
probably fall by the way. 

To confuse matters still more, many manufacturers sell- 
ing to department stores say that buying schedules have 
been cut drastically, with buyers striving to reduce delivery 
schedules from 12 to eight weeks. 

This tendency of retailers to shift their inventory load 
to the shoulders of the manufacturer poses a serious prob- 
lem to producers faced with a highly unpredictable spring 
season. 

Manufacturers dealing with department stores do admit 
that retail inventories appear pretty well cleaned out of 
summer and fall stock, but they also point out that the 
unusually warm September weather held back re-orders 
of fall footwear. This weather trend, they declare, has 
slowed down winter footwear bookings. 

Consensus of manufacturers is that retail stocks are 
from five to 10 percent lower than last year at this time. 
| This is especially true of chain and department store stocks. 

The low inventory level is the saving feature of the 
spring picture, most manufacturers agree, inasmuch as it 
gives them their greatest chance for maintaining produc- 

' tion and bookings at last year’s level. 
With retailer inventory policy aimed at maintaining 
(Continued on Page 66) 
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Regional Shoe Industry Outlook Reports 


MIDWEST 


Men’s Shoe Manufacturers See Active 


Spring But Women’s Leery 


f ROM “Bad to Excellent” seems to paraphrase the think- | 
mer 1954 to prove the equal of 1953. This despite the fact 


| that sales and production have been lagging in recent 


ing in this section regarding the shoe industry’s prospects 
for Spring 1954. In a cross-section survey just completed 
by LEATHER AND SHOES, the rugged individualism that has 


made the shoe industry the highly competitive and inter- | 


esting business it is, was clearly evident. 
Women’s shoe manufacturers are definitely more pessi- 
mistic about the future than those making men’s and chil- 


dren’s shoes. One large company specializing in women’s | 
"ee | eight to 10 percent above last year at that time. 
cast stating it was too early to be able to forecast what to ~ P sia ° 


expect. Others, representing low to medium high retail | ad . Bug 
dress shoes sums up prevailing regional opinion as fol- 


high style dress shoes would not venture a definite fore- 


price ranges and casual to dress and tailored types, expect 


their Spring business to be about 10 percent down from | 


last season. 

Significantly, not one of the companies contacted had 
any unusual promotion programs to help offset this ex- 
pected drop. Not that they are going to be content to sit 
back and quietly watch their business fall off. They will 


not... but the fact remains that no one factor on the shoe | ‘ 
horizon appears to be sufficiently strong to combat the | factories. 


downward trend. Fill-in business on Fall shoes has been | 
| AND SHOES during the past two weeks reveals the industry 


| just emerging from a frustrating period of slowdown. A 


The price outlook for Spring is still somewhat indefinite | late school opening coupled with the now-famed heat spell 


slow and in small volume. It remains to be seen whether 
a late spurt can regain ground that has been lost. 


but all manufacturers expect prices to remain about the 


same. The lower priced lines see some adjustment upward | 


as necessary, but not at the moment. They are unanimous 
in stating there is no noticeable price pressure at this time 
from shoe retailers. 

Some attribute this to the fact that retailers are not 


seriously considering any substantial purchases at this | 
time while others feel it indicates an acceptance of the | Manufacturers Association show that total production 


inflationary condition of our economy and that not much 
can be done to lower prices. 
Most women’s shoe manufacturers believe retailers’ in- 


ventories are higher now than they were a year ago but | 


are uncertain as to the probable percentage. One in the 
casual field feels that inventories are down but not by 
very much. 

One manufacturer expects to pay less for his supplies 


for this coming Spring while the others anticipate little if | 


any change. Several point out the apparent disparity 


between hide and leather markets but will not forecast | 
| operated on part-time schedules. Some shoemen feel that 


any substantial lowering of leather prices. 
(Concluded on Page 68) 
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St. Louis 


Sluggish Conditions Prevail But Early 


Pickup Anticipated 


Nr. LOUIS shoe manufacturers look for Spring and Sum- 


weeks, 
One reason for this feeling of cautious optimism is the 
current state of retailer inventories. Till recently over- 


| stocked because of a sales slowdown, St. Louis shoe 


retailers’ shelves are now getting back into line. As re- 
cently as the end of September, they were running fully 


One prominent St. Louis manufacturer of women’s 


lows: “Retailers must be getting their inventories in line 
... they certainly haven’t been buying any new merchan- 
dise in volume, and if they have any customers at all, their 
stocks must be getting lower every day.” 

He added that many local manufacturers are more than 
concerned over the large number of single pair and few 
pair orders currently being processed through their 


A survey of St. Louis shoe manufacturers by LEATHER 


of late September is blamed for much of this slowdown. 

While orders have been slow and shipments down in 
recent weeks, conditions are decidedly on the upgrade. 
To a man, St. Louis shoe manufacturers expect their year- 


' end figures on both production and sales will compare 
| favorably with those of last year. 


Latest production figures released by the St. Louis Shoe 


through August (the first eight months) was running 


_ about six and one-half percent above the same period 


| of 1952. 


Women’s shoes were approximately five percent above 
1952, children’s about 13 percent ahead, and men’s down 


| about one and one-half percent from a year ago. Because 
| St. Louis is predominantly a producer of women’s and 


children’s shoes, it can be seen why total eight-months 
production was somewhat topheavy. 

A good deal of this overproduction was compensated 
for during September when a good number of factories 


(Continued on Page 68) 
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no droop 
no gape 
shoes hold their shape 


an aR 


“ij TRADEMARK 


hing Bee 
Soft, hand-lasted moccasin 


opera with spring heel, 
Compo construction 


KING’S FOOTWEAR CO. 
Men‘s Division of Honeybug 


You'll find all the supple mellowness you want for your leisure and 
casual shoes in Brezner Buttersoft — plus the tightness and break you 
associate with smooths. An analine leather with full grain natural finish, 
Buttersoft is supplied in selected grades, in luscious shades of Tan, Green, 


Blue, Red, Smoke and Sunshine — with new shades being developed. 
For women’s as well as men’s leisure shoes, it’s beautiful. 


Write, wire or phone for Buttersoft swatches TODAY! 


Available in KIPS, EXTREMES & SIDES Weight: M, HM & H 


The BREZNER DIVISION of ALLIED KID COMPANY 
145 SOUTH STREET, BOSTON 11, MASSACHUSETTS 


“Fashion Right” Leathers from our Tannery, Penacook, New Hampshire 


ST. LOUIS, MO. CINCINNATI, OHIO NEW YORK AND PENN MONTREAL, CANADA 
H. B. Avery Co. Carl J. Barnet, Jr Homer Bear D. Chouinard 

LOS ANGELES, CALIF. CHICAGO, ILL. ROCHESTER, N.Y Representatives in All the 
Russ White Co. M. B. King Co John E. Graham & Sons World's Leading Leather Markets 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK ~- MANGROVE 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


Sad 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Go., Ltd., 20 St. Paul St., West, Montreal; 
; 73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Callf.; New York City 











An Open Letter To Leather 
and Shoe Manufacturers: 
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Regional Shoe Industry 
Outlook Report 


West CoAsT 


Manufacturers Decidedly Optimistic 


Over Spring Prospects 


Wesr Coast shoe manufacturers, particularly those who 
make women’s casual and sport-type shoes, are more than 
optimistic over their Spring and Summer 1954 prospects. 
This includes production, sales and even profits. 

Reason for their optimism is what they describe as the 
“growing acceptance”’of California-made casual shoes as 
style leaders in the field. They feel that they have been 
making rapid strides in the past two or three years and 
the payoff is now just around the corner. 

Actually, leading manufacturers there, along with most 
manufacturers from other regions, experienced one of their 
best seasons on record last Spring. Despite this, the 
average West Coast shoe executive feels that he has only 
scratched the surface and that his opening market wiil 
provide him with Spring sales as good and probably better 
than a year ago. 

Take the case of a prominent maker of women’s medium 
to high-priced casuals retailing at $7.95 to $15. He sees 
basic business for Spring and Summer about the same 
as last year. And last Spring saw a tremendous increase 
(for him) over previous years. “We won't equal that 
percentage increase,” he points out, “but we expect to hold 
on to the business we got last year, probably better it a 
little.” 

He sees no change in prices from last year and finds 
no retailer price resistance whatsoever. As a matter of 
fact, considering retailer attitudes as recently as early 
1952, there is an almost curious lack of retailer “com- 
plaints” on price levels. Most manufacturers in his cate- 
gory report the same situation—as long as the consumer 
appears satisfied with the type and quality of the shoe at 
current prices, the retailer has little to complain about. 

This manufacturer feels that the major factor in the 
women’s casual field next year will be some really new 
basic ideas in styling which should spur the market. “I see 
a further gain in all styles of textile materials. This in- 
cludes straws, fabrics, etc. Also, I see an additional 
softening of construction—a continuation of the trend to 
increased flexibility.” 

There will be a slight increase in manufacturing costs 
on the West Coast next year but shoe manufacturers expect 
to absorb these increases. 

Another manufacturer who makes women’s casuals, 
flats and medium heel shoes priced from $8.95 to $14.95 
actually looks for Spring sales to register 25 percent higher 


(Continued on Page 70) 
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eee and manufacturing skills acquired through 94 years 
of operation have made it possible for The Randall Company to 
develop an outstanding line of leatherworking machinery. 


Today this Company enjoys an enviable reputation for special- 
ization and advanced design in all types of machines used by 
manufacturers of leather, felt, 
cork and foam rubber products. 


Write for full information on this sensational 
PRECISION BAND-KNIFE SPLITTER 
incorporating many new and exclusive features 
for splitting leather and other materials with 
speed and accuracy never before possible. 


Shown here with standard two-speed feed roll drive. 
Can be furnished with variable speed feed roll drive 
to meet certain production requirements. 


yyndlall comPANY 


LEATHER WORKING MACH/NERY D/V/S/ON 


Manufacturers of Leatherworking Machinery since 1858 


5000 Spring Grove Ave.. Cincinnati. Ohio 
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For a Celvet Finish 


on Leather, Rubber or Synthetics 


®@ Uniform all-over buffing. 
® Superior all-over roughing. This new United machine uses a specially developed 


@ Abrasive mileage increased up to air cushion type blanket on a high speed oscillating 
50% and more as compared with 12” buffing roll. It can be fitted for buffing unat- 
other equipment. tached soles and taps of leather, rubber or synthetic. 

® High production as compared with It produces a soft even nap or a coarse rough tex- 
other equipment. ture (suitable for cementing) and gives outstanding 


©: Sais edinetiats et weriebie thich- production advantages and economies. 
nesses, and soles with reduced For information about the new GM Buffing 
shanks and similar limited varia- Machine — Model A, get in touch with your United 


tions, can be readily processed. branch office. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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SHOES AND THE RISING HEMLINE 


What Dior’s new shorter skirt length means to shoe fashion 


Tre smoke is beginning to settle and 
out of the embers emerges a rising 
hemline. Yes, that man Dior has 
done it again. He has once more 
started a fashion revolution which 
promises to change the entire line 
and outline of women’s clothing and 
accessories. 

And as skirts inch their way up 
m’lady’s legs, something is happen- 
ing to shoes. This is a more than 
logical development because the new 
focal attention is the leg, which could 
easily mean the beginning of a widen- 
ing of the shoe fashion horizon. 

There are perhaps three basic fac- 
tors in women’s shoe fashions which 
enter the picture of a shortened skirt 
length. The first is in weight and 
general appearance of shoes. The 
second is in how much of the foot 
they cover. And the third is in height 
of heels. 

To begin with, as skirts go up, 
shoes get lighter, more open. There 
would be nothing more incongruous, 
fashion-wise, than to have _ briefer 
skirts unbalanced by heavy or 
heavy-looking shoes. 

At present, fashion in general 
leans toward the elegant, as it has 
been doing for the past several sea- 
sons. This trend has been strength- 


ened by the influence of Queen Eliz- 
abeth in the western world, and more 
recently Mamie Lisenhower in this 
country. 

It seems most unlikely, at this 
writing, that clothes will take a swing 
toward the tailored which is at the 
other extreme in general silhouette. 

Because of this, shoes would have 
to be lighter looking, more opened 
up than heretofore. This is the only 
method by which shoes could pos- 
sibly stay in keeping with the feeling 
for elegance and the look of more 
leg which is cropping into the fash- 
ion spotlight. To have heavy or com- 
pletely closed up shoes would add a 
look of stubbiness to the end of a 
more exposed leg. 

By the same token, as hemlines 
creep up, shoes will do the same. 
This also is necessary for a sense of 
good balance. A higher riding line 
helps take away from the “leggy” 
look which is the dominant danger 
in shorter skirts. 

These two trends are already in 
evidence in women’s high style shoes. 
Footwear fashions have been achiev- 
ing a lighter, leaner look. Vamps 
have been climbing higher and higher 
up the instep. Now they will take on 
more positive direction. 


Even if skirts should never reach 
the heights Dior dictated in his re- 
cent Paris showings (just below the 
knee) these two trends can be con- 
sidered to be definitely established, 
because skirts already have been 
shortened somewhat (at least an inch 
shorter than last year). And they 
should stay at this shorter length, if 
not a shorter one, for at least a 
couple of seasons. 

The third factor of heel heights is 
important only if skirts do become 
considerably shorter than they are 
now—say about two to three inches 
higher from the ground. 

If this should happen, greater em- 
phasis will be placed upon mid-heel 
heights. Mid heels will help to elim- 
inate an appearance of walking on 
stilts, which is one of the dangers 
of very high heels coupled with short 
skirts. Considering the fact that pres- 
ent slim, tapering lines in ready-to- 
wear and shoes have brought slim, 
tapering heels into the limelight, 
with shorter skirts, these new high 
heels will give an even stronger ap- 
pearance of stilts. 

Good shoe fashion and styling on 


(Continued on Page 71) 
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Turee leading designers here 
present their views on the type of 


shoes suitable for rising hemlines. 


A. High-riding banded-type, light 
and dainty, with halter-type back. 


. V-throat high front with sliding 
halter strap. 


. New looking T-strap with circle 
holding T-strap and quarter 
straps. Note smart weskit effect 
of buttoned front. 


. Another widely opened toe, with 
vamp motif being repeated at 
back. 


. Beautiful evening shoe in all white 
kid with diamond nailheads. 


. Gunmetal and white or pink kid 
are featured in this smart, grace- 
ful design. 


. Adaptable to dual or multi color 
treatments, a high riding sandal 
with T-strap effect. 


. The barest minimum of shoe in 
this high-riding model. 


. Stripping T-strap sandal with in- 
step strap for the high yet open 
look. 


. High-riding vamp with elasticized 
crossing straps ending in a very 
narrow quarter. 


. A new version of the banded 
sandal; interlocking circles in 


front give novel high look on in- 
step, accenting naked quarter. 
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SELECT ED TO COMPLEMENT 
THE FINE GRAFTSMANSHIP OF 


th Fejnal 


DEB 


Colonial Tanning Co., Inc. is proud 
of the part its fine leathers have 
played in the deserved growth and progress 


of the Sam Wolff organization. 


+ COLONIAL TANNING COMPANY, INC., BOSTON 11, MASS. 
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1954 Spring Fashion Report 


WOMEN’S DRESS SHOES WOMEN’S CASUAL SHOES 


Colors lighter, designs more open, 


lines higher 


A. one leading manufacturer of women’s high style shoes 
puts it, the silhouette story in women’s dress shoes for 
next spring-summer is best expressed by the word “youth- 
ful.” 

This new young feeling expresses itself in halter backs, 
pumps and shoes with fluid lines. 

Leading silhouette in volume fashions is the pump in 
dressmaker patterns. Detailed throat treatments, appli- 
ques in strips or scrolls and contrasting heels spotlight 
the picture here. Fresh theme this year is smooth on 
smooth for unusual texture treatment in these patterned 
designs. 

Halters of all types stand out strongly. They are being 
designed in every conceivable fashion, giving quarters a 
more naked, sleeker appearance than old slings ever could 
begin to achieve. With halters, there is much emphasis 
on the diagonal line in shoe design. 

Tapering influences in pumps are being strongly felt 
all the way down the line. One last manufacturer reports 
strong interest on the new Spanish toe, even for flattie 
models. This styling is being put to the test this fall and 
winter in the retail store windows and sales rooms. 

Although Spanish toes won't be as important for spring 
and summer with opening up of shoes, their influence, if 
they click, will still be felt. Tapering lines are definitely 
one of the keynotes of the newest and freshest women’s 
dress shoe stying, with either pointed or squared off toes 
holding a strong position. 

T-straps and high riding effects are steadily gaining 
strength. These promise to reach even greater heights, 
especially with hemlines starting an upward climb. 

New high riding effects feature very opened up shoes. 
Toe openings, for instance, are wider and deeper than they 


have ever been. Quarters are extremely bare or completely | 


naked. Shank treatments are at a minimum. In the high 


style picture, it seems as though the less shoe the better. | 

Mule types for street and dress wear, introduced a couple | 
of seasons ago, have caught the imagination of the Amer- | 
ican consuming public, with more and more shoe ward. | 


robes including a pair of these. 


One leading high style manufacturer of women’s dress | 
shoes says this: “To us the basic shoe is the open toe with | 


many diversified open quarters, sling backs, and thin strip 
backs. These are made to include single soles, 14-inch 
platforms and 14-inch platforms. Because of the move 


| 
| 
| 
| 
| 
| 
| 





to shorter skirts, the trend should be to more naked shoes 
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Strawcloths strong contenders for top 


position. 


Is women’s casual shoes for next spring-summer (every- 
thing over a 12/8 heel), the biggest interest is in straws 
and mesh. Shoes of milan straw or shoes of mesh with 
straw overlays, in the beige and brown ombre family, are 
number one. 

Black straw and other solid colors in straw are gaining 
solidly. As a matter of fact, various types of strawcloths 
and straw weaves in monotones or dual tones threaten to 
dig sharply into mesh sales of the past couple of seasons. 

Interesting are the new developments in straw weaves 
which are very smart in vivid colors with white, all of the 
color woven right into the fabric itself. Smartest combina- 
tion here is black and white. 

Stripping sandals are also strong for spring-summer in 
this category, with very open and unusual treatments. A 
great deal of interest has been expressed in cork heels for 
these shoes. 

The new trend in casual shoes, as in other categories, 
is toward tapered toes. This is being seen in all heel heights 
and in all types of patterns. In this way casual shoes have 
new interest and follow the present day fashion line toward 
a slender look. 

Soft leathers are felt to be especially good in this category 
with suedes, shag leathers, glove leathers, and new pigskin 
leathers being utilized. When coupled with soft construc- 
tions, these soft upper materials carry even more fashion 
weight. 

In fabrics, other than strawcloths and meshes, various 
versions of linen, honan and shantung in prints and plains 
will also be utilized to considerable extent. 

One factor which will help give these casuals a new 
twist for next spring and summer will be greater use of 
button trims, braids and jeweled treatments. This trend 
falls into the present tendency to more ornamentation on 
basically simple styles for an effect of glitter and glamour. 

A growingly important category in women’s shoes, which 
conceivably falls into the casual grouping, is the at-home 
shoe. This is being made in all heel heights (4/8 and 
up) and will positively grow in stature as the ready-to-wear 
fashion for pants and long skirts for at-home wear and 
TV parties continues to grow. 

Decorated soft pumps, many on 14/8 and 15/8 shaped 
heels are the biggest at-home volume now but have not 
reached their potential by any means. 

Here imagination can run rampant. Just about anything 
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1954 Spring Fashion Report 


Men’s Dress SHOES 


More “‘casual’’ in feeling for spring- 


summer. 


Tue line of demarcation between men’s dress shoes and 
men’s casual shoes continually becomes more difficult to 
define, except in the cases of extremes. 

Only possible answer to this is that men’s dress shoes— 
or at least those shoes worn for town and business—are 
becoming more casual in nature, taking on those qualities 
which at one time would have been considered casual. 

This is especially true in spring and summer shoes. 
However, this is not an illogical evolution, since men’s 
summer clothing and ready-to-wear begins to take on a 
more casual tone. Shoes are simply following along. 

With all the hue and cry about lighter shoes for men 
in summer, this seems to be slow in coming. Volume 
retailers continue to request heavy types. This group caters 
to the young man and college crowd and up until now they 
have been the ones to set the fashion pace in men’s shoe 
styling. 

The neat, lighter silhouette has made a dent in the 
higher grade field, but only a dent, according to some 
reports. 

As for patterns, the stroller or lounger types in oxfords 
with elastic gore adjustment either in the front over the 
instep or placed in the sides of the shoe are becoming in- 
creasingly popular. These are being made with nylon mesh 
vamp plugs and quarter inserts, calfskin and suede uppers. 
with medium to lightweight outsoles. 

Bal oxfords in calf and in suede with nylon mesh vamp 
plugs, and quarter inserts, featuring medium to lightweight 
outsoles also in top position. The trend here seems to be 
away from solid leather heels. Half leather heels with 
rubber top lifts will be more in demand. 

Two-eyelet raglon styles are popular, giving a lighter 
looking shoe in appearance. Leather trims on the newly 
colored mesh oxford will also be popular. 


French binding will be stronger on the higher grade | 
shoes and is being tried on medium and lower price shoes | 
where costs will allow. A dark binding in contrast to a | 
lighter leather brings out the contour and characteristics | 


of the style. 
The U-tip will continue to be popular and the conven- 


tional pointed wing tip is showing a slight increase in | 


returning to its place in men’s styling. 
In high fashion lines there will be a positive leaning 


toward slightly narrower toes and generally finer detailing. 
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MeEN’s CASUAL SHOES 


A trend toward dressier detailing has 


begun. 


Just as men’s dress shoes seem to be taking on a more 
casual nature, men’s casuals for spring-summer lean a 
little more toward the dressier side than they have in the 
past several seasons. The line of distinction between the 
two categories becomes finer all the time. 

Especially for a spring-summer season, the overall gen- 
eral trend in men’s shoes is toward a more casual type with 
soft leathers and flexible or soft rubber soles. 

This explains why casuals are taking on the look of dress 
shoes. They are being increasingly used for town and 
business in the spring and especially in the summer. There- 
fore, they have to take on some of the characteristics of 
the traditional town and business shoe of the past. 

In the extreme casual grouping are more sandal patterns 
of the Roman type on heavy leather with crepe rubber 
soles. These will be made in fabrics of linen-like character 
also. 

Except for the extreme casual types, men’s shoes in gen- 
eral will take on a lighter, more trim look, away from the 
heavy types of the past several years. 

New colors for casuals are lighter and there will be more 
useage of lively shades. Keeping in step with this feeling 
for gayer, brighter casuals in men’s shoes, colored shoe 
laces will try for a comeback in casuals and sport shoes. 

Gore styles will continue to be very good in men’s cas- 
uals as well as in men’s dress styles, both in allover leathers 
as well as combinations of two-tones and leather trim with 
mesh. 

Zipper with slash gore combined will be shown and will 
probably be well accepted by young men. These will fea- 
ture cushion-crepe types of soling and other composition 
soling constructions. 

In the dressier types of casuals falls the trimmed loafer 
types with tasseled loafers staying in the fore, especially 
in the volume market. This was the first shoe in the trend 
toward more dressed-up styling in men’s casuals. 

Black enters the picture here, being very popular with 
slacks, especially in grey flannel. This is another indica- 
tion of how casuals are stealing some of the limelight from 
the men’s dress shoe field, since traditionally and of late, 
black has been used only in the extreme dress shoe field. 

Moccasin plug vamps, and simulated moc fronts are be- 
ing used on soft leather one and two-eyelet tie styles, again 
a combination of dress shoe and casual shoe features. 
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1954 Spring Fashion Report 


Boys’ SHOES 


Styling follows grown-up trends 


Oace again in little boys’ shoes, best selling types will 
be shoes copied and carried down from styles found in 
men’s lines. And just as in men’s lines, a lighter shoe is 
the trend to be found in these smaller sizes. 

For spring, the all leather shoe for boys is expected to 


take precedence over the mesh combination shoe. How- | 
ever, mesh types do play a strong part in the footwear | 
scheme for small boys, with mesh oxfords predicted to be | 
very good with more variety in the colors of mesh shown. | 

On brown shoes, eggshell mesh will still be used along | 
with cocoa and tweed. Other mesh patterns will include | 
tieless oxfords for boys, also shown with several different | 


kinds of meshes. Best colors in boys’ shoes will be brown, 
cherry tone and beiges, particularly smoke. 


Crepe soles will be good for both boys and girls and | 
_ white coming in a close second. One leading manufacturer 


are being shown on a wider variety of types, including 


saddle oxfords with the colored crepe soles matching the | 
| quoise, pink, powder blue. These are for shoes which are 


saddle and backstay. 
One large children’s shoe manufacturer reports that it 


has found it necessary to carry more of its pattern shoes | 
in the smaller sizes such as 51% to 8, as it has been found | 
that these fancy types both for little boys and girls sell | 


very well in the smaller sizes, whereas at one time you 
could sell only staple types. 


In oxford types for boys, best patterns in youths’ sizes | 
are: Moccasin, wing, monk strap, mesh plug and plain toe. | 
According to a report from the National Shoe Retailers | 
Association, the volume of oxfords sold to boys is expected | approaches to colors, white will hold its leadership in this 
| type of summer footwear. 


to remain about the same as in spring °53. 


In little gents’ sizes the straight tip has more strength | 
and in all probability will be second to the moccasin and | 


wing. The monk strap is of minor importance. 

Smooth leathers in shades of brown, including burgundy 
tones, predominate in little gents’ and youths’, with smooth- 
with-mesh second in demand. Blue suede important sec- 
tionally. Leather and nuclear type soles lead with foam 


crepe gaining more acceptance. The use of embossing on | 
the vamps is not important in boys’ oxfords and is | 


expected to decrease for Spring °54. 
Saddle oxfords for boys should have same volume as in 
spring °53. Basic color combinations of white with tan 


and white with blue best. Both cushion and rubber soles | 
| keynote. 


are important with some interest in colored foam to con- 


trast with uppers. 
The gored or elasticized laceless oxfords for youths and 
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WOMEN’S FLATS 


Color and materials give fresh look 


Is women’s flats for spring-summer 1954, there is little 


change in silhouette. Flats have trim, uncluttered lines, 
relying basically on color and material for a fresh look. 

Newest in this category is the tapered toe. Its trim, 
well-balanced lines are the perfect complement to the nar- 
rowing silhouette and shorter hem lengths now dominating 
the apparel world. 

One last manufacturer reports tremendous interest in 
the pointed Spanish toe and a tapered square toe in flats 
for women. Already, much sampling has been done on 
this last, by volume manufacturers as well as those in high 
style fields. 


In playshoes on 8/8 heights, there is much interest in 


| light colors of leather on thong types and stripping and 


barefoot types. The leading color here is natural with 
reports a good deal of interest in flats in colors like tur- 


worn with pedalpushers, cottons and bathing suits. Air 
foam constructions are most important on these colored 
flats, as are variations of the thong. 

In general, colors include basics of red and navy with 
strong emphasis on the neutral, beige and bitter brown 


| tones. Kid and fabrics colors are important in their ex- 


tremes: pale, pale pastels or strong Moroccan colors. 
Black and white combinations look crisp and vivifying, 
with promise of extreme importance. Other than these new 


Materials will include shag, aniline and shadow kids, 
patent, straw, nylon mesh, denims and novelty cottons. 
Combinations of two materials and/or colors are quite 
prevalent. 

The embroidered or bedecked shoe has really registered 
with the consumer for wear all year round, any time after 
noon, and this fashion looks even more important for the 
spring and summer of 1954 when done with subtlety. 

Shoes in the flats category have gone through perhaps 
the biggest revolution of any one phase of shoe manufacture 
in recent years. This is due to a new way of life which 
has brought similar revolutionary changes in dress and 
dressing habits. Comfort and colorful leisure are the 


Silhouettes continue to be classic. Since fabrics lend 
themselves to the execution of the proper footwear for 
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1954 Spring Fashion Report 


CHILDREN’S AND Misses’ SHOES 


Tue overall keynote of little girls’ 
shoes is that they have “grown up.” 
These customers know what they 
want. Their shoes have to look like 
their mothers and their big sisters. 
The littlest of them wear patent 
leather one-straps only to humor the 
adult who happens to be along at the 
time of purchase. 

Center buckle one-straps, ankle 
straps, and all the other shiny patent 
“staples” are rapidly diminishing in 
demand. They are foisted on the 
consumer by merchants who are not 
cognizant of consumer demand trends 
and who take the easy way out in 
“buying” shoes to sell as foot cover- 
ings rather than as a utilitarian ac- 
cessory. The “Mary Jane” is in the 
limbo of the high-laced black kid 
boot. 

The low scoop, with careful de- 
sign consideration for reasonable 
vamp length, proper placement of in- 
step strap, and correct last propor- 
tion is at its peak. The round throat 
prevails, but a modified “V” lends 
itself to some asymmetric treatments, 
and the suggestion of a “squared” 
throat are also desired under some 
styling conditions. 

While patent leather remains on 
the top of the list, red is ever present, 
blue strong sectionally, and white 
ascending due to the late Easter sea- 
son. The “dark horse” literally and 
figuratively is black calf. The inroads 
it made upon black suede this fall 
were marked. It will continue to get 
stronger through spring. 

As for the highlight . . . it’s gun- 
metal grey patent. This leather ap- 
peals to the little girl and to her 
parent. It’s a happy compromise, 
“easy” to clean, looks dressy but 
different ... grown up... and that’s 
what they want. 

Grey is going to be an all family 
color. Everybody is going to wear it 

. charcoal grey, for example (like 


Glittery glamorous trim spotlights new, fresh fashion theme 


the gunmetal grey leather), looks 
rich, smart, dressy, but not too much 
so of any of these. Therefore, an 
unorthodox combination that holds 
promise for early spring is a medium 
grey suede trimmed with tan calf. 
The acceptance of this combination 
in the warm weather sections of the 
country for fall proves that this is 
beyond the “by guess and by gosh” 
stage. 

Two color combinations rather 
than multi-colors seem to be fore- 
cast. Black and white, another so- 
phisticated combination, has already 
settled into the number-one slot of 
acceptance on dressy patents. Two- 
tone blue. and blue with bright red 
accents also are in the foreground. 

Alligator prints, in aniline rather 
than the painted enamel-like finish 
remains a constant in tan and red for 
both spring and fall. It is remark- 
ably favored in infants’ sizes with 
tailored bow trims. 


Pearls “Just Right” 

Fancy stitching. rhinestones, glit- 
ter. multi-color embroidered sequins 
and nailheads spattered between 
beading are all highlight fashion 
treatments. Pearls are especially 
pretty. They prove to be a dainty 
trim, and when delicately handled are 
“just right” on these little shoes. 
Moreover they lend themselves to all 
the colors of leather that are sold in 
this size range. 

Braids, narrow soutache. single 
and double needle narrow strippings 
all have a place. Perforations on 
stripping underlaid with contrasting 
colors continues to be strong. But, 
the newest. fanciest fact that has 
come to light is that the covered 
wedge rather than the built-up fiber 
heel, or the leather under wedge 
(spring heel) is here. 

Covered wedges have accounted 
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for over 60 percent of accumulated 
sales for the past six months. This 
has been made possible by the ac- 
ceptance of the synthetic sole, its 
inherent durability, its light weight, 
and the possibility of using thin 
edges, allowing this flattering and 
desirable style innovation to give 
satisfactory wear along with novel 
appearance. This trend has taken 
three years to develop and now it 
has arrived. 

Cement process extension edge 
stitched shoes, better known as Weld 
Welts, Bon Welts, etc., are acceptable 
to the consumer only because they 
can’t tell the difference between this 
construction and a genuine welt. They 
serve the purpose of allowing a strap 
type welty looking “casual sport” to 
be light and airy in the hand. Since 
this shoe is rarely repaired for sole 
wear it serves its purpose. However, 
from the point of both styling and 
construction there seems to be no 
reason for the shoe. 

A properly made sewed shoe has 
many more desirable characteristics, 
more economical costs and _ less 
chance of being a “customer return.” 
Their presence on the market seems 
to stem from the fact that the typical 
welt manufacturer can’t cope with 
light weight materials and the neces- 
sity for making style changes. The 
typical cement process shoe manu- 
facturer has, in the past, always had 
to strive for fall sales. This condi- 
tion is changing. 

With the universal acceptance of 
synthetic soles, the consumer has 
found that the so-called light weight 
dressy close edge shoe wears as well 
as the heavy “clunky” sewed shoe. 
Therefore the inherent style factor 
attracts sales to the lighter looking 
shoes because the question of “satis- 
factory wearability” seems to have 
been resolved. 
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OuTLook For 1954 SHOE Business 


Talk of recession in shoe business is unwarranted. Here’s 
a careful look ahead: First half slower — around 245 million 
pairs; pickup in second half — around 265 million pairs. 
Year’s total — a respectable 515 million pairs. And here are 


the reasons why. 


Tue National Shoe Fair has become 
the springboard or barometer for 
shoe business for the year ahead. The 
tone and outlook for next year’s busi- 
ness is pretty much characterized by 
the talk and thinking of shoe men 
at Fair time. 

Therefore, here’s the spot for shoe 
men to take a good, hard look at 1954 
prospects for shoe business, both at 
the production and retail levels. 

Strangely, yet almost expectedly, a 
peculiar wave of caution—in some 
instances pessimism—has infiltrated 
the shoe industry. We have seen this 
happen in other postwar years, in 
1948 in particular, when everyone 
was pretty much convinced that the 
postwar boom was over, that the 
economy had finally reached the 
“maturity” which the so-called ex- 
perts had been predicting for so long. 
Yet 1948 proved only a breathing 
spell for the next major take-off into 
even higher levels. 


Current Situation Similar 


The current situation strikes us as 
being somewhat similar. There are 
several causes for the growing tone 
of caution and anxiety in shoe busi- 
ness: 

(1) The heavy run of shoe pro- 
duction from July to July, 1952 to 
1953—an aggregate output of 530 
million pairs. This served to fill the 
gaps in retail inventories. Produc- 
tion was a little above the retail sales 
pace (about 505-510 million pairs). 
Thus the “surplus” of some 20 mil- 
lion pairs took care of retail inven- 
tory slack, brought everything up to 
normal. It indicated a leveling off to 
“normal” in 1954. 


(2) The end of the Korean war 


36 


and the consequent reduction in mili- 
tary expenditures (from around $60 
billions to some $45-50 billions). 
This would obviously mean some cur- 
tailment in incomes, spending, em- 
ployment and consumption of goods. 

(3) Again, as in previous postwar 
years, the talk of recession, of hav- 
ing reached “maturity” in economic 
growth, of the inevitable leveling off 
of the general economy and all seg- 
ments of industry and business with 
it. Thus the psychological cause be- 
hind an attitude of caution among 
business men. 


(4) The gradual though mild in- 
crease in inventories, both manufac- 
turers’ and retailers’, to create a note 
of anxiety and to stem re-ordering or 
confident ahead-buying. 


(5) The actual slow-down in some 
production (shoes included) over 
past weeks. Thus a “factual” demon- 
stration of the leveling off in demand 
and hence in production and sales. 

Now, let’s take a deeper look be- 
hind these attitudes and “causes” to 
get a sharper appraisal. It’s gener- 
ally understood that shoe business is 
one of the most sensitive. Primarily 
because the industry deals with a 
fashion item subject to sudden 
change, its personnel acquires a 
similar psychology, quick to react 
to change or possibilities of change. 

Thus the attitude of “business 
downtrend” is more evident in the 
talk and actions of shoe men than in 
perhaps most industries. 

But is this attitude a dependable 
barometer? Definitely not. It has 
been disproved time and again. Just 
one recent example: the pessimism 
in shoe business from the last half 
of 1951 through the first half of 1952 
clung stubbornly to shoe men. Al- 
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most none expected the sharp upturn 
that occurred about July, nor its 
length of intensity. As a result, prac- 
tically all shoe men were caught 
in one respect or another. The same 
applies, in reverse, to the “downfall” 
or slump that came suddenly in late 
Spring of °51. Numerous other in- 
stances, even in the postwar years 
alone, can be cited. 

The significance: the “attitude” of 
shoe men regarding outlook for shoe 
business is not necessarily synony- 
mous with actual happenings that 
take place in the months ahead. We 
cite this particularly because of the 
current “attitude of recession” mak- 
ing the rounds. It should not be 
swallowed whole hog. 


What's Ahead? 


Next, any attitude, whether it be 
pessimism or optimism (both of 
which obviously steer the course of 
actual business), must be based on 
some concrete facts. Thus the ques- 
tion: what do the current facts spell 
for shoe business in 1954? 

First, a letdown of recent produc- 
tion pace is usually accompanied by 
anxiety —the idea that business is 
“getting poor.” But let’s look at the 
facts. For example, Sept.-Oct., 1952, 
shoe production came to 90.4 mil- 
lion pairs, a record for those com- 
bined months. (In 1946, the highest 
total production year, output for 
Sept.-Oct. came to only 88.8 million 
pairs.) Thus, for 1953 Sept.-Oct. 
production to match last year’s output 
would be expecting too much. Thus, 
a 5 or 10 percent decline would still 
leave a respectable production for 
these two months—and that’s the per- 
centage of decline expected. 


(Concluded on Page 79) 


October 17, 1953 





Cush-n-fit SPONGE 


The Davidson Rubber Company, incorporated in 1857, has supplied the shoe industry with 

quality sponge sheets and pads for over twenty years. You'll find 

Cush-n-fit quality sponge built into your line will bring prestige and consumer satisfaction because of 
its two outstanding plus values — extra durability and extra comfort. 


WRITE TODAY FOR OUR NEW CATALOG 


illustrating our complete line of Cush-n-fit sponge sheets and pads 


DAVIDSON RUBBER CO. BOSTON 29, MASS. 
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A REcorRD OF 20 NATIONAL SHOE Fairs 


The Fair was born in 1935, grew to become a national 
institution in the shoe industry. This year, 1953, marks the 
20th anniversary of the Fair. And here is a year-by-year 
report of how it grew to become the world’s biggest shoe show. 


1935: Birth Of An Idea 

The Board of Directors of Na- 
tional Boot & Shoe Manufacturers 
Association and National Shoe Re- 
tailers Association instructed a spe- 
cial committee from each association 
to meet and arrange for a coopera- 
tive convention and exhibit between 
retailers and manufacturers. The 
members of the Committee were: 
Representing National Shoe Retailers 
Association, M. A. Mittelman, Presi- 
dent; Harry E. Fontius; L. E. Langs- 
ton; Charles E. Williams; Edwin 
Hahn. Representing National Boot 
& Shoe Manufacturers Association, 
Frederick A. Miller, President; 
James E. Wall, H. W. Cook; Frank 
S. Rice, Frank Garside. 

The Joint Committee met on 
April 8, 1935, in Cleveland, and 
agreed that the interests of the in- 
dustry would best be served by hold- 
ing one joint annual convention and 
exhibit. 

On May 22, 1935, a meeting of 
the Joint Committee representing the 
two associations was held in Cleve- 
land. Representing National Boot 
& Shoe Manufacturers Association 
were: James E. Wall, Murray D. 
Fine, Leo Goodkind, Herbert N. 
Lape, Howard Smith. Representing 
the National Shoe Retailers Asso- 
ciation were: Harry E. Fontius, Ed- 
win C, Hahn, George B. Hess, L. E. 
Langston, Charles E. Williams. James 
E. Wall was elected Chairman, and 
George B. Hess was elected Secretary 
of the meeting. The following Fi- 
nance Committee was elected: L. E. 
Langston, Chairman; Herbert N. 
Lape, Charles Williams. 

Chicago was selected as the city 
for the first annual joint convention. 

The convention and exhibit was to 
be called the National Shoe Fair, to 
be held January 6-9, 1936. 

Arthur D. Anderson, Jr., was 
selected as Promotion Manager. The 
officers of the first National Shoe 
Fair were as follows: James E. Wall, 
Chairman; Harry E. Fontius, Vice- 
Chairman; Herbert N. Lape, Treas- 


urer,. 
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It was on this day, May 22, 1935, 
that the National Shoe Fair was born. 


1936: The First Fair 

The Committee for the 1936 Na- 
tional Shoe Fair started functioning 
immediately, and the first applica- 
tion was mailed in August, 1935, in 
which James E. Wall, Chairman of 
the Joint Committee, made the fol- 
lowing statement: “Unity gives 
strength; harmony makes for prog- 
ress—the National Boot and Shoe 
Manufacturers Association and the 
National Shoe Retailers Association 
combined to hold one great National 
Shoe Fair at one time and place, to 
stimulate and encourage business en- 
terprise and to build a firm founda- 
tion for economic success in 1936.” 

The Palmer House was headquar- 
ters for the 1936 National Shoe Fair, 
with some exhibits in the Morrison 
Hotel. There were 775 exhibits with 
443 firms participating. _ 

George E. Gayou was added to the 
staff as Convention Manager. 

Hugh S. Johnson, who had re- 
signed as Director of NRA, was the 
speaker at the first joint luncheon 
meeting on Monday, January 6, 1936. 

At the second luncheon meeting 
on Tuesday, Jan. 7, 1936, Merrill A. 
Watson, Executive Vice President, 
Tanners’ Council of America; Frank 
C. Rand, Chairman of the Board, In- 
ternational Shoe Company, were 
speakers. Quotes from Mr. Rand’s 
address: “The plan of maintaining 
quality, selling the merchandise at 
what it is worth, whether the market 
goes up or down, is just as sound for 
the retailer as for the manufacturer; 
and there is no other logical way to 
meet the situation. All of us are 
asking, ‘What is the primary cause 
of higher prices on everything we 
buy?’ It is not an easy question to 
answer, but I am confident that no 
single factor contributes more to 
higher costs than constantly increas- 
ing taxes of all kinds.” 

Julia Coburn, Fashion Editor of 
Ladies’ Home Journal, reviewed 1936 
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spring and summer clothes. Marcus 
Rice, Famous Barr Company, con- 
ducted a forum on women’s shoe 
styles, using a panel of twelve lead- 
ing buyers of women’s shoes. 

Tuesday evening, a Foot Science 
Section conducted by the National 
Shoe Retailers Association was held 
with William Pidgeon, Jr., presiding, 
and S. J. Brouwer, moderator of the 
meeting. Four authorities addressed 
the meeting, discussing the fitting of 
proper shoes and their effect on feet 
requiring special attention. 

Following this meeting, a huge en- 
tertainment, Major “Laff’s” Amateur 
Night, was held in the Grand Ball- 
room of the Palmer House. 

At the Joint Luncheon on Wednes- 
day, January 8, a men’s style confer- 
ence was conducted, covering mer- 
chandising men’s apparel and shoes. 
Speakers were W. H. Weintraub, 
Publisher of Esquire and Apparel 
Arts; Robert Sneath, Stylist and De- 
signer, Hart, Schaffner & Marx; 
George B. Hess, N. Hess’ Sons, Balti- 
more, Md. 

The first Business Clinics were con- 
ducted by Northwestern University 
staff for retailers. 

To induce railroad travel, ticket 
validation was granted to conven- 
tion visitors, and validation desks 
were set up in the Palmer House. 

Features introduced at the 1936 
Fair included Sales Planning and 
Sales Promotion Forums; Store and 
Window Planning Clinics. 

The importance of the National 
Shoe Fair had gained in prestige suf- 
ficiently that Ward Melville, Presi- 
dent of the National Council of Shoe 
Retailers, Inc., called a meeting of 
his organization during the Fair. 

The first banquet under the aus- 
pices of the two participating asso- 
ciations was held on Wednesday 
night, January 8. The speaker was 
Colonel Frank Knox, Publisher of 
the Chicago Daily News. 

A highlight of the 1936 National 


(Continued on Page 80) 
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OFFERING A VARIETY OF 
DISTINCTIVE STYLE 
POSSIBILITIES FOR YOUR 
SPRING LINE 


VISIT US AT BOOTH 44 
PALMER HOUSE EXHIBITION HALL 


STITCHED STOUT 
STORMWELT 


Patent Applied For 


BARBOUR WELTING CO. 


BROCKTON 68, MASS. 











SPRING SHOE PRICES 


RAND ANTICIPATES 
NO EARLY CHANGES 


International Shoe Expects 
Active Season 

Shoe prices, in particular those of 
International Shoe Co., will remain 
at current levels for the spring sell- 
ing season, according to Edgar E. 
Rand, president of International. 

Rand told about 500 of the com- 
pany’s salesmen assembled at the 
Hotel Jefferson in St. Louis for a 
three-day sales meeting that they 
would take spring merchandise into 
the field without price changes. The 
meeting opened the spring selling 
season for Peters, Friedman-Shelby, 
and Roberts, Johnson & Rand divi- 
sions in International. 

“A softening in the hide market in 
the last six weeks enables us to hold 
our price schedules,” said Rand. 
“From April until this break, we 
were selling at an unsatisfactory mar- 
gin due to prices for hides and leather 
higher than our cost estimates had 
allowed.” 

“As of now,” he concluded, “we 
anticipate a fairly stable raw ma- 
terial market and no price changes 
in either direction.” 


Normal Adjustment 


Byron A. Gray, International board 
chairman, told salesmen that the first 
half of 1954 will bring only a “nor- 
mal adjustment” with negligible ef- 
fect upon shoe business, instead of 
a serious waver to the nation’s 
economy. 

“The best judgment today would 
lead us to believe that we are going 
through an adjustment period that 
does not hold a big threat to busi- 
ness and especially not to the shoe 
business,” Gray said. 

He questioned the pessimistic out- 
look of some segments of business. 
“Is it just a matter of fear that the 
curtailment of defense expenditures 
as a result of the fighting being 
stopped will cause too much unem- 
ployment, or is it just a feeling that 
we must return to the old pattern of 
a depression following wars and post- 
war booms?” he asked. 

“Of course, there must be a period 
of readjustment and almost everyone 
expects business to slide off some in 
1954. But among those whose busi- 
ness it is to study and predict busi- 
ness changes,” he continued, “I have 
read none who anticipate more than 
a very moderate decline before the 
middle of 1954.” 
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He cited the predictions of econ- 
omists that the present unemploy- 
ment figure of 1,500,000 may double 
by the middle of next year. That is 
“not more than normal, based on the 
past,” he said. By comparison, he 
pointed to the 15,000,000 unemployed 
in the 1929-1933 period, the up to 
11,000,000 in 1937 and 1938, and to 
the between 4,000,000 and 5,000,000 
as recent as 1949 and 1950. 


Gray introduced figures on the up- 
ward trend in population to show 
that “opportunity is made to order 
for us,” and that “our juvenile mar- 
ket will automatically increase about 
20 percent in the next five years.” 


HIDE ASSOCIATION 
TO HONOR POWELL 


The National Hide Association will 
honor Cecil Powell, director of the 
Tanners’ Hide Bureau in Chicago, at 
the Association’s Annual Luncheon, 
Wednesday, Oct. 21. The luncheon 
will be held at the Edgewater Beach 
Hotel during the group’s Annual 
Convention. 

Before joining the Hide Bureau, 
Powell was associated with Armour 
& Co. of Chicago for 40 years. He 
is very well known throughout the 
hide and leather trade. 

Guest speaker will be Elmer Si- 
korski of Los Angeles, president of 
the West Coast Shoe Travelers Asso- 
ciation. Sikorski is a sales repre- 
sentative on the West Coast for 
Sbicca of California. 


Wright Workers Return 
For Arbitration 


Workers at E. T. Wright Shoe Co. 
of Rockland, Mass., have returned to 
their jobs following an eight-day 
strike, first in the company’s long 
history. 

Some 250 company employes, 
members of the Brotherhood of Shoe 
and Allied Craftsmen, Brockton in- 
dependent union, walked off their 
jobs Sept. 30 following a dispute 
over the hiring of a sole cutter as 
a temporary replacement. 

Representatives of both union and 
management have agreed to submit 
their disagreement to an arbitrator. 
Meantime, union officials said, work- 
ers would continue on the job. 

The union contends that the work 
in dispute should have been given to 
a regular cutter crew which has not 
been working a full week. 
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GOLD FACES TRIAL 
ON JANUARY 18 


Leather Union Head Faces 


Stiff Penalty 

A date of Jan. 18 has been set for 
the criminal trial of Ben Gold, pres- 
ident of the International Fur and 
Leather Workers Union, on charges 
of making a false non-Communist 
affidavit. 

The trial is scheduled before U. S. 
District Judge Alexander Holtzoff in 
Washington, D. C., under the present 
plan. Deadline for receipt of mo- 
tions from Gold on the charges has 
been extended from Oct. 4 to Dec. 1. 

The extension was at the request 
of attorneys for Gold who are listed 
in court records as Harold I. Cam- 
mer of New York, N. Y., and David 
Rein, Washington, D. C. 


Lawyer Protests 


A Cammer letter to members of the 
federal grand jury, which returned 
the three-count indictment against 
Gold Aug. 28, meanwhile, is the sub- 
ject of study by the Federal Bureau 
of Investigation and Justice Depart- 
ment attorneys. 

The letter asked members of the 
grand jury who worked for the gov- 
ernment certain questions. Aim of 
the questions was to find out if fed- 
eral workers could give a fair verdict. 

After the indictment, a warrant 
for the arrest of Gold was issued, but 
he surrendered in Washington and, 
on Sept. 4, was arraigned and pleaded 
not guilty. Bond of $10,000 was put 
up by Mildred C. Ryan, professional 
bondswoman, and surety was filed. 

The indictment charges that on or 
about Aug. 30, 1950, Gold filed a 
non-Communist affidavit with the 
National Labor Relations Board and 
stated that he was not a member of 
the Communist Party at the time. 

There are three counts to the in- 
dictment and each of them carries a 
penalty of $10,000 or five years in 
prison, or both. 

The indictment charges false state- 
ments on the part of Gold when he 
filed his non-Communist affidavit 
with the National Labor Relations 
Board on Aug. 30, 1950. 

The three-count indictment alleges 
he was not telling the truth when 
he swore he was not then a Commu- 
nist, that he was not a Communist 
Party member, and that he did not 
support any organization working 
for the overthrow of the U. S. gov. 
ernment. 
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NEW INTERESTS MAY BUY 
HEYWOOD BOOT & SHOE 


Sale Would Keep Firm In 
Operation 


Hope that Heywood Boot & Shoe 
Co., Worcester, Mass., maker of 
men’s high grade shoes, may remain 
in operation rose this week with re- 
ports that new interests are negotiat- 
ing for the purchase of the 89-year- 
old firm. 

The report of negotiations in 
progress followed closely upon last 
week’s announcement that stockhold- 
ers have approved the shutdown and 
eventual liquidation of this industry 
landmark. The company is due to 
be shut down after the completion 
of current orders. 

Reasons for the shutdown were 
cited by stockholders as the desire of 
Chester D. Heywood, chairman of the 
board, to retire from the business: 
and intention of W. Harvey Moody 
of Philadelphia, president-treasurer, 
to give more time to other business 
interests. 

Plans are to close the Fifth Avenue 
salesroom in New York but to con- 
tinue the retail store in Worcester 
where other make men’s shoes will 
be sold. 

The latest development, if success- 
fully concluded, would mean saving 


of the jobs of most of Heywood 
Boot’s 400 workers as well as one of 
Worcester’s oldest and leading indus- 
tries. 


Negotiations Underway 


Chester D. Heywood was not avail- 
able for comment on the sale possi- 
bility. It is understood, however, that 
negotiations with a New England 
group seeking to take over the factory 
and equipment are underway. 

Previously, Heywood had reported 
that the company is 100 per cent sol- 
vent. “In fact, we don’t owe a dime 
to anybody for anything,” he de- 
clared. 

The company was founded in 1864 
by Samuel R. Heywood, grandfather 
of the present board chairman. It is 
believed to be the first shoe factory 
in the U. S. to mechanize in the pro- 
duction of Goodyear welts. Its men’s 
fine shoes retail for $20 and up. 

The company’s financial statement 
as of Aug. 31 showed a net worth of 
$375,000. 

Majority stockholder is president 
Moody, also a director of Bally, Inc., 
of Zurich, Switzerland, one of the 
world’s largest shoe manufacturers 
with factories over the world and 
600 retail stores in Europe. Moody 
took over the Heywood presidency in 
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1950 shortly after joining the firm 
as a vice president. 

Other officers of the firm include 
Charles S. Hoar, vice president, and 
George W. Rivers, assistant treasurer. 


TO DISPLAY LEATHERCRAFT 


Next week Bloomingdale’s, New 
York City, will show a special exhibit 
of British leathercraft at the opening 
of the London Mart. Woolens, leather- 
craft, and other specialties of British 
manufacture will be offered in the 
new shop. 


WESTERN WOOD HEEL 
MEN TO MEET AT FAIR 


Members of the Western Wood 
Heel Manufacturers’ Association will 
meet Monday, Oct. 26, at the Palmer 
House in Chicago, during the Na- 
tional Shoe Fair. The meeting will 
open at 10:00 a.m. 

Members will hear a frank evalua- 
tion of the Association’s activities in 
order to decide how its services can 
be expanded. Other current subjects 
of interest to the wood heel industry 
will also be discussed. 


INTERNATIONAL SHOE MACHINERY 
SHOWS THREE NEW MACHINES 


International Shoe Machinery 
Corp. is introducing three new shoe 
machines that will be exhibited for 
the first time at the National Shoe 
Fair in Chicago, Oct. 25-29. These 
machines consist of a “Thermo- 
laster.” a Toe-Forming Machine, and 
a Duo-Matic Sole-Attaching Machine. 

The Thermolaster simultaneously 
applies thermoplastic cement and 
lasts the upper to the innersole, all 
in one operation. It eliminates time 
and costs required by the conven- 
tional procedure of pre-application 
of latex to the upper and innersole. 
The operation gives a smooth, uni- 
form pull; there is no “crippling” of 
the innersole as a result of over-tense 
pull. The thermoplastic cement is at 
300 degrees F. and thus has a smooth, 
oily and consistent flow without gum- 
ming. 

The new Toe-Forming machine 
forms the toe portion of a leather 
upper—with or without box toe and 
lining—by use of heat and pressure, 
so that a satisfactorily lasted toe for 
closed-toe, slip-lasted shoes is ob- 
tained. The vamp and toe are pre- 
formed before lasting. 


One of the features of this machine 
is the wiper action that “forms in” 
the surplus stock under heat and 
pressure. There is no trimming or 
waste on the lasting margin. The 
patterns can be cut to exact size with- 
out necessary allowance for trim- 
ming. 

According to International, this 
machine now permits the making of 
slip-lasted shoes (closed toe and heel) 
for fall-winter wear, and thus opens 
up fresh merchandising possibilities 
in these shoes. 

The Duo-Matic Sole-Attaching 
Machine is designed to step up pro- 
duction considerably. The machine 
works on a pair at a time instead of 
a single shoe. This permits increased 
production—as high as 20 cases per 
hour as compared with 12-14 cases 
by the single-shoe method operating 
at a fast speed. 

Another important feature is that 
there is an increased and improved 
time dwell permitted. The timing is 
automatic and controlled. The ma- 
chine is adjustable so that there is 
accurate conformation to all types of 
shoes (men’s, women’s, juvenile, 
etc.). and to all heel heights. 


New Duo-Matic Sole-Attaching Machine. 
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HUSSCO OFFERING 
FULL CHILDREN'S LINE 


Expands Output To Include 
Dressy Shoes 
A complete line of children’s shoes 
retailing at $3.50 to $5.95 is now 
being offered by Hussco Shoe Co. of 
Honesdale, Pa., William Manowitz, 
president, announced this week. 
The new line marks Hussco’s ini- 
tial step into the manufacture of a 
full assortment of infants’ and chil- 
dren’s dressy oxfords, meshes, foam 
soles, saddle oxfords and strap and 
barefoot sandals. It is added to the 
Huskies “Pup,” a traditional chil- 
dren’s moccasin manufactured for 
many years by the company. 
One of the most outstanding items 
in the new group is a little gents’ 
wing-tip perforated oxford in wine 
and brown. Sturdily soled for long 
wear, the shoe is leather in-soled and 
lined, and features folded edges and 
brass eyelets. 
In the misses’ group a girls’ wing- 
tip dress oxford is styled with per- 
forated design. This too is leather 
in-soled and lined, with colors in 
wine and brown. Another smart 
misses’ shoe is a two-strap with 
fringe plug and contrasting stitching, 
in red and brown. 
In addition to its traditional hand- 
laced moccasin “Pup,” Huskies has 
styled a companion moccasin with 
tassels and colored foam soles set off 
by white midsoles. For the first time 
in a Huskies children’s moccasin, 
this shoe has been given strong 
counters for greater support. 


stitching crafted in red and brown. 
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Other new style- include a boys’ 
oxford with lug sole, a buckeye 
tongue loafer, and « bal oxford. The 
latter two present « smart contrast in 
red and with white foam soles. 

Initial response to the new line 
from the Huskies distributors has 
been highly enthusiastic, Manowitz 
said. As in the past, the shoes will 
be sold exclusively through the com- 
pany’s 16 distributors, which main- 
tain complete in-stock service in 
warehouses placed throughout the 
country. The line will have its first 
presentation to retailers at the Na- 
tional Shoe Fair in Chicago October 
25th to 29th. 


Argentine Cattle Numbers 
Decline Sharply 

Argentina’s cattle population, orig- 
inally estimated this year at 41 mil- 
lion head, may now number no more 
than 29 million head, according to a 
report in this week’s Bulletin of the 
National Hide Association. No rea- 
son was given for the decline. 

Last year, there were 39 million 
head of cattle reported in Argentina, 
one million below the 1951 totals. In 
1950, there were also 39 million head. 
Biggest years were 1948 and 1949 
with 43 and 42 million head, respec- 
tively. 

Estimated slaughter in the U. S. 
for 1953 will approximate 93,696,000 
head with some observers predicting 
a slaughter of 100 million head, the 
Association said. Cattle population 
in 1952 was 87,844,000. 





Typical of the new Huskies line of children's shoes are these three designs styled to retail 
at $4.95. Left, girl's wing-tip dress oxford is leather in-soled and lined, as is the little gents’ 
wing-tip oxford, center. At right, misses’ two-strap with fringe plug and contrasting 
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CANADIAN SHOE FAIR 
LAUNCHES SPRING SALES 


Buying Tone Seen Cautious 
But Optimistic 

Activity at the Canadian Shoe and 
Leather Fair, held Oct. 11-14 at the 
Mt. Royal Hotel in Montreal, Que., 
followed much the cautious set at 
the Advance Boston Shoe Show a 
week earlier. 

Buyers were reported optimistic 
over spring 1954 prospects yet tend- 
ing to postpone serious buying until 
a later date. Some cited weakening 
hide and leather market conditions, 
others a possible economic “adjust- 
ment” ahead, while still others just 
preferred to mark time. 

All in all, however, the majority of 
buyers were quick to admit that bar- 
ring untoward events, they planned 
to stock heavily for spring. Retailer 
inventories throughout Canada are 
at near normal levels despite a slow- 
ing down of sales in the past few 
weeks. Post labor day shoe volume 
has been good and further fall and 
winter buying is expected to thin 
retailer stocks considerably. 

On this basis, coupled with the fact 
that Canadian retail shoe prices are 
expected to hold at present levels 
through spring 1954, there appears 
no reason that activity and sales 
should remain high through the com- 
ing shoe season. 

More than 3,000 buyers from 
Canadian chains, department stores 
and independent retail stores gath- 
ered at the Mt. Royal for a gala week 
that offered everything in the way of 
shoe information and industry pre- 
view. In the hotel, manufacturers 
occupied some 60 percent of 219 
sample rooms while the remaining 
40 percent were given over to tan- 
ners and allied trades. 

More than 2,000 guests were wel- 
comed to the Fair on Sunday eve- 
ning, Oct. 11, by Mayor Camillien 
Houde of Quebec and Lucien Blouin, 
Fair chairman. Prime Minister Louis 
St. Laurent was guest speaker. 


HARRIMAN REPRIEVED 

C. S. Harriman & Son, long- 
standing North Wilmington, Mass., 
tannery, can remain open for an- 
other year provided it makes every 
“reasonable effort” to minimize ob- 
jectionable odors resulting from tan- 
nery wastes. This is the latest de- 
cision of a Middlesex Superior Court 
jury. 

The tannery was ordered closed 
by Oct. 31 after the State Public 
Health Department charged that 
odors from its waste materials con- 
stituted a public nuisance. 
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GOVERNMENT EYES 
SHOE PRICE SURVEY 


May Help Industry Adjust 
Output To Demand 


A special survey of shoe produc- 
tion, on the basis of retail price of 
the shoes produced, is being consid- 
ered again by Government officials. 

This is heard amid plans of the 
Census Bureau to pare down the vol- 
ume of shoe production information 
contained in the monthly report on 
shoe production put out by Census. 

Actually, the two things are apart 
from each other. 

For some time, the National Shoe 
Manufacturers Association has been 
talking with Census about a special 
report on shoe production. Census 
would make the survey, but it would 
be paid for by NSMA. Official action 
on the part of either Census or NSMA 
is yet to come. 

Under the present plan, the survey 
would cover the number of shoes pro- 
duced for retail sale at several prices. 
The categories of under $5, of $5 to 
$8, of $10 to $12, and above $12 
have been heard. This, too, is to be 
worked out. 


To Cover One Year 

Presumably, the survey would 
cover a period of about one year. 

A comparison with the past would 
come from a similar study made dur- 
ing 1944 for the War Production 
Board. That study came at a time 
when there were charges that some 
shoe manufacturers were producing 
higher-priced shoes than normally. 

A survey of the value of shoes be- 
ing produced, which would be rela- 
tively close to the value of shoes be- 
ing consumed, would enable manu- 
facturers to adjust their production 
to market demands, it is said. 

Thus, if there has been a shift to 
higher-priced shoes, the survey would 
show it and manufacturers could act 
accordingly. Advertising, retail buy- 
ing, etc., could be adjusted on the 
basis of the survey findings. 

The monthly shoe production re- 
port from Census, relied upon heavily 
in the industry, will be published in 
its present form for at least another 
month and probably two, Census 
officials disclose. 

A get-together between Census and 
industry officials is set for Nov. when 
final decisions may be made. 

Industry officials say they are most 
interested in figures showing the 
breakdown between leather and 
leather-substitute materials used in 
shoes. 
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The exact cost of the monthly shoe 
production report is not revealed by 
Census which says it does not know. 
However, in the past, the figure 
$25,000 a year has been used. 

What money can be saved by 
eliminating some information is yet 
to be seen. 


WEINBRENNER LAUNCHES 
SPRING SALES CAMPAIGN 


Albert H. Weinbrenner Shoe Co. is 
organizing an extensive sales cam- 
paign for the coming Spring season. 
Expansion is planned for its mobile 
shoe sample rooms along with a trav- 
eling window display service. Trucks 
similar to the mobile sample rooms 
will be put on the road for the pur- 
pose of installing attractive, hard- 
selling window displays for Wein- 
brenner dealers. 

John E. Dickinson, vice-president 
of the company, says, “The days of 
easy selling are over but hard work 
has always paid off and we confi- 
dently expect Spring, 1954, to be one 
of the best, if not the best, Spring 
seasons we have ever had.” 





NEW YORK CONTRACT 
TALKS IN PROGRESS 


Union Still Seeks 15-Cent 
Wage Boost 


Negotiations between women’s 
shoe manufacturers in New York and 
Brooklyn and Joint Council 13, 
United Shoe Workers of America, 
CIO, continued this week without 
“noticeable progress,” according to 
both management and union officials. 

The union is asking a wage in- 
crease of 15 cents per hour, a min- 
imum wage of $1.25 hourly, and ad- 
ditional medical, surgical and vaca- 
tion benefits. 

Manufacturers have not yet re- 
vealed any counter offers, according 
to latest reports, but are continuing 
to study union demands. The current 
contract expires on Nov. 1. 

Manufacturers involved in nego- 
tiations are members of the New 
York Shoe Manufacturers Board of 
Trade or the Quality Shoe Manu- 
facturers Association. 





AGE DISTRIBUTION OF PRODUCTION WORKERS 
AMONG PEABODY (MASS.) AREA TANNERIES 














No. of % of 
Age Employees Total 
17 4) 
18 4) 
19 5 | 

8 

= 10 L 17-23 yrs. 
js 20 5% 
23 23) 
24 27 
25 48 
26 47) 
27 45 | 
28 67 | 
29 50 | 
30 51 | 26-35 yrs. 
31 49 | 20% 
32 68 | 
33 74) 
34 55 | 
35 70) 
36 61 
37 84 
38 84 
39 55 
40 71 ae 
41 79 ks 
42 61 
43 82 
44 69 
45 66) 
46 67 
47 66 
48 55 
49 59 
50 39 





No. of % of 

Age Employees Total 
51 58 
52 46 
53 47 
54 51 
55 50. 46-60 yrs. 
56 74/ 32% 
57 72 
58 47 
59 83 
60 76 
61 59) 
62 47 
63 50 | 
64 62) 
65 48 61-70 yrs. 
66 43 | 11% 
67 36| 
68 27] 
69 2] 
70 23 
71 18) 
72 18) 
73 10 | 
74 3 | 
75 3 | 
a tl 71 and over 
78 4 2% 
79 3 
80 2 
81 0 
82 0 
83 1 

Total 2811 


Source: Age Distribution for Calculation of Average Premium, The Travelers Insurance 


Co., Hartford, Conn. 
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Here’s what's 1n 


SHOE FAIR THEATRE 


for you 


4 





A RETAILERS WORKSHOP: 


Footwear futures for °54—previews of the newest 
in high fashion and volume lines. 


Valuable merchandising ideas that can spell 
more sales, more profits. 


Promotion ideas. 
Window ideas to build volume and profits. 
Counsel on store interiors, fixtures, displays. 


The SHOE FAIR THEATRE COFFEE BAR, an 


ideal meeting place. Coffee and...on the House. 


SHOE FAIR THEATRE 


RED LACQUER ROOM 
FOURTH FLOOR + PALMER HOUSE DAILY, OCTOBER 25-28 


Specialists Available for Consultation on Promotion, 


Merchandising, Window Displays, Store Interiors. 


NATIONAL SHOE 
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SHOE FAIR THEATRE 


presenting 


“The Women’ 
“The Male Animal’ 
“The Children’s Hour” 


A workshop Presentation of Shoe and Accessory Mer- 
chandising, Fashion Coordination and Multiple Sales 
Techniques. Selling Demonstrations in Shoe Stores Specially 
Designed and Built for Shoe Retailers Attending the Fair. 
Fashion Counsel by Shoe Editors of: 

Harper’s Bazaar + Esquire + Parents’ 


OPENING PERFORMANCE AT 
2:00—3:30—5:00 p.m., Sunday, October 25 


DAILY PERFORMANCES AT 
10:00 a.m.—11:30 a.m.—2:00 p.m.—3:30 p.m.—5:00 p.m. 
Monday, Tuesday, Wednesday, October 26-28 


RED LACQUER ROOM OF THE PALMER HOUSE - FOURTH FLOOR 











FAIR COMMITTEE 
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Industry Advisory Committees for leather 
and footwear due to be set up shortly by Army Quar- 
termaster. This was told to LEATHER AND SHOES this 
week by S. J. Kennedy of the Army Research and Develop- 
ment Board. 


Although industry executives for Commit- 
tee not yet named, military has already selected 
those it wants. Next step is to extend invitations, receive 
acceptances. Army not yet decided whether it wants two 
or more committees but will first determine how many indus- 
try members will serve voluntarily. 


Work of committees will normally cover 
research, specifications, inspection procedures and 
general procurement policies. Membership will prob- 


ably be between 10-20. Meetings will be held irregularly 
at call of the Quartermaster. 


Action has been long overdue. Army has 
continued along basically with World War II procurement 
practices despite entirely changed demands. War in Korea 
brought out these demands but military had little chance to 
effect changes until now. Quartermaster meeting in Wash- 
ington two weeks ago helped bring matter to fore. 


Opening of first section of Army’s new $11 
million quartermaster research and development 
center in Natick, Mass., on Oct. 14, ties in with Quarter- 
master formation of Industry Advisory Committee. Present 
plans call for opening of footwear research and development 
section between Feb. 10 and June 1 on next year. 


Center will eventually have staff of 1,000 
experts. All will be assigned there for development and 
research work on some 40,000 government items ranging 
from armored vests to shoes and field kitchens. 


Latest on Regal Shoe Co. projected merger. 
Brown Shoe Co., which now holds more than 10% of Regal 
stock, purchased another 1,400 shares in Sept. This brings 
Brown holdings to total of 69,795 Regal common shares. 
Still a long way to go for control. 


Once in a great while, good news arrives con- 
cerning unending worldwide battle against dread hoof-and- 
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mouth disease. Latest example is word that U. S. Department 
of Agriculture, in order issued Sept. 30, has lifted prohibi- 
tions against importation of cattle, sheep, swine and fresh, 
chilled or frozen meats from Norway. Action followed as- 
surances from Norwegian officials that hoof-and-mouth dis- 
ease has been completely eradicated there—at least, for the 
present. Meantime, no new outbreaks reported elsewhere re- 
cently and Government girds for globe-circling campaign to 
wipe out disease. 


Conclusive evidence that shoe prices will 
hold present level for spring comes this week from 
Edgar E. Rand, president of International Shoe Co. 
Rand told company salesmen at three-day meeting in St. 
Louis this week that International is not only holding price 
schedules of today but anticipates fairly stable raw material 
market and “no price changes in either direction.” 


Official word from International, which nor- 
mally sets pace for rest of industry, gives solid assurance 
that shoe prices will hold steady. This became fairly evident 
week ago at Advance Boston Showing, where manufacturers 
generally admitted they would not “dare” change prices at 
this time. Show also pointed up growing caution as shoe 
industry apparently girds for the long-talked “adjustment” 
of 1954. 


Those manufacturers carried away by cau- 
tious orders to date and much-propagandized hard 
times ahead would do well to listen to words of Byron A. 
Gray, International's board chairman. Gray spoke also at 
meeting, emphasized confidence that there will be no serious 
waver in nation’s economy next year, especially in shoe busi- 
ness. Actually, Gray cited figures to show that shoe industry 
is facing “new opportunity” in years ahead. This is in juve- 
nile market which will automatically increase about 20% in 
next five years. 


Overall, nation’s business continues excel- 
lent with Christmas business just ahead. Here and 
there are signs of slight letdown ahead—not before next 
year—but even these signs indicate letdown will be less than 
predicted. And business slide was originally predicted to 
begin as far back as early and mid-1953. Now experts are 
retracting, admitting that fall and winter 1953 will be active 
period. And it becomes clearer daily that Defense spending 
next year will be reduced very little. 
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ab in step 


with Fall shoe styles 


A DU PONT COLOR FOR GRAIN SHOE UPPER LEATHER 





This shade developed by Du Pont gives a 


DYES RECOMMENDED 
FOR TAN SHADES 


beautiful tan shoe color with outstanding color performance 
that helps insure customer satisfaction. It is typical of the 
shades achieved from the entire line of Du Pont dyes. Du Pont Resorcin Brown 5G Cone. 200% 
Du Pont Chromate Brown EBN 
“PONTACHROME”* Brown RH Conc. 
“PONTACHROME”* Brown HN Conc. 


Du Pont dyes offer deep penetration, levelness 
of shade and full, bloomy undertones . .. are compatible 


with syntans, Colors stay true to shade 


*REG U SPAT OFF 











through the usual processing after dyeing. 


In addition to manufacturing a complete line of dyes, 
Du Pont’s Dyes and Chemicals Division Z. ne 


offers the help of a technical -service staff. 


You'll find this experienced staff ready to work 
with you on your coloring problems. GU POND 
oo us ort 


BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 
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PERO & DANIELS inc. 


the Nation’s Pioneer for Shoe 
Products for over 25 years presents— 











_..a gallery of the finest! 
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THOS. G. PLANT BLDG., BOSTON 30, MASSACHUSETTS 
America's Largest Distributor of Narrow Fabrics for Shoes 
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VINYL 
NO-SEAM 
BINDING 
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FAILLES 


i 
ALL COLORS 
Top Bindings 
and 
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ALL Types 





’» > roll to greater 


profits 
with 


THERMO- 
PLASTIC 
PRODUCTS 


STRIPPING. 
of 


hing from Boston to Paris os 


BINDINGS 


Coated and Uncoated 
Straight Cut 
relate, 
Seamless 


6 IN ALL WIDTHS 


THERMO-PLASTIC PRODUCTS has been serv ing the Shoe 
Trade for over ith the Best, Latest and Most 


Dependable Products! 


THERMO-PLASTIC PRODUCTS INC. 


BOSTON +30. 


MASSACHUSETTS 
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IS YCUR COMPETITOR 
BETTER INFORMED 
THAN YOU? 


Here’s the plain, simple, unadorned truth about business 
success. We want you to read it carefully because it repre- 
sents the down to earth opinion of outstanding manufac- 
turers and merchandisers, men who know what they’re 
talking about. 





“Business success rests upon correct’) decisions and these 


can be made only when vou are well informed.” 


| 
| 
| 
! 





Notice that there’s nothing in that formula about genius or special gifts and 
talents. It’s simply a matter of keeping informed on events and trends in your 
own business, keeping informed every week of the year so that you are always 


in a position to make the quick, correct decision. 


You can be assured that your most successful competitor knows this well. Now, 
the question is: “Are you as well informed on industry matters as your com- 
petitor?” If you are not, you'd better do something about it in a hurry, and 
the very easiest way to know what has happened, what is happening, and what 
will probably happen in your industry is to read LEATHER & SHOES, the 
business paper for executives and top management. The cost? A mere five 
dollars a year, and this is five dollars that you can’t afford to save. 


We have an awful lot of your competitors on our subscription list. Let’s put you 
there, too. 


PUBLISHING CO 
Adams St 


| 


» LEATHER & SHOES 
To keep well informed 


Fillout... Tear out... Mail today 
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October 22-23, 1953 


10:30 a.m. 


Director, 
Institute 


Supply _ vs. 


12:30 p.m. 
1:00 p.m. 


2:30 p.m. 


5:30 p.m. 
Room 


9:30 a.m. 


Magazine 


of America 





Demand—Edward 
Tanners’ Council 


Selling and Salesmen 


37TH ANNUAL MEETING 
TANNERS’ COUNCIL OF AMERICA 


Edgewater Beach Hotel, Chicago 
Thursday, October 22 


General Session, Ball Room 

President’s Address and Report—Lawrence L. Jones, Presi- 
dent, Willard Helburn, Inc. 

A Retailer Speaks—W. Otto Warn, President, National Shoe 
Retailers Association 

Economic Enigmas—Murray Shields, Vice President, Bank 
of Manhattan Company of New York 

Panel Discussion: Supply and Demand Outlook 

Domestic Slaughter Outlook—J. Russell Ives, Associate 
Marketing 


Department, American Meat 


Consumers Industries Prospects—Julius G. Schnitzer, 
Director, Leather, Shoes and Allied Products Division, 
Department of Commerce, Washington, D. C. 


L. Drew, Economist, 


Reception, South Terrace 


Luncheon, Marine Dining Room 
Prospects for Real Peace in Korea—Marguerite Higgins, 
New York Herald-Tribune foreign correspondent 


Group Meetings, for members only 


Reception and Preview, Leather Industry film, Michigan 


Friday, October 23 
General Sessions, Ball Room 
Industry Report—Irving R. Glass, Executive Vice President, 
Tanners’ Council 


Arthur Motley, Publisher, Parade 


Leather Industries of America 
A Year of Progress—Clayton F. Van Pelt, President, 
Leather Industries of America 
Staff Report—Walter Kraus, Director, Leather Industries 


Panel Discussion: Technical Developments in Tanning 

Brief Reports by William O. Dawson, Chemtan Co.; 
Charles P. Hawkins, Trundle Engineering Co.; Harold 
G. Turley, Rohm & Haas Co.; C. C. Dewitt. Director, 
Engineering Experiment Station, Michigan State Col- 
lege; E. D. Compton, Director of Research, Eagle- 
Ottawa Leather Co.; Dr. Fred O'Flaherty. Director, 
Tanners’ Council Research Laboratory 








Canadian Shoe Firm Plans 
Expansion 


The year-old Vancouver shoe shop 
operated by Lillie and Skinner Ltd. 
has proved so successful that execu- 
tives are now planning expansion into 
other Canadian cities. 

This business optimism evinced by 
the Canadian company and its parent 
firm in England, which is the world’s 
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largest shoe store, bodes well for 
dollar-short British manufacturers. 

Stanley Thorpe, president of Lillie 
and Skinner (Canada) Ltd., admits 
that the company has learned a mer- 
chandising lesson in Vancouver. It 
has become more conscious about 
shoe fittings and is developing lasts 
more “anatomically correct” in order 
to make the shoe cling to every part 
of the foot it touches. 
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BAY STATE SHOEMEN 
FORM NEW ASSOCIATION 


Arthur Rubin Heads North 
Shore Group 


Massachusetts shoe manufacturers 
with plants on the north shore have 
banded together in a new organiza- 
tion called the Greater North Shore 
Shoe Manufacturers Association. 

The Association has been formed 
with the purpose of promoting in- 
terests of shoe manufacturers and 
allied trades in the north shore area. 
It will also seek to foster good rela- 
tions between management and labor 
and bring more shoe and_ allied 
trades factories into the area. 

President of the new group is 
Arthur Rubin of Lyncraft Shoe 
Corp., Lynn. Other officers are Abe 
Caswell of Caswell-Doucette Shoes, 
Inc., Lynn; John Rimer of Winston 
Shoe Co., Inc., Salem, both vice 
presidents; Louis Andrews of Owens 
Shoe Co., Salem, treasurer; and 
Samuel Butman, secretary. 

Directors are Frank Johanson. Ted 
Poland, Nate Madow, Harry Clay- 
man, William Smoller, Harry Ross 
and Arthur Schwartz, along with the 
officers. Atty. Charles J. Goldman is 
counsel. 


France Sets New Calfskin 
Quotas 


The Government of France has an- 
nounced establishment of additional 
quotas of 400 metric tons of raw 
calfskins and 200 metric tons of whole 
horsehides, both salted weight, for 
export to the United States during 
this year. 

The new calfskin quota brings total 
authorized to the United States for 
the year to 1,650 metric tons. 

The French Journal Officiel also 
reports that another 150 metric tons 
of horsehides will be authorized for 
shipment to the U. S. during Nov. 


S. B. Foot Moves Boston 
Store 

Leaving quarters it has occupied 
for over 40 years at the corner of 
Boston’s South and Beach Streets, 
S. B. Foot Tanning Co. of Massachu- 
setts will move on or before Dec. 1 
to a more modern street floor store 
at 159 South St. In announcing the 
move, Frederick S. Leviseur, manager 
of the firm, pointed out that his 
father first established himself over 
50 years ago on the premises now 
being vacated. 

S. B. Foot Tanning Co. of Massa- 
chusetts distributes the side leathers 
manufactured at the Foot tanneries 


in Red Wing, Minn. 





HALLOWELL SHOE 
RETURNED TO OWNERS 


Management of Hallowell Shoe 
Co., Portland, Me., has been returned 
to its owners by federal bankruptcy 
referee Charles A. Pomeroy. The 
action was taken after company at- 
torney submitted proof that liens on 
personal property have been dis- 
charged and back taxes paid amount- 
ing to over $81,000. 

Plan to settle bankruptcy proceed- 
ings was filed by the firm in U. S. 
District Court on July 22. The plan 
included payment of federal, state and 
local taxes, payments to secured 
creditors, payment in full to all un- 
secured creditors with claims total- 
ing less than $100, payment of all 
unsecured claims exceeding $100 on 
a 35-cents-per-dollar basis—1l0_ per- 
cent in cash and the remainder in 
four monthly installments over a 
year’s period. 

Referee Pomeroy complimented 
the firm’s workers for their “coopera- 
tive attitude” in foregoing demands 
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ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 











THE only suc- 

cessful press 

that prepares 

Sole Leather 

for drum Sole 

Leather tan- 

ning, extract- 

= ing and oiling. 

i «gy both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 





Olean, New York 








during the period o! adjustment. “At 
least once the firm’s employes (about 
700) waived their legal rights to help 
settle this, and in order to join in 
cooperation in the court, the manage- 
ment and creditors. That attitude 
has paid dividends.” 


New Method For Closed- 
Back Californias 


A new method for making slip- 
lasted shoes containing a reinforcing 
counter and full-length stitched-in 
sock lining has been patented by Jack 
Meltzer of Meltzer Methods, 544 No. 
Laurel Ave., Hollywood 48, Cal. 

The method involved securing the 
bottom edge of a counter cover to an 


edge part of a full-length sock lining 
by a first line of stitches terminating 
short of the ends of the bottom edge 
which are temporarily detached from 
the sock lining. 

The counter cover is then secured 
along its side and top edges to the 
inside of an upper by a second line 
of stitches extending to the bottom 
edge of the counter cover. Unattached 
edges of the sock lining are secured 
to corresponding parts of the bottom 
edge of the upper by a third line of 
stitches which extend at least to the 
first line in order to catch in the 
temporarily detached ends. 

Additional steps call for the inser- 
tion of a reinforcing counter into the 
pocket beneath the counter cover, 
then applying the assembly to a last 
and completing the sole structure. 

Complete method is described in 
United States Patent 2,648,081. 


—_>—_—_ 


® A new American Cyanamid 
plant manufacturing titanium dioxide 
pigments used in such industries as 
paint, paper, rubber and plastic, will 
be built by Chemical Construction 
Corp. at Savannah, Ga. The plant will 
be operated by Calco Chemical Divi- 


sion of American Cyanamid. 
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REGAL SHOE LAUNCHES 
BIG VACATION CONTEST 


A $2,000 all-expense vacation for 
two to Santiago, Chile, is among the 
prizes to be awarded to winners of 
the Regal Shoe Co. contest beginning 
today, according to Chris Carabatsos, 
director of sales promotion of the 
Regal chain. 

Entrants do not have to buy any- 
thing and simply have to indicate 
which of 34 terms pertain to shoe 
manufacture and also tell in 25 words 
or less which pair of Regal shoes they 
like best and why. Contest ends 
Nov. 7. 

Other prizes, which will be awarded 
to the winner in each of the 111 
Regal stores and leased departments 
throughout the country, include six- 
month memberships in the “Around- 
the-World Shoppers’ Club” which 
offers an unusual gift from a different 
country each month, and Scotch 
Koolers, the famous portable picnic 


and party icebox. 
NAME 
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LAN 


DRUM.TYPE 
CAN 
5-GALLON 
SQUARE CAN 


STERN CAN COMPANY, INC. 
71 LOCUST STREET, BOSTON 25, MASS. 











Brazilian Leathers 
Ask 


Sohlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 
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Garlin Finds Genuine Buck 
Moving Early 
A grading up in shoe quality and 
styling for spring and summer 1954, 
now reported in a number of the 
country’s leading shoe manufacturing 
sections, is reflected in an increased 
advance sale of genuine buck (deer- 
skin), according to Paul Gardent of 
Garlin & Co., Inc., Boston, Mass., and 
Johnstown, N. Y., tanners. 
“All-over whites,” said Gardent, 
“will definitely continue favorites in 
men’s dressy sport shoe lines for 
spring and summer. Currently, 


ers which were combined with genu- 
ine white buck (deerskin) during 
the late summer season, may again 
prove popular in spring lines. 


St. Louis Output Gains 8% 
For 7 Months 


Statistics of the St. Louis Federal 
Reserve Bank reveal a gain of eight 
percent in shoe production in the 
eighth Federal Reserve District for 
the first seven months of 1953 over 
the same period in 1952. Some 
57,232,000 pairs of shoes were pro- 
duced in this period in 1953 as 
against 53,106,000 pairs a year ago. 


BLOOD DONOR DRIVE 


The leather industry has not for- 
gotten the sick, injured and wounded 
in Massachusetts hospitals. Three men 
prominent in the leather business are 
active in the campaign to recruit new 
and old blood donors. 


Jack Bryan of Canton (Way 
Leather Co.) is heading up the re- 
cruiting of donors in 19 cities and 
towns in eastern Massachusetts. 
Charles Floyd of Newton (Fred 
Rueping Leather Co.) and Ted Hol- 
lander of Beverly (United Shoe Ma- 
chinery Corp.) are both serving as 
area recruitment chairmen. 


however, there is much style em- 
phasis being placed on combination 
effects in the medium to better grade 
lines for spring and summer which 
are now in the process of develop- 
ment.” 

Creative designers of men’s high 
style footwear, Gardent reports, are 
introducing unique and distinctive 
grains in colors to be used in con- Ge:ltverland 
junction with genuine white buck. Netherlands 
When used for saddles, tips, foxings, Eire 

° Western Germany 
plugs or decorative effects, these Posen 
unique grains combined with genuine Vassiack 
buck add greatly to new season de- Argentina 
signs. Austria 
ae et f Norway 

There are some indications that 

the trend toward black smooth leath- 





WORLD FOOTWEAR CONSUMPTION: 1952 


Pairs of Shoes 
Consumed 
Country per Capita 
France ; 1.05 
Belgium 1.01 
Czechoslovakia .98 
Brazil 93 
Mexico 72 
U.S.S.R. .48 
Ecuador 45 
Turkey 36 
Yugoslavia 33 
India & Pakistan 13 
Bolivia .08 
China .004 


Pairs of Shoes 
Consumed 
Country per Capita 
United States 
United Kingdom 
Canada 
Australia 


ee ee 


Source: U. S. Department of Commerce 














The New Boston 
HOT-MELT SPOTTING MACHINE 


] i g-gn exclusively for the application of 

the new hot-melt spotting cements—for 
attaching wood, steel or fibre shanks; for spot- 
ting heel tucks; for spotting platforms to split 
wood heels; for attaching dutchman and many 
other uses. 


Fast, safe, clean and economical, this new 
machine has these features: 


Motor does not start until the melt is at 
workable temperature. 


Bearings are all inside and are self-lubricated. 


Sensitive thermostatic control holds the melt 
at correct operating heat level. 


Aluminum fins deliver heat rapidly and uni- 
formly to the body of the melt. 


Poston MACHINE WORKS (0. 


Call our representatives for details. 





LYNN MAS S. U.S.A. 








Kitchener, Ont. 
St. Louis, Mo. 


Woodridge, N. J. 
Los Angeles, Cal. 


Columbus, Ohio Chicago, Ill. 
Milwaukee, Wis. 


Whitman, Mass. 
Cincinnati, Ohio 


Dallas, Texas 
Johnson City, N. Y. 
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CUT TACK REVISION 

A proposed revision of Simplified 
Practice Recommendation R47-49, 
Cut Tacks and Small Cut Nails, has 
been submitted to producers, distrib- 
utors, and users for review and ac- 
ceptance, the U. S. Department of 
Commerce, reported this week. 

The recommendation gives desig- 
nations, dimensional standards, pack- 
aging, and finishes for a wide variety 
of cut tacks and small cut nails 
broadly classified as Hardware and 
Shoe Finders Lists. Except for 
double-pointed tacks, the recom- 
mendation covers tacks and small 
cut nails cut from tack plate. 

The Shoe Finders List includes 
cobblers nails (16 gage), extra- 
clinching nails, heel nails, hand shoe 
tacks, and hob nails, 10 gage (square 
grooved head). 

Essential change in the Shoe Find- 
ers List is the elimination of Hun- 
garian and Channel nails, and 
changes for some items in length 
designation to 32nds of an inch, and 
in the count per pound. 

The recommendation was first 
promulgated in 1925, and revised in 
1928 and again in 1949. The current 
revision which has been proposed by 
the American Institute of Tack 


Manufacturers, ani approved by the 
Standing Committee, will, if found 
generally acceptable to all concerned, 
supersede the revision of 1949, 


SIXTY NEW DESIGNS 
FOR POPULAR SHOWING 


Sixty new designs for women’s 
dress and casual shoes have been cre- 
ated especially for the Popular Price 
Shoe Show of America by Ruth Katz, 
well-known shoe designer, according 
to co-managers Maxwell Field and 
Edward Atkins. 

The designs will constitute an in- 
spiration group on the PPSSA Pede- 
rama, Nov. 29-30 at the New Yorker 
Hotel. 

In sketch form, the designs have 
been the subject of conferences be- 
tween PPSSA Fashion Director Ruth 
Hammer and members of PPSSA 
women’s style committees. Many of 
the ideas will be made into shoes 
which will be shown on the Pede- 
rama. Miss Katz, recently with Saks- 
Fifth Avenue, is now a free lance 
designer. 

Indications are that the forthcom- 
ing PPSSA Nov. 29th to Dec. 3rd 
will set a new record for exhibitor 
participation, Atkins and Field stated. 





SHOE WORKERS EARNINGS BY STATES 





State 


California 

Average weekly hours 

Average hourly earnings 
Indiana 

Average weekly hours 

Average hourly earnings 
Illinois 

Average weekly hours 

Average hourly earnings 
Maine 

Average weekly hours 

Average hourly earnings 
Maryland 

Average weekly hours 

Average hourly earnings 
Massachusetts 

Average weekly hours 

Average hourly earnings 
Missouri 

Average weekly hours 

Average hourly earnings 
New Hampshire 

Average weekly hours 

Average hourly earnings 
New York 

Average weekly hours 

Average hourly earnings 
Ohio 

Average weekly hours 

Average hourly earnings 
Pennsylvania 

Average weekly hours 

Average hourly earnings 
Wisconsin 

Average weekly hours 

Average hourly earnings 


1953 
LL) eS See 


33.9 34.9 
$1.55 $1.61 


35.6 40.0 
$1.13 $1.15 


37.0 37.6 
$1.34 $1.31 


35.0 36.4 
$1.31 $1.29 


39.2 40.2 
$1.07 $1.08 


36.2 37.0 
$1.44 $1.44 


35.8 37.2 
$1.26 $1.27 


34.6 36.0 
$1.41 $1.40 


37.7 37.8 
$1.42 $1.43 


36.7 33.9 
$1.34 $1.30 


40.3 41.5 
$1.13 $1.13 


39.5 39.6 
$1.36 $1.36 
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CHARGE PRISONS GIVEN 
BIG COMBAT BOOT ORDER 


Army Sidesteps Industry 
Questions 


Federal Prison Industries’ officials 
confirmed this week that prisons are 
filling an Army Quartermaster Corps 
order for low-quarter combat boots. 

They declined to say, however, if 
the order is for 115,000 pairs. 

An official spokesman for the 
Justice Department, which operates 
the federal prisons, said the informa- 
tion is “restricted.” Army officials 
declined to give details. 

The question came up at a meeting 
of the Quartermaster Association in 
Baltimore recently from R. A. Mills 
of Endicott-Johnson Corp. 

Mills pointed out that a federai 
law stipulates that no more than 10 
percent of a government contract be 
filled by government production. Did 
this mean, he asked, that a large 
order for shoes now was to be placed 
with private industry? 

Colonel J. F. Howard of New 
York, head of the Quartermaster’s 
footwear and equipage branch, said 
the 10 percent limit did not apply to 
production from prisons. 


Huyck Offers New Bacteria 
Preventive 


F. C. Huyck & Sons, Kenwood 
Mills, Rensselaer, New York, manu- 
facturer of industrial fabrics, an- 
nounces a new and effective treatment 
for the prevention of bacteria dam- 
age. Dewpruf, its new chemical de- 
velopment, can be applied in the 
manufacturing process and is said to 
be permanent and to completely 
eliminate bacteria damage, one of the 
principal causes of deterioration of 
industrial fabrics. 

A detailed description of Dewpruf 
is available to the trade in a brochure 
put out by the company. 


Shoe Manufacturers To 
Hear Ormond Drake 


Feature speaker at the Annual 
Meeting of the National Shoe Manu- 
facturers Association on October 26 
at the Palmer House, Chicago, will 
be Ormond J. Drake, assistant dean 
of the University College of Arts and 
Sciences at New York University. 

Formerly on the faculties of 
Princeton University, Michigan State 
College, and Cornell University’s 
School of Industrial and Labor Re- 
lations, Drake is a special lecturer for 
many large industries and consultant 
in executive speaking for General 
Foods Corp. 


October 17, 1953 








The NEW /C 
ROUGH ROUNDING 


MACHINE 


MODEL B 





October 17, 1953 


NOW...GET BETTER, EASIER, 
FASTER WORK . ++ © ° 
For shoes which are to have uniform sole 
edge extensions, the improved design and 
smoother operation of the new 
Rough Rounding Machine — Model B 
means work of uniformly high quality, in- 
creased production, and greatly reduced 
operator fatigue. 


IMPORTANT FEATURES ARE: 
e Higher speed — increased production. 


e Internal splash lubrication system re- 
duces parts wear to minimum. 


e Positive clamp feed — 20 tendency to 


back feed — handles materials of any type 
up to 48 irons in thickness. 


e Auxiliary feed roll — sets up surplus 
stock for a clean, sure Cut. 

e Positive control of knife motion — 0 
tendency to “‘lash”’ of over-run; much less 
need for sharpening. 

e Balanced crankshaft — extremely quiet, 
smooth operation with sharp reduction in 
operator fatigue. 

e Easily adjusted crease guide— changes in 


extension quickly set. 


Contact your United branch for additional 
details. 


United Shoe Machinery Corporation 


BOSTON 


MASSACHUSETTS 
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TIOGA OAK 


SOLE LEATHER 


Tioga Oak sole leathers 
are longed tanned by 
precision, quality-control 
methods for enduring 
satisfaction. 


Always Demand 
this mark of 


on.. 

BENDS 
SHOULDERS 

BELLIES 


CUT STOCK 


Also Specialty Leathers 
for Belting, Hydraulics, 
Textiles, Packing and 
Strap Leathers. 


WESTFIELD, 
PENNA. 
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STEADYING HIDE PRICES 
BOLSTER LEATHER MARKETS 


Buyers’ And Sellers’ Views Grow Closer As 
Fair Volume Results 


NEW YORK MARKETS 


Upper Leather: Situation con- 
tinues mixed in side upper leather. 
Prices on large spread elk seem 
mostly at 39c and down but 37e and 
down and even 36c and down heard 
in several directions. Spring shoe 
orders still rather slim. Patent leather 
still in pretty good demand with do- 
mestic as well as export interest. 
Aniline dyed and glove tannages are 
still the price movers in the trade 
today. 

Calf Leather: This market also 
quiet at the moment due to the change 
in seasons—the Fall and Winter sea- 
son just about over and the Spring 
season not yet started. Smooth leather 
wanted with suedes doing very little. 
About 95c to 85c and down is the 
range on the top grade of women’s 
weight smooth calf today as to tan- 
ner, tannage, etc. As in side upper, 
glove tannages and aniline dyed 
leather are the strong numbers. 

Some tanners report they believed 
there was a fair pick-up in the de- 
mand for calf leather among the 
women’s shoe factories here, but 
others said they saw little change. 

Sole Leather: Situation un- 
changed as most tanners find demand 
for sole leather pretty slim. Bends 


quoted around 50-52c on 10 iron and 
up, 52-54c on 9/10 iron, 56-58c on 
middle weights and 60-65c on the 
light weights. Bellies still in pretty 
low supply and despite the lack 
of demand, keep firm at 27c for cows 
and steers of good tannage. 

Double rough shoulders still very 
quiet as the men’s waist belt trade has 
not shown much demand to date. 
Prices about 44-52c as to weight, etc. 


BOSTON: Sole Better 


Better tone to sole market and 
prices obtained usually same as last 
week. At 50c and down good 1014 
iron bends begin to find better in- 
terest. 9-10 irons bring 53c and 
down with 52c the usual top. Best 
8-9 iron bends steady at 60c. Lights 
get fair attention at 66c and down. 
Some quotations at 67c but no sales 
reported at that figure. 


Sole Offal Looks Up 


Reports from offal dealers vary. 
Some make good sales, others con- 
tinue to complain. Bellies bring 26- 
28c here, slightly less there. Size 
and tannage governing factors. 
Around 50c the usual top for double 
rough shoulders. Carefully selected 





Prices and Trends of Leather 


KIND OF LEATHER 





CALF (Men’s HM) 
CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 
KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 


SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) 
WELTING (% x %) 
LIGHT NATIVE COWS 


THIS 
WEEK 


73-1.06 
60-1.00 
75-1.15 
55-90 
48-91 
55-60 
17-28 
50-54 
46-50 
37-41 
63-66 
26-28 
51-53 
33-37 
18-23 
15-17 


15% 


1952 
HIGH 


YEAR 
AGO 


MONTH 
AGO 


85-1.10 
80-1.03 
85-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 
38-46 
65-70 
26-27 
50-55 
35-39 


85-1.05 
80-95 
85-1.05 
75-90 
80-92 
54-58 
17-28 
50-55 
47-50 
36-44 
68-70 
23-25 
50-52 
34-37 
21-23 24-26 
16-18 18-20 
7", 8 
1712-1812 1714-18 


77-1.10 
67-1.00 
75-1.15 
55-90 
48-91 
55-60 
20-32 
54-59 
50-55 
38-42 
66-69 
27-29 
51-53 
33-37 
18-23 
15-17 
7%4- 7% 
18-1812 


7% 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 
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lights bring more for specialty pur- 
poses. Greater interest generally re- 
ported, with waist belt manufactur- 
ers doing some shopping. Promotion 
at retail level of Ostrich, Pig and 
Cordovan belts probably responsible 
for slack interest in cowhide to date. 
Heads move fairly well at 16-18. Up 
to 20c reported paid for at least one 
car of fore shanks. Hind shanks 
steady at 23c and down. 


Calf Hesitates 

Slightly better sales than last week 
reported, but last week was not good. 
Many buyers want calf, hesitate as 
raw skins show slight weakness, won- 
der if next week they can buy for 
less. Tanners say no, believe big de- 
mand ahead. Yet sales almost al- 
ways depend upon the sellers’ retreat 
from asking prices. 

Best moving leather in men’s 
weights is aniline finish. Up to $1.10 
asked for best. Regular finish only 
moderately active at $1.06 and down 
with DX grade around 80c. M 
weights bring about 8c less. 

Women’s weights get mixed recep- 
tion. Some tannages sold at least a 
month ahead, others have leather on 
the floor. One good line of regular 
finish brings 95c, 88c, 8le, Tle. 
Buyers want to pay about two cents 
less. Other lines quoted at as much 
as five cents less. Buyers act accord- 
ingly, want two cents off this list 
also. Small skins in aniline finish 
keep fairly well sold up at $1.01 
down to 73c. Popular tannages do 
their best business between 60 and 
80c. 


Sheep Firm 

Between 17 and 28c asked for good 
russet linings and fair sales made in 
vicinity of 20c. Demand for colored 
vegetable linings slightly better with 
28-26-24c usual trading ground. 
Slightly better interest in chrome lin- 
ings at 30-34c. Fair call for hat sweat 
at 29-3lc. Raw sheep prices very 
firm. 


Sides Picking Up 

Considerable leather reported sold 
quietly during past two to three 
weeks. This week finds more buyers 
interested and a few substantial sales 
made. The steadying hide market and 
genuine bargain basement prices hav- 
ing their effect. Best corrected ani- 
line type combination kips bring 54c 
and down, extremes 50c and down. 
Straight aniline full grain kips priced 
at about 10c more for best. 

About 52c and down asked for 
best chrome kips, 48c and down for 
extremes. Bulk of chrome business 
done in popular tannages in lower 
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40s. Work shoe retan finds going 
slow with up to 4c asked for best. 


Splits Still Mixed 

Only heavy suede splits find sales 
easy. At 45c and down for colors 
and 44c and down for blacks, most 
tanners keep stock moving fairly well. 

Finished lining splits enjoy fair 
call at 18-20-22c. Suede linings mod- 
erate at 22-24-26c for excellent 
leather. Non-slips at 16-2lc find 
fair business. Innersole splits not 
too active. 


Glove Leathers Spotty 

Tanners slowing down in this area 
reflecting poor glove business and 
the end of the cutting season in other 
lines. Generally speaking, however, 
it has been a good year for tanners. 

Hand-to-mouth buying is the rule. 
Manufacturers are aiming at clear 
shelves by the first of the new year. 
The opinion seems to be that leather 
is due for a drop. 

Some spot business done in pig- 
skins around the 60c level. Palm 
stock moves well from 28c to 35c. 
Sudans still in demand for high color 
garment grains from 42c down to 
36c. However the edge is off this 
market. 

Iranians spotty. The number ones 
are not moving well at 26c. The 22c 
and 18c grades are doing better but 
the pressure is off. 

Very little call for suedes. Domes- 
tic variety is offered at 38¢ and 32c 
but buyers’ ideas are well below these 
figures. 


Kid Better 

Kid leather tanners of Philadel- 
phia report black suede showing 
definite signs of picking up, there is 
much more optimism about this than 
has peen in evidence for a few weeks. 

Black glazed still selling in fairly 
good quantity. White continuing to 
be considered fairly active but 
nothing seems to have developed 
around colored glazed, as_ yet. 
Apparently if the current trends con- 
tinue, there will be a big white 
season. 

Linings reported as fairly active 
with most tanners satisfied by cur- 
rent activity. 


Average Kid Leather Prices 
Suede 32c-96c 

Crushed 45c-75c 

Slipper 25c-60c 

Linings 25c-55c 

Glazed 25c-$1.00 

Satin Mats 69c-98c 
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Armour’s 
(QQ SF7-% Bis m4 
Leathers 


BOKIDE 
w 


.. - Mellow, 
full grained, 
elk kips 


LE EAE, 


CHICAGO - BOSTON - NEW YORK 





MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 

GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 














SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 

SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE. 


A.L.GEBHARDT CO. 


PHONE DALY 8 - 6919 


Since 1888 


Specialty Leathers 
Side — Horse 


Well known Tannages 


LG a, 742883 
ANILETTE 
ROSS-ETTE 


and the popular 


4 with K 


A.H. Ross & Sons Co. 


Chicago 22, Illinois 


Work Glove Softens 

Work glove leather still shows 
soft undertone. Work glove splits 
of LM weight now quoted at 16c 
for No. 1 grade, 15c for No. 2 grade 
and 1l5c for No. 3 grade. M weight 
alone is quoted at 17c for No. ls, 
l6c for No. 2s and 15c for No. 3s. 


Garment Slows 

Because of recent declines in raw- 
stock markets, price resistance from 
buyers of garmeni leathers very 
much in evidence. Cowhide gar- 
ment leather at prices ranging 
mostly 34-36c with rejects bringing 
around 3lc. 

In sheepskin garment leather, 
best price heard on suede at present 
is 40c for good tannages and 38c 
for some ordinary quality _ lots. 
Grain finish sold this week at 38c 
for good quality and as low as 32c 
for low grade leather. 

While some tanners still have 
higher lists such as 42-44c and 
down, it is admitted that most of 
the business in horsehide garment 
leather of late at 40c and down. 


Bag, Case and Strap Better 

A little more activity in bag, case 
and strap leathers this week. 

Case leather steady to a trifle 
lower at 40-41c¢ for 2-214 ounce and 
at 42-43c for 3-344 ounce. Strap 
leather unchanged with lists on 
Grade A russet quoted at 5le for 
4/5 ounce, 53c for 5/6 ounce, 55c 
for 6/7 ounce, 57c for 7/8 ounce, 
59c for 8/9 ounce, 62c for 9/10 
ounce and 65c for 10/11 ounce. 

Grade B continues at 2c less and 
Grade C 4c under the above prices. 
Glazed brings a premium of 2c and 
colors 3c above russet prices. 


Belting Moves 


Belting leather tanners of Phila- 
delphia report recent activity not too 
slow considering that decrease in 
business last week had been sufficient 
to cause some apprehension. 

Most curriers say they are getting 
their prices without any customer 
resistance. They may let some cur- 
ried butts of the lowest grades go 
at a cent or two lower than asking 
price, just to move them off the floor, 
but better grades only sell at quoted 
prices, and are selling rather well. 

A good deal of the business is for 
immediate delivery, which shows 
that buyers have not piled up any 
inventory and must buy for current 
usage. 

Some curriers are doing their buy- 
ing in quantities above last month’s 
level 
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Tanning Oils Steady 
Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag. . .$72.00 
Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘*Merchantable’’ $ 96.50 

Giinana: 28% oe 

Ground eee 
Myrobalans, J. 1's Rowhey 

Sorted 


Genuines 
Crushed 42-44% 


Valonia Cups, 30-32% guaranteed 
Valonia Beards, 40- nee guaran- 

a .$75.00-76.00 
Mangrove Bark, "30% te. An. " |$57.00- 58.00 
Mangrove Bark, 38% E. African 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 

25% tannin), f.o.b. plant 

BE SNES aisiinx keds alee ead Gee 

Barrels, c.l. . 

Barrels, 1.c.1. ute eveabheneads 
Chestnut Extract, Powdered (basis 

60% tannin), f.o.b. plant 

Bags, cl ee ere eee eT eee 

OR BE. noes Saas vereeneckcrve teh. Oe 
Cutch, solid Borneo, 55% tannin ...... .08% 
Hemlock Extract, 25% tannin, tk. cars 

Ee SE. 704-5. p ob ane ne mae oo ea 0625 

ls ibe Sve cx aeucvacdssousachacvese | Ie 
Oak bark extract. 25% tannin, 

bbls. 614-6%, tks. 
Quebracho Extract: 

Solid, ord., basis 63% tannin, c.l. .11 31/64 

Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 

60% tannin -10 
Wattle extract, solid, c.l., South African 

6C% tannin .......... nstenesces «eae 
Powdered super spruce, age, a 

05%; Le... ; eaten 
Spruce extract, gy £ o. b. win, 
Myrobalan extract, solid, 55% tannin.. 
Myrobalan extract, powdered, 60% tan- 


Valonia extract, powdered, 63% tannin 
qQuebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 
Wattle Extract, Powdered, Swedish, 
73% tannin ... gees 
Powdered Spruce, spray dried, ‘Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood. Swedish, solid, 60-62% 
Oakwood, Swedish, powdered, 64-66% 
Larchbark, Swedish, solid, 54-56% 
Larchbark., ee Swedish spray- 
SEE Sc gs wa sede en eson sc eus 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .. .13 
Cod, sulphonated, 25% added mineral 

Coc ceceeccesesncsere -11%-.12 
Cod, sulphonated, 50% pore emerald 

Ree ree pre were ee -10%-.11 
Castor oil, No. 1 CP. oe. ‘had eee ae: 
Sulphonated castor oil, 75% sata 
Linseed oll, tks., f.o.b. Minn. ........ 

Grums ....cs: BA ne Pre 
Neatsfoot, 20° C. T. 
Neatsfoot, 30° C.T. See¥eneace-< 
Neatsfoot, prime drums, C.l. .......... 
Neatsfoot, sulphonated, 75% .... . 16%-17 wy 
Olive, denatured, drs. gal. .......... 2.20 
Waterless MoOelon 2... cicccccsccccsocse, ott 
Artificial Moellon, 25% moisture .... .13 
Chamois Moellon, 25% moisture .. .11-.12 
Common degras -16-.18 
MOET: GEEEED ccsiccserccicesoers Gan 
Sulphonated Tallow, 75% -11-.12 
Sulphonated Tallow, 50% -08-.09 
Sponging compound -13-.14 
Split Oil -11-.12 
Sulphonated sperm, 25% moisture... .14-.15 
Petroleum Oils, 200 seconds visc., tks., 

Bi Ren 5b ne oc ae paca by b05bd ea nesasete sae 
en Oils, 150 seconds visc., tks., 


Powveipan Oils, 100 seconds Visc., tks., 


*Imported Extracts are plus duty. 
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STEADYING HIDE PRICES 
HELP SPUR BUYING ACTIVITY 


Record Kill Due To Increased Marketings Keeps 
Supplies Plentiful 


Packer Hides Steady Down 

Further volume trading in big 
packer hide market, around 150,000 
changing hands since the previous 
review, at steady to half cent lower 
prices as to selections. Packers con- 
tinue to sell freely and even ahead 
into their kill wherever possible in 
view of the record high cattle slaugh- 
ter. Preliminary estimates of the 
Federally Inspected Slaughter of cat- 
tle for Sept. are over 1,600,000 head 
which, if correct, would be an_all- 
time record. 

Light native cows steady to a half 
cent lower at 15'4-l6c depending 
upon the productions and points of 
origin. Some southwestern light av- 
erage light cows sold a half cent off 
at 19. Heavy native cows also 
slipped a half cent at 14c for river 
points and 141sc for Chicago-St. 
Paul productions. 

Although independent packers sold 
heavy native steers down to 1415, 
big four packers were slow to accept 
bids at this price. Prices on the 
various selections are now about 21% 
to 3c under the top levels recorded 
during the month of Aug. and some 
sellers inclined to feel that the decline 
in the market has just about run its 
course for the time being. 

Last reported trading in bulls in- 
volved northern and river points at 
10%c for native and 9%c for 
branded while southwesterns out of 
Fort Worth sold at a half cent less. 


Independents Active 

Several of the large independent 
packers set the pace on the big packer 
heavy native steer selection by sell- 
ing at 1414c, registering a half cent 
decline from the previous trading 
basis. At least 6,000 were involved 
with two Iowa packers selling with 
later reports of additional business 
on the new basis. These packers also 
moved several cars of heavy native 
cows at 14c which was also a haif 
cent down. 

Packers’ Assn. and a large Iowa 
packer able to clear about 4,000 
branded cows on the steady basis of 


packers following recent heavy sales. 
Pacific Coast market rather quiet 
since export business recently with 
Japan. 


Small Packers Settle 

Early this week, steadiness in big 
packer branded steers and cows pro- 
moted a better feeling in small packer 
market and an improved undertone 
was apparent at mid-week. Several 
cars of good midwestern small packer 
hides averaging 50-52 lbs. sold at 13 
and 13%c selected fob. low freight 
points with brands included at 1-1 4c 
less. 

One car of choice quality Indiana 
small packer plump hides sold at 
13%4¢ sel. fob. shipping point with 
brands included at lc less. A car of 
58-60 lb. avg. midwest small packer 
hides sold at 1214c for native and 
lle for branded selected fob. ship- 
ping point. Also, a car of 60 lb. avg. 
hide sold at 12c¢ selected fob. for 
natives and 2c less for brands. 

Southwestern light hides averag- 
ing 38-40 Ibs. quoted at 131'5-14e 
flat fob. shipping points. 


Country Hides Stiffen 

Signs of a little steadier undertone 
seen in country hide market this 
week following sales of locker- 
butcher hides free of renderers down 
to 10c flat trimmed fob. low freight 
points. This price represented sev- 
eral tanners’ limits but in some quar- 
ters 101%c could still be realized on 
choice hides from favorable produc- 
tion points. Some tanners reached to 
llc flat trimmed for exceptionally 
good lots from regular suppliers. 

Mixed hides including renderers 
and averaging 48-50 lbs. were sold 
in the range of 9-91c flat trimmed 
fob. shipping points. 

Glue hides still held around 814 
while buyers slow to name firm bids 
at 8c. Country bulls considered not 
over 6c although recent business 
done in the range of 6-6'%c fob. 


Calf and Kip Dip Again 

Following trading of 5,000 St. Paul 
heavy calf at 50c previously reported, 
later business involved 5,000 St. 
Paul light calf at 45c and about 
20,000 Wisconsin allweights at 45c 
for both heavy and light while 15,000 
St. Louis calf sold at 40c for heavy 
and 42!sc for light, these prices be- 
ing 242-5c off from previous prices 
as to production points, weights, etc. 





HIDE FUTURES 





Close 

Oct. 15 
16.15T 
15.67B 
15.50B 
15.35B 
15.11T 
14.80B 


January 
April 
July 
October 
January 


April 


Close 
Oct. 8 
15.30B 
14.95B 
14.85B 
14.65B 
14.45T 


High Low Net 
For Week For Week Change 
16.17 15.30 +85 
15.63 15.13 +72 
15.54 14.80 +65 
15.37 14.59 +70 
15.11 14.37 +66 


Total Sales: 310 lots. 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 1414 
Light native steers 16 
Ex. light native steers 17%4-18 
Heavy native cows 14 “214! 5 
Light native cows 1514-16 
Heavy Texas steers : 12 
Butt branded steers ... 12 
Light Texas steers . 13 
Ex. light Texas steers 15 
Colorado steers ............... 11 
Branded cows ... 13 


514-16 18 


Week Ago Month Ago 


15 17 16 
16 174 18 
18 201, 191% 
15 1614-17 17 
-181%4 1714-18 
12 14, 13% 
12 14 134, 
13% 15 16 
152 18N 18 
11 13 13 
13 -15%4 1514-16 


Year Ago 


13c. A Minnesota packer sold 1.600 
light native cows at 151%c and 1,300 
heavy cows at 1414c. Up to mid- 
week, the independents had _ sold 
about 20,000 hides. 

Activity in the East restricted be- 
cause of limited offerings put out by 


10'4-10%4 12 912-10 
I%- I 11 8142-9 
Packer calfskins ... 40 -50 4212-50 4712-55 4212-50 
Packer kipskins ............. 27 -28%2 2712-294 27-33 2612-35 
NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 


Native Bulls .... 10 -10'% 
Branded Bulls 9 -9Y, 
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Latest confirmed big packer trad- 
ing in kip involved 7,500 Rivers at 
284oc and subsequently 28c while 
1.200 Evansville overweights moved 
at 27c. Previously, 3,000 Nashville 
kip sold at 33c. 

Some additional business in big 
packer regular slunks at $1.75 and 
total of about 37,000 have now 
moved at that figure while large hair- 
less sell from week to week in local 
trading at around 85c. 

Some carload business in regular 
small packer calf reported at 33-34e 
and one lot of very good light av- 
erage skins brought 40c. Small lots 
of smal! packer calf bought at around 
30c. Some carload business in small 
packer kip at 17-18c including some 
Texas production at the inside figure. 

Regular country skins, carload 
business done at 21-23c and small 
lot business at 18-19c for calf. Coun- 
try kip in carlots ranged 17-18¢ for 
midwest productions and small lots 
sold at 14c. Also, mixed car of Texas 
kip containing countries, cities and 
small packer sold at the 14c mark. 


Horsehides Same 

Trimmed northern — slaughterer 
whole hides unchanged at $8.50-9.00 
and untrimmed hides about $1.00 
more fob. shipping points. Mules, 
when included, sell at a discount 
depending upon quality and section 
of origin. Some business in mules 
alone at $6.00. 

Good northern fronts can still be 
sold around $6.00-6.25 but difficult 
to interest buyers in 22” and up butts 
at better than $3.00. Last sales of 
butts in the range of $3.25 to $3.75, 
according to quality. 


Sheep Pelts Ease 

Market easier with big packer fall 
clips tops at $3.00 while No. 1 shear- 
lings sold at $2.25, No. 2s at $1.60 
and No. 3s at $1.00 from midwestern 
points. Some west coast No. 2s sold 

$1.50 fob. Western packer lamb 
pelts have sold from $3.50 down to 
$3.25 for good quality and some 
short haired pelts as low as $3.00 per 
ewt. liveweight basis. 

A few mixed quality lots of full 
wool dry pelts sold at an average 
price of 27c fob. western points. 
However, one small lot of good full 
wool dry pelts sold at 30c delivered 
Chicago. 

Pickled skins quiet and nominal at 
$16.00-16.50 a dozen. 


Pickled Skins Slack 
Relatively little business passing as 
there are very few offerings of New 
Zealands. New season will not open 
until the end of the year and most 


60 


current of the arrivals apply against 
contracts. South American market 
too high for buyers here. 

Domestic market easier. The sea- 
son is about over for lambs and buy- 
ers are talking the market down on 
sheep. Most holders, however, un- 
willing to accept reductions. 


Dry Sheepskins Restricted 

Trading restricted as buyers still 
slow in meeting asking prices. Cables 
from Australia report that at the 
Melbourne auctions, market was two 
to four pence higher while at Sydney, 
34,000 skins were offered, generally 
par to two pence dearer. 

Hair sheep markets slow and nomi- 
nal. Brazil market unsettled due to 
the exchange situation. Some Brazil 
“regular” cabrettas available at 
$11.50 fob. with “specials” at $15.50 
fob. Most buyers’ views are lower. 
Shippers asking 64c for prime 
Kanos as against buyers’ ideas 2c less. 
No late offerings of Cape glovers, dry 
salted Sudans, Mochas and shade 
dried Mombasas. 


Reptiles Same 

Little change in the market. Still 
some interest for whips but in view of 
small available supplies, shippers in 
India have advanced their ideas and 
are unwilling to accept counter bids. 

Reported that 42c has been paid 
for U. P. bark tanned whips, 4 inches 
up, averaging 41% inches. 60/40 se- 
lection, but further bids at that price 
refused and up to 45c asked. Madras 
bark tanned whips, 4 inches up, 
averaging 41% inches, 70/30 selec- 
tion, held at 47c with last sales of 
60/40 selection at 45c and including 
skins averaging 4°, inches, bids of 
47%oc have been refused and up to 
50c firmly asked. 

There is expected to be a definite 
shortage of whips as arrivals are very 
small and good competition at origin 
for the available supplies. Lizards 
slow and nominal. 

Various offerings of wet salted 
back cut Bengals afloat and for im- 
mediate shipment but buyers show- 
ing relatively little interest though 
some quarters state that they could 
move belly cuts, 11 inches up, averag- 
ing 12 inches at 75c with shippers 
stating that they are realizing 90 
pence from Europe for that size. 


Pigskins Poke Along 
Very little business in raw stock as 
it is too early for buyers to operate 
for next season and too late for this 
season. Those needing material either 
take on skins in the pickle or leather. 
Shippers, however, are firm in their 
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ideas and generally not making many 
offerings. Very little interest in 
Chaco carpinchos. 


Deerskins Firm 
Shippers of Brazil “jacks” have 
firmed up in their views and are un- 
willing to accept counter bids. Some 
offers of Manaos at 54c fob., basis 
importers, but sellers want to include 
peccaries at prices above buyers’ 


ideas. 

New Zealand market slow as while 
there were some offerings at 8lc c&f., 
buyers ideas are considerably less. 
Some offerings of Honduras at 371 
c&f. with buyers views around 35c 
c&f. 

Goatskin Prices 
Today Last Month 
$7.90-8.15 
$6.00 
$7-7% 
+++e- Nom. Nom. 
Nom. 


Calcutta Kills .......-++.38. $7.25 
Coconadas (1.70/1.80 Ibs.) $9%4 Nom. 
Deccans (1.70/1.80 Ibs.) ..$9% $8.25 


INDIA & PAKISTAN 
Amritsars (1200 Ibs.) ...$8-8% 
Best Patnas .... 
Mozufferpores 
Dinajpores 


CHINAS 
Szechuans, lbs. 
Hankows, Ibs. 
Chowchings, dz. 


MOCHAS 
Berberahs 
Hodeidahs 


Batti types ......-- 
Addis-ababas 


AFRICANS 


Nom. 


Nom. 
Nom. 
Nom. 
Nom. 
Nom. 
Nom. 

48c 


Marakesh 
Casablancas 

Constantines .......-++e+. 
Orans 

Tangiers 

West Province Ex. Lts. .. Nom. 
Port Elizabeth Ex. Lts. ., Nom. 46c 
Nigerians, Ibs. ..........$1.02-04 $1.02-05 
Mombasas, dz. .........--$8%-9.80 $8%,-10% 


LATIN AMERICANS 
Mexicans 
Matanzas, etc. (flat) 


Barqulisimetos 
Coros 
Maracaibos 


Colombians 
Rio Haches 
Bogotas .... 


West Indies 
Jamaicas .. 
Haitians ... 
San Domingos 


Argentines 
Cordobas/Santiagos 


43-45¢ 
Ayacuchos ............. 44c 45c 
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® Edward Haan Shoe Co., division of 
General Shoe Corp., has named 
Eugene Ward as coordinator in the 
production of Whitehouse & Hardy 
men’s shoes. Haan is expected to be 
in full production shortly and will 
premiere its new lines at the National 
Shoe Fair in Chicago. Ward has been 
style and merchandise manager of 
General’s Douglas Shoe division since 
1951. 


® New officers of Quaker Shoe Corp. 
of Allentown, Pa., and Boyerstown 
Shoe Co., Boyerstown, Pa., are Mich- 
ael Haddad, president; Max Aron- 
son, treasurer; and Alex Stoppick, 
secretary. Michael Ettman has with- 
drawn from the firm. 


® Parva Buckle Co. of Mt. Carmel, 
Conn., has named Thomas Hartnett 


of Harvey Hartnett Co., Boston, in 
association with Donovan Industries, 
Inc., of New York, as New England 
representative. Stanley Ford, vice 
president in charge of sales at Parva, 
reports that Hartnett will carry sam- 
ples in its Boston ofhce but stock or- 
ders will continue to be filled from 
the factory in Mt. Carmel. 


@ Mark Cahn, tanning executive 
and formerly associated with Win- 
throp Tanning Corp., of Boston, is 
now a partner with J. Fred Rothschild 
in the latter’s hide and skin brokerage 
at 60 South St., Boston. 


® Elmo S. Onstad has been ap- 
pointed general sales manager of Stet- 
son Shoe Co., South Weymouth, Mass., 
maker of men’s fine shoes. Well known 
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throughout the men’s shoe industry, 
Onstad has been a sales representative 
for Johnston & Murphy for the past 
eight years and previously served as 
buyer of men’s footwear for a group 
of West Coast retail stores. Onstad 
will direct sales of Stetson, Arnold and 
Banister shoes for men, 


® Florsheim Shoe Co., division of In- 
ternational Shoe Co., has named Nor- 
man Engle as assistant to Richard 
Heider, designer in the women’s shoe 
division. Engle was formerly associ- 
ated with the pattern department of 
Palizzio, Inc. 


® Felch-Anderson Co., Providence, 
R. I., maker of shoe buckles and orna- 
ments, has named Wilbur G. Mur- 
dock & Co. of 1602 Locust St., St. 
Louis, as local sales representative. 
Principals of the St. Louis firm are 
Wilbur G. Murdock and Harold E. 
Schneider. 


@ John W. Lynch has been pro- 
moted to the post of field manager of 
sales promotion of Mishawaka Rubber 
& Woolen Mfg. Co., Mishawaka, Ind., 
subsidiary of U. S. Rubber Co., ac- 
cording to H. W. Unser, manager of 
sales and advertising promotion. Lynch 
was formerly supervisor of employe 
and public relations. He will direct 
special promotion for the company in 
retail stores. 


@® Frank Tobacco is reported to 
have taken over direction of Unidilla 
Footwear Corp., New Berlin, N. Y., 
manufacturing firm. 


® Colonial Tanning Co.’s Hartnett 
division in Ayer, Mass., hitherto boast- 
ing of the high number of former 
servicemen among its personnel, has 
hired its first WAC. She is Miss 
Helen Odenwalt, a native of Harris- 
burg, Pa., recently discharged at Fort 
Devens, also in Ayer. Miss Odenwalt 
has “enlisted” in Colonial’s finishing 
department. 


© Huntley N. Spaulding, head of 
Spaulding Fibre Co. of Rochester, 
N. H., maker of shoe counters and 
other products, has retired as president 
of the New Hampshire Tuberculosis 
Association after serving for 17 con- 
secutive years, A former Governor of 
New Hampshire, Spaulding has been 
appointed president-emeritus of the as- 
sociation which he has served for 33 


years. 
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News QuiIicks 


About people and happenings ceast to coast 





Florida 


®@ Palm Shoe factory, Clermont, is 
scheduled to begin manufacturing 
women’s shoes in the next few weeks. 
Clermont Merchants for Industry, an 
incorporation of the city’s merchants, 
secured the facilities for the company. 


Georgia 

© Some 2,000 square feet of manu- 
facturing space has been added to the 
General Shoe Corp. plant at Car- 
rollton, giving it a total of 22,000 
square feet. This increased space will 
give the company room to cut outsoles 
and platforms for its sliplast shoes. 


Massachusetts 
® Middlesex Shoe Company has 


been set up in Lowell for the manu- 
facture of boys’ footwear. Bert Man- 
thorne and Chris Laganas are princi- 
pals in the organization. 


® The following four firms of inter- 
est to leather industry are planning to 
locate in part of the Danvers Bleachery 
building, Peabody: Triangle Sales 
Corp., M. H. Matz Leather Corp., 
The Tanning Corp., and River 
Plate Corp. 


® Hickey & Weldon, Boston, will 
be the exclusive agent in the United 
States for Compania Comercial Genin, 
Caibarien, Cuba, tanners of side and 
patent leather. 

© Some 50 percent more factory space 
has been taken over by Jo-Gal Shoe 
Co. at its Canal St. site in Lawrence. 
The company, maker of misses’ and 
children’s cemented dress types and 
women’s flats, plans a 50 percent in- 
crease in production devoted largely 


to the manufacture of hand-laced 
moccasins. 

® Seeking additional room Parker- 
Strobel Leather Co. has moved from 
22 Phoenix Row to the fifth floor at 
§8 Essex St., Haverhill. 


@ Formerly located in Chelsea, At- 
lantic Heel Co., Inc. has moved to 
55 Amory St., Roxbury. 


@ First Advertising Agency Group 
presented its 1953 National Fashion 
Magazine award to Foot Flairs divi- 
sion, Mutual Shoe Co. at the com- 
pany’s sales meeting in Boston. 


® Workers at Colonial Tanning 
Company’s Hartnett division, Ayer, 
are now in rehearsal for the entertain- 
ment they plan to present at the an- 
nual profit sharing party in December. 


® Consolidated Rubber and Plas- 
tics Company of Melrose, sole dis- 
tributor for the Shoe Division of Apex 
Tire and Rubber Co., has greatly in- 
creased production. Recently de- 
veloped machinery has also brought 
about an improvement in quality con- 
trol with a resultant new standard of 
uniformity. 


® Mutual Shoe Co. held its annual 
sales conference at the Hotel Ven- 
dome, Boston, recently. Jason N. Sil- 
ton, executive vice-president of Foot 
Flairs Advertising Agency, was prin- 
cipal speaker at the meeting. His topic 
was “Shoemanship in Three Dimen- 
sions.” 


7. 
Minnesota 
® Plastic Industries, Inc., Winona, 
manufacturer of plastic footwear, has 


opened new warehouse facilities at 
2420 Shenandoah Avenue, Roanoke, 
a. 


Missouri 
© George F. Bryant has not yet 
reached an agreement with Textron 
Incorporated for the purchase of the 
shoe division of F. Burkart Manu- 
facturing Co., St. Louis. 


New Hampshire 

@ Thirty members of the New 
Hampshire Shoe Workers from the 
Manchester area recently volunteered 
a day’s work in land clearing, lumber- 
ing, painting and carpentering at the 
Crotched Mountain Rehabilitation 
Center for children at Greenfield. 


® Dix Heel Co. plant in East Roches- 
ter recently suffered considerable water 
damage when three sprinklers were set 
off by a blaze probably originating in 
wires connecting the heater and con- 
veyor belt. 


®@ Officials of Evangeline Shoe Co., 
Manchester and Local 84, United Shoe 
Workers of America, CIO, recently 
attended a dinner at the Carpenter 
Hotel in order to discuss common 
problems with a view to continued 
coordination between management and 
the workers’ organization. 


® Weiss-Lawrence, Inc., Somers- 
worth, has received application Serial 
No. 170036 design pattern from the 
United States Pattern Office thereby 
protecting their accounts from in- 
fringement on their patterns, both in 
construction and design. Weiss- 
Lawrence are the originators of ““Talk- 
Abouts,” hand-laced, hand-sewn, hand- 
lasted moccasins. 


@ One time president of the old Hoyt 
Shoe Co., Manchester, the late U. S. 
Senator Charles W. Tobey left a per- 
sonal estate estimated at $20,000 and 
no real estate. 
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®@ The new factory of Parkhill Shoe 
Company, Hillsboro will be ready 
about December 15 with operations 
commencing soon after that date. A 
working force of some 200-225 is con- 
templated and a complete product will 
be produced at the plant as soon as the 
necessary skills are learned by the 
workers. 


New Jersey 


® Windsor Footwear Corp., 1-9 St. 
Francis St., Newark, has been organ- 
ized under New Jersey laws. The com- 
pany has acquired certain assets of 
Exclusive Footwear Corp. Officers in 
the new concern are Sidney Doerner, 
president, and L. Weingarten, secre- 
tary. 


® Seton Leather Co., Newark, plans 
Spring completion for its new one- 
story, brick and concrete building 
which will provide 15,000 square feet 
of working space. 


New York 


® If municipal authorities approve, 
Pratt Institute will be the center of 
one of a series of neighborhood area 
development projects now underway 
in New York City. Plans call for a 
unified campus for the school, includ- 
ing new dormitories, a student union, 
gymnasium, and additional class rooms. 
The Institute would be located in the 
center block of a new three superblock 
area which is now divided into 14 


blocks. 


® Involuntary petition in bankruptcy 
has been filed against Duchess Foot- 
wear Co., 442 E. 166th St., New 
York City. Liabilities are estimated at 
$40,000.00 and assets at $30,000.00. 


@ North American Cyanamid Ltd. 
has opened its new general offices in 
a modern two-story structure adjacent 
to the Niagara plant. Provision is 
made in the new building for the cen- 
tralization of the executive and ad- 
ministrative offices for the company’s 
manufacturing operations at Niagara 


Falls, Welland, and Ingersoll, Ont. 


® Petition has been filed by 20th 
Century Shoe Corp., 641 Lexington 
Ave., Brooklyn, maker of women’s 
shoes, to effect an arrangement under 
Chapter XI of the Bankruptcy Act. 
Company proposes to pay unsecured 
creditors 15 percent on the basis of 
7'% percent in cash on confirmation 
and 7 percent six months thereafter. 
Liabilities are $85,455, with assets at 
$37,986. 


® For the 39 weeks ended September 
26, sales of A. S. Beck Shoe Corp. 
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increased 0.9% over the same period 
a year ago, with sales aggregated $33,- 
166,215 in 1953 as against $32,- 
857,821 in 1952. 


® Singer Sewing Machine Co. has 
made available to the trade machine 
tables with “Formica” tops having a 
simulated wood grain and color. These 
tables have extreme durability and a 
highly polished surface. 


® Hooker Electrochemical Co. 
held its Annual Sales Meeting Sept. 
23, 24, 25 at its main sales office in 
Niagara Falls. In attendance were all 
field salesmen, supervisors, district 
managers, personnel of the local office 
and representatives from the ‘branch 
offices in New York, Chicago, Tacoma, 
and Los Angeles. 


Pennsylvania 


@ Mitchell Ettman has withdrawn as 
an officer and stockholder of Quaker 
Shoe Corp., Ninth & Greenleaf Sts., 
Allentown. His interests have been 
acquired by George Haddad, Alfred 
Haddad, and Alex Stoppick who each 
now own one third of the capital stock. 


@ Marman Shoe Co. has moved 
from 40 N. 4th St. to 112 N. 4th St., 
Philadelphia. 


® George Haddad, Alfred Haddad, 
and Alex Stoppick acquired the inter- 
ests of Mitchell Ettman in the Boyer- 
town Shoe Corp., Boyertown, when 
he withdrew as an officer and stock- 
holder of the company. 


Tennessee 


® Wartrace Leather Corp., War- 
trace, has begun production of table 
top leather. R. Keith Blakely is presi- 
dent of the concern. 


Texas 


® The Freeport division of Dow 
Chemical Co. will lay off a number 
of workers during the next few months 
due to a reduction in operations at 
some of its plants. 


West Virginia 
® Parkersburg Shoe Club has been 


organized recently in Parkersburg with 
membership open to owners of stores, 
department managers, assistant man- 
agers, supervisory personnel and dis- 
trict managers of national chain or- 
ganizations. Marvin Smith of Stern 
Bros. is president of the club. 
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Canadian 
Notes 





®@ Although strikes in progress at two 
of Savage Shoe Co.’s three plants in 
Preston, Ont., have been declared il- 
legal by the Ontario Labor Relations 
Board, the board has refused the com- 
pany permission to prosecute United 
Auto Workers of America, CIO, 
worker bargaining agent. The union 
originally demanded a wage increase 
of five cents per hour plus check-off 
of union dues, called its workers out 
on strike May 26 after company off- 
cials termed demands “unreasonable.” 

About 150 of the original 400 strik- 
ers have returned to work in recent 
weeks. The union has also ‘been pick- 
eting Canadian retail stores selling 
Savage shoes. 


® Canadian variety chains are report- 
edly planning considerable expansion 
of their shoe departments where these 
already exist as well as opening of such 
departments in other branches, featur- 
ing ladies’, misses’ and children’s pop- 
ular priced shoes. 


® Agnew-Surpass Shoe Stores Ltd., of 
Canada, manufacturers and chain store 
operators, have declared a dividend of 
10 cents on common and 27% cents 
on preferred stock, payable Dec. 1 ‘to 
shareholders of record Oct. 30. 


® Continuing the gains shown now 
for over a year, Canadian production 
of leather footwear in June rose to 
3,203,059 pairs from 2,999,124 in the 
same month last year, though below 
the 3,602,246 pairs of preceding 
month, This brings the cumulative 
total for the first six months to 21,- 
123,681 pairs compared with 18,257,- 
802 in same period a year ago. 

In June, production of footwear 
with soles other than leather amounted 
to 2,026,765 pairs against 1,935,623 
in the same month last year. For the 
first six months of 1953, such produc- 
tion reached 13,635,117 pairs. 

Output of leather footwear in the 
first half of 1953 showed following, 
figures in brackets being for same pe- 
riod of 1952: men’s, 4,651,020: (4,- 
279,612) pairs; boys’, 691,964 (6§4,- 
§89); youths’, 174,350 (165,765); 
women’s and growing girls’, 10,514,- 
975 (8,785,251); misses’, 1,908,465 
(1,532,773); children’s and little 
gents’, 1,589,570 (1,326,087) ; babies’ 
and infants’, 1,593,337 (1,413,725). 
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How many pounds 
are sirloin steak? 


[J 250 lbs. ((] 150 lbs. ([_] 50 lbs. 


CIRCULATION 


Experienced space buyers recognize that the entire 
circulation of a publication isn’t necessarily all 
“eatin’ meat” for every advertiser. It’s who, where 
and how that counts, not end figures. Careful study 
of all available circulation FACTS as related to 
markets is required to appraise media for its adver- 
tising value. 

The audited information in A.B.C. reports for 
business publications includes: A breakdown of sub- 
scribers by occupation or kind of business * Loca- 
tion of subscribers by states or provinces * How the 
circulation was obtained * How much subscribers 





The American Meat Institute tells meat 
packers and housewives how much “eatin’ 
meat” there is in a 1000 pound steer—40 
different cuts from a side of beef—how 
many pounds of hides, hoofs and fats. 











Courtesy American Meat Institute 


paid * How much paid circulation * How much un- 
paid distribution * What percentage of subscribers 
renew * How many in arrears. 


By using audited information from A.B.C. reports 
as a basis for media decisions, you can most accu- 
rately judge media for their value to your business 
and know what you get—how much “eatin’ meat”— 
for your advertising investment. This business pub- 
lication is a member of the Audit Bureau of Circu- 
lations. Ask for a copy of our A.B.C. report and 
then study it. 
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NEW ENGLAND OUTLOOK 
(Concluded from Page 20) 


Prices will “definitely” remain un- 
changed. Some manufacturers have 
been talking increase but only on cer- 
tain lines —and these increases are 
not expected to reach the consumer. 
But all manufacturers see no chance 
of a reduction unless forced into one. 

Price has not become a big ques- 
tion as yet and is not expected to. 
At the Boston showing, some buyers 
were talking price, trying to shave 
a few cents here and there, and get- 
ting nowhere. These buyers based 
their attempts on a softening hide 
and leather market. Manufacturers, 
however, meet this claim with the 
assertion that active leather buying, 
when it begins again, will almost im- 
mediately strengthen leather prices. 

As far as costs are concerned, they 
are on the upgrade for all. Materials 
are expected to climb another four 
to five percent. Trucking costs in 
New England have advanced. Parcel 
post rates are up. Labor costs are 
expected to increase. “What choice 
have we?” says a manufacturer. 
“Normally, we'd increase our prices 
under these circumstances. However, 
the uncertain market outlook is forc- 
ing us to keep our prices just where 
they are.” 

Retailers, on the whole, haven’t 
shown any price resistance worth the 
noting. Where styles are wanted, 
they sell regardless of price—within 
reason. And new styles scheduled for 
spring are expected to prove just the 
extra stimulus needed to push sales 
records where manufacturers like to 
see them. 


Inventories are running higher 
than a year ago——about five to 10 
percent. This is largely due to un- 
toward fall weather and a late return 
to school. The heat spell of late Sept. 
wreaked havoc with shoe sales. But 
post-Labor Day sales showed a 
healthy pick-up until three weeks ago, 
lagged again. Now retailers are con- 
vinced they won't do their real busi- 
ness until the weather assumes a rea- 
sonable facsimile of normal. 


Production Ahead 


Production in New England has 
been running about six percent ahead 
of 1952 although a good part of this 
increase may have been levelled dur- 
ing Aug. and Sept. Factories have 
not reported any trend to lay-offs al- 
though few are running at capacity 
as yet. Once orders start coming in, 
it will be a different story. 

Men’s shoe manufacturers are 
somewhat more optimistic — than 
women’s. For one thing, the “new 
look” in men’s casual types is ex- 
pected to spur sales along the line. 
Manufacturers are stressing the sleek 
longer lines and the “fancy” loafer 
types. Nylon still plays a big part 
in men’s spring and summer shoes 
but here the picture is somewhat 
clouded. 

A leading Brockton maker of men’s 
high priced shoes looks for his spring 
sales to increase about five percent 
over last year—when his sales 
jumped 15 percent over 1952. He 
hasn't really gotten into his fall run 
as yet but when he does, he expects 
production to be boosted about five 


percent over last year. Reason for 
the optimism is the growing accept- 
ance of some new styles in New Eng- 
land, normally one of the last regions 
to take to new styling. “Once a 
style hits here,” he says, “it really 
hits and stays for a good while.” We 
feel that will be the situation this 
spring. 

There won’t be any change in 
men’s shoe prices next season. But 
they will remain firm. Leather 
prices may be off now but shoe man- 
ufacturers don’t expect them to stay 
down very long. Brockton has its 
own localized union—the Brother- 
hood of Shoe and Allied Craftsmen 
—which is less aggressive than the 
larger national unions. Men’s shoe 
manufacturers there don’t look for 
any radical increase in labor costs. 
But material and other costs will give 
them little leeway. 

One of the brightest spots on the 
New England horizon is the chil- 
dren’s shoe manufacturing field. Al- 
most to a man, makers of juvenile 
shoes say they are expecting one of 
their biggest years in a decade. Al- 
ready, the juvenile market has _be- 
come one of the steadiest. And the 
constant attention to new styling in 
younger shoes has opened this mar- 
ket wide. 

Here again, prices will remain 
about the same. Retailer inventories 
are normal to low and interest in 
replenishing stocks is already evi- 
dent. More and more, it appears 
that the children’s field is becoming 
the “magic” one—that which will 
help the entire industry to rise over 
any rough spots ahead. 





NEW YORK OUTLOOK 


(Continued from Page 20) 


only minimum requirements, they 
point out, re-stocking necessitated by 
the current low level may bring 
bookings up to last year’s level. 

Most manufacturers predict pro- 
duction and sales at the same level 
as spring of 1953 but the tone of 
their forecasts is decidedly cautious. 
Only a minority are overly optimistic 
and they speak for their own com- 
panies, not for their segment of the 
industry. A few are pessimistic in 
view of the outlook for employment 
and its effect on consumer spending 
on a national scale. 

The following is a round-up of 
comments from top executives in 
leading New York shoe factories: 

A vice president of a prominent 
producer of women’s dress shoes re- 
tailing at $4.98-$9.95 and children’s 
shoes retailing at $2.98-$4.98 sees 


production and sales holding at about 


66 


the same level of spring 1953. He 
finds no marked price resistance from 
retailers but there is strong pressure 
for increased retail mark-ups. Retail 
inventories currently appear to be 
about five percent below a year ago. 

Significantly, he believes the com- 
ing spring will prove to be a case of 
survival of the fittest, not because of 
any sales slowdown, but due to the 
continual increase of manufacturing 
costs. 

The sales manager of a leading 
maker of women’s dress shoes retail- 
ing at $18.95-$26.95 also expects 
production and sales to remain the 
same. Inventories of higher-priced 
shoes are a bit higher than a year 
ago. The fall sales season began 
very slowly but inventories should 
again be normal by the end of Oc- 
tober. The price outlook, dependent 
on the labor situation, appears stable 
to slightly higher. 

Although retailers are seeking 
higher mark-ups, manufacturers are 
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getting around this by persuading 
retailers to switch to different styles. 

The vice president of a large pro- 
ducer of teen-age girls’ playshoes and 
sport shoes retailing at $2-$4 looks 
for production and sales to hold 
equal to or slightly below last year. 
However, retail inventories may now 
be as much as 10 percent below a 
year ago, thus providing a reason- 
ably good outlook for re-stocking de- 
spite cuts in buying budgets and 
shortening of delivery schedules. No 
upgrading in retail prices is expected 
since the customer won’t accept it. 
Material costs are higher and labor 
is again pushing for increased wages. 

An executive of a firm making 
women’s and children’s casuals to 
retail at $2-$3 feels production and 
sales of low-priced footwear will be as 
good as or better than last year. New 
styles will have much to do with this 
—so will a public trend toward econ- 
omy. Inventories are about at last 
year’s level, meaning that many re- 
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tailers are still working hand-to- 
mouth on stocks. 

Prices will hold with pressure from 
rising costs on the manufacturers. 
Labor costs appear certain to rise. 
Retailers are more mark-up con- 
scious than ever before. 

The superintendent of a well-known 
maker of men’s and women’s slip- 
pers and casuals retailing at $2.99- 
$4.99 feels production will ease off 
about five percent below last year, 
with a corresponding trend in sales. 
Retail inventories are about five per- 
cent higher than a year ago. The 
cost outlook is higher but mainly due 
to wages. Material costs are about 
the same. Retailers have not pressed 


him for higher mark-up allowances. 

The president of a firm making 
children’s stitchdowns retailing at 
$3-$3.50 says sales and production 
will be the same or better. However, 
he thinks retailer inventories are 
higher and finds competition is ripe 
in his field due to retailer pressure 
for higher mark-ups. Labor costs 
will continue at present levels—but 
only until the new contract is signed 
in March of next year. 

The sales manager of a producer 
of juvenile shoes retailing at $5.95- 
$8.95 says production should hold 
steady and might easily increase five 
percent. Sales will remain about the 
same. Retailer inventories are slightly 


lower. Prices should hold steady and 
most certainly should not increase 
pressure for higher retailer mark-ups 
is noticeable. 

The treasurer of a manufacturer 
of women’s casuals and house slip- 
pers retailing at $2-$3 believes pro- 
duction should be slightly higher for 
spring and sales should also improve 
a bit. Inventories, he finds, are very 
low at retail. Prices will undoubtedly 
remain stable. His jobbers are more 
interested in quality rather than price 
and are exerting no price pressure. 
Labor costs are almost sure to rise 
in the spring but other material costs 
are generally stable. 





MIDWEST OUTLOOK 
(Concluded from Page 22) 


A very few look for rough times 
ahead unless something unexpected 
happens to give the women’s shoe 
business a lift. Others are not quite 
so gloomy in their outlook but very 
little optimism prevails at this time. 

Men’s shoe manufacturers in this 
area are more optimistic and some 
are looking forward to the best 
Spring season they have ever had. 
Only one company is expecting a 
drop in business and one other would 
not make a definite prediction but is 
far from pessimistic. 

Outstanding in the survey of men’s 
shoe manufacturers is the fact that 
several of the leading ones are mak- 
ing definite plans not only to hold 
their business but increase it. It is 
generally recognized that business. is 
going to be harder to get and that the 
days of easy selling are over but the 
feeling is quite general that by work- 
ing hard with stronger promotional 
programs, volume can be maintained 
and increased. 

The mobile shoe sample rooms 
being operated by one manufacturer 
have proved to be highly successful 
and further development of this pro- 
gram is contemplated. Another 
manufacturer, in the medium to high 
price field, is offering the longest 
line of samples in the history of the 
company. Many new combinations 
of colors and materials plus a greater 
variety of patterns are being used to 
stimulate interest in going after that 
extra pair that can mean so much to 
the men’s shoe industry. 

The price situation seems quite 
stable with no increases contemplated 
at the present time. There is no ap- 
preciable pressure from retailers for 
lower prices and the same interpreta- 
tion of this fact, as expressed by the 
women’s shoe manufacturers. is given 
by the makers of men’s shoes. They 
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admit their future cost picture is not 
too clear at the moment but the gen- 
eral feeling is to hold the present 
price line as long as possible. 
Retailer’s inventories of men’s 
shoes are considered somewhat lower 
than a year ago. This is in direct 
contrast to the larger inventories of 
women’s shoes. Men’s shoe manu- 
facturers report a steady flow of fill- 
in orders from their in-stock depart- 
ments. The orders are not large but 
steady and the manufacturers feel 
this reflects a healthy retail inventory 
position. Collections have picked up 
also, another indication of increased 
activity at the retail level. 
Manufacturers can point to no one 
significant factor affecting the men’s 
shoe picture for Spring 1954. In- 
creased selling effort, more planned 
promotions and a greater variety of 
styles, leathers and colors are the 
devices being used by the different 
companies to stimulate sales. Nylon 
mesh is being featured in every line 
and several feel this will contribute 
many extra pairs to their total vol- 
ume. Dacron mesh is also coming 
into the picture and the gore types 
are still considered to be very good. 
Men’s shoe manufacturers do not 
expect to pay any more for their 
supplies for Spring. Some are care- 
ful to avoid going too far out on the 
price limb but even they think prices 
will remain at present levels. 
Overall, the men’s shoe industry 
in the Midwest is definitely optimistic 
about the future. The various com- 
panies are confident of their ability 
to increase sales and plans are in the 
works to make this a reality. 
Manufacturers of children’s shoes 
are equally confident of a good 
Spring season. Business is good and 
they all feel it will continue at a high 
level. One company reports a recent 
expansion of production is rapidly 
being outdistanced by increasing 
sales. The price level is expected to 
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be maintained with optimism pre- 
vailing in all quarters. 

Most do not think that higher ma- 
terial costs will affect their own 
prices but they are convinced that 
these costs plus those of labor and 
transportation will prohibit any 
chance of reductions. Acceptance of 
current price levels has been good 
and they see no reason to change it 
downward. Retailer price resistance, 
happily, has been noticeably absent, 
although some retailers are begin- 
ning to talk of higher mark-ups. 

Generally speaking, children’s shoe 
manufacturers expect to keep their 
production at or near last year’s level 
unless a change in demand is felt. 
Current inventories, they feel, are 
normal. 

All in all, these manufacturers are 
well aware that they are a part of 
one of the shoe industry’s fastest 
growing markets and they are con- 
vinced that short of an outright de- 
pression, their results for Spring and 
Summer 1954 will be more than 
satisfactory. 





ST. LOUIS OUTLOOK 
(Continued from Page 22) 


the decline in September output will 
prove almost enough to bring nine 
months’ output close to the 1952 
level. 

These same manufacturers hasten 
to add that total 1953 output in the 
Eighth Federal Reserve District will 
equal or possibly better last year. 
They base this belief on a prediction 
that production during the last quar- 
ter 1953 will compare strongly with 
the last quarter of 1952. 

With the advent of more seasonal 
weather, most shoe factories are back 
to normal schedules, preparing in 
particular for the coming shoe shows. 
Though Spring 1954 orders have not 
yet shown up in any volume, the 
prospects are there and St. Louis 


October 17, 1953 












Your Blueprint for Enduring Toe Comfort 


"“Celastic” Box Toes 









Months of wear are hard on any shoe but for an extreme test, take this 
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There is one big reason why manufacturers and re- 


tailers can be sure of wearer Satisfaction when “*Celastic”’ 





is the foundation of the toe. It’s the positive fusion be- 
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een box toe and lining. For toe comfort and style that 


endure, specify ‘‘Celastic’”” Box Toes. 
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manufacturers don’t intend to let 
them slip by. 

Prices are expected to remain at 
least steady for Spring. Several 
manufacturers already have _ their 
Spring lines on the road with no 
change in prices. Others are talking 
change but have taken no action as 
yet. The majority of lines will not 
be priced until just before the Na- 
tional Shoe Fair when costs and the 
buying tone are expected to be more 
definite. 

Currently several manufacturers 
(including both International Shoe 
and Brown Shoe) are conducting 
contract negotiations for next year 
and the outcome of these negotia- 
tions will have a definite bearing 
upon manufacturers’ costs and sub- 
sequently prices. Materials prices 
cannot be figured accurately this far 
in advance of the show but manu- 
facturers expect them to remain fairly 
stable in the months ahead. 

A good many manufacturers ad- 
mit they are operating on a very 
close margin but hope to retain cur- 
rent prices. Others say some small 
adjustments—a slight advance or re- 
duction—will be made. None of these 
are expected to be felt at the retail 
level. 


One manufacturer just about 


summed up the general feeling by 
declaring frankly that he would be 


very wary of raising his factory prices 
now at a time when retail orders are 
running a slow pace and inventories 
are still out of line. 

Although there has been notice- 
able price pressure from retailers to 


date, manufacturers are agreed that 
higher mark-ups are being sought. 
This general trend is not expected to 
become really evident until the Shoe 
Fair at which time a number of ad- 
justments may be made. 

Although no radical style changes 
have been announced for Spring, St. 
Louis manufacturers feel that enough 
new colors and changes will be in- 
troduced to assure good interest, 
both at retailer and consumer levels. 

Women’s shoes will be more open 
than ever, with the trend toward 
new halter types much in evidence. 
This plus new colors is expected to 
stimulate sales. Nylon meshes will also 
be plentiful but manufacturers re- 
port a good deal of straw showing 
and some feel that the straws will 
eventually take much interest away 
from meshes. 

Children’s shoes, they say, are 
smarter than ever, with both little 
girls’ and boys’ and growing girls’ 
and boys’ shoes going even further 
this Spring to emulate the styles of 
their elders. This is especially notice- 
able among the girls’ shoes which 
are appearing in a wide variety of 
styles, leathers and colors. 

Men’s shoes are showing longer, 
sleeker bodies with the emphasis on 
the “frilled-up” casual or slip-on. 
Prominent is the tasseled loafer and 
the moccasin plug on gored casuals. 

On the whole, although definite 
cost pressures are shaping manufac- 
turers’ plans, there is expected to be 
little change productionwise, price- 
wise and saleswise for the Spring 
season ahead. 


WEST COAST OUTLOOK 


(Continued from Page 24) 


than a year ago. And last year was 
one of the best with a 20 percent 
increase in production and sales over 
1951. He distributes his shoes na- 
tionally although 50 percent of his 
output is concentrateed in the terri- 
tory west of Denver. 

Prices will be unchanged from last 
year and he finds no sign of any 
retailer price resistance, expects none 
unless we hit a bad recession. Curi- 
ously enough, the West Coast is not 
talking recession as in the East and 
the general tone there is definitely 
on the optimistic side. 

Retailer inventories, based on what 
he finds at his own customers, are 
about 10-15 percent higher than last 
Fall. “I think they will get rid of 
them, though, with good September 
and October sales. That will open 
the way to new business.” 

He believes that the emphasis on 
new styling is more important than 
ever. “Staple merchandise is getting 
hit harder and harder,” he says. Un- 
less the retailer has something new to 
spur interest, his staple sales will 
suffer also. 

Costs are creeping higher and he 
expects them to increase about three 
to four percent over last year. How- 
ever, the company expects to absorb 
these increased costs unless they get 
out of hand. 

All in all, this manufacturer feels 
the future has much for him. Proof 
of his confidence is the fact that his 
company is building a factory addi- 
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tion which will afford another 6,000 
square feet of floor space and enable 
it to increase production by 25 per- 
cent. 

A maker of men’s casual and dress 
shoes, with emphasis on the former, 
feels business will hold to last year’s 
level. “In fact,” he says, “with some 
of last year’s styles just beginning to 
catch on in the Midwest and East 
and considering the new styles we 
are offering in men’s casuals, we 
might well do a better business this 
year.” 

The company plans to hold produc- 
tion to last Fall’s level but is pre- 
pared to increase it if orders warrant. 
Business has not been brisk as yet 
but is expected to pick up at the 
Shoe Fair and blossom out there- 
after. 

Prices will be the same as a year 
ago. “Our prices were pretty well 
accepted last Spring and we see no 
reason to change them in an uncer- 
tain market. Sure, our costs are 
going up—labor and materials—but 
we don’t feel that this is the time to 
chance a public reaction to new price 
increases.” 

Result is, the company is making 


plans to absorb an increase in costs 
averaging four to five percent. This 
will probably affect profits for the 
year, particularly since the second 
half of 1954 is a big question mark 
—‘but that’s another story.” 

A prominent maker of women’s 
casual and sport-type shoes in the 
$4 to $8 retailer bracket with na- 
tional distribution looks for his 
Spring sales to average up to 30 per- 
cent above last year. He is basing 
his production on this estimate, en- 
larging facilities to handle the ex- 
pected volume of orders (which, as 
yet, have not been overwhelming). 

This maker, who sells largely to 
chains and department stores as well 
as larger independents. finds retail 
inventories of his type of shoes down 
about 10 percent. This is one of the 
reasons he feels will boost demand 
from his customers. 

His prices, also, will remain un- 
changed. “We have absolutely no 
plans for a price increase and nat- 
urally, none for a decrease. The cur- 
rent price level is about as good as it 
can be for present conditions and we 
don’t expect any trouble with it.” 

There has been no sign of either 


consumer or retailer dissatisfaction 
with prices and, barring bad times, 
he looks for none. 

Despite this determination to hold 
the price line, he is certain his own 
costs will be up another five to six 
percent. “We have no choice but to 
absorb them now. As long as we can 
keep sales moving, we're willing to 
go along with the rest.” 

Again, stylewise, he feels 75 per- 
cent of the story is concentrated in 
the style picture. “The big factor, 
as we see it, is the strong ‘trend to 
new straws and other new materials. 
There is a big demand for shoes with 
these materials and this alone should 
guarantee a good spring.” 





THE RISING HEMLINE 


(Continued from Page 28) 
mid-heel heights has been more and 
more in evidence in the women’s 
shoe industry. So again, shorter 
skirts will tend to emphasize this 
trend, 

And that is the most interesting 
part of this whole question—the fact 
that this revolution in ready-to-wear 
does not really come as a revolution 
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in shoes. The trends in shoes with 
shorter skirts are trends which have 
already started in the footwear in- 
dustry. 

It almost seems as though the 
women’s shoe industry was aware of 
what would happen and had begun, 
well in advance, to establish those 
general fashion and styling factors 
which would be coming in with a 
shortened skirt length. 

This situation in itself adds weight 
to the predictions, as pointed out 
above, of what will happen to shoes 
with rising hemlines. The industry 
itself is just about unanimous on the 
three noints mentioned. All agree 
that hemlines do influence shoe styl- 
ing and that shoes will be more 
opened up with higher riding fronts. 

Banded styles stay in the picture, 
and fresh looking approaches to the 


T-strap gain new importance. Strip- 
ping styles and pump models opened 
up in every conceivable manner are 
strong. Wide open toes stay wide 
open and in many instances get 
wider. 

All of these details enter the pic- 
ture of shoe styling for the future. 
Whether Dior’s new short skirts will 
create as great a revolution as did 
his “new look” remains to be seen. 
However, it is already obvious that 
he wields enough influence to have 
created some change, which is ap- 
parent in this season’s one-inch short- 
ening of hemlines. 

This is the kind of thing which 
can mean greater profits for the shoe 
industry. It’s the kind of thing that 
means unlimited horizons for crea- 
tive and inventive shoe designing 
talent. 


WOMEN'S DRESS SHOES 
(Continued from Page 31) 


or as we prefer it, as little shoe as pos- 
sible, with feasible fitting qualities.” 

Another leading high style manu- 
facturer has this to say: “There are 
many versions of the open shoe which 
have really come up very strongly. 
These can be in sandal or T-strap 
form or have closed toes and open 
backs. The new trends include the 
narrower look, both to the vamp and 
the heel of the shoe, the rising shoe 
line and the importance of the lower 
heel. The latter two trends are def- 
initely influenced by the rising hem- 
line in ready-to-wear.” 

As for materials and colors, the 
feeling seems to be that aniline calf- 
skins keynote the color picture. 
These range from palest Polar Bear 
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through Polished Pine and into the 
deeper and redder Caramel. This is 
especially true in high style lines, 
not so much in volume. 

Following the natural colored ani- 
lines are the following in order of 
importance: Navy, in both calf and 
patent; black patent, orange, yellow, 
green (jadeite) and wedgwood blue. 

The consensus is that pastels will 
hold a much stronger position this 
spring-summer than heretofore. 
White will be especially strong this 
summer, both as an all-over and in 
combination as trim. Pale shades of 
brown, off-whites are steadily gain- 
ing, and among the pastels pink 
seems to be headed for a fairly strong 
season. 

Patent leather continues in most 
lines, also suedes in basic colors. 
Calfskin and kidskin enter in an as- 
sortment of lighter shades. Meshes 


remain in the fabrics picture, but 
their strong position of the past sea- 
son is somewhat threatened by new 
and colorful strawcloths in interest- 
ing patterns and weaves. 

The general feeling for color and 
texture is one of a balanced weight 
of shade with the ready-to-wear color. 
In other words, the dark shoe goes 
with dark clothes and not with the 
new pale colors of fabrics which re- 
quire shoes of light or medium 
shades. 

In summing up, basically the big- 
gest shift in silhouette is to halter 
patterns and naked styles. In basic 
patterns, such as dressmaker pumps, 
the emphasis is on color and texture. 

With the trend in ready-to-wear 
toward a shortened skirt length, 
shoes are becoming sleeker, slimmer, 
more opened. And, most important, 
they are riding high up the instep. 


WOMEN'S CASUAL SHOES 
(Continued from Page 31) 


goes. Also, this is a highly promo- 
tional grouping of shoes, since styling 
is not limited and ideas can be gar- 
nered from a wealth of sources and 
tied in with present-day topics of 
interest. 

National ideas can be used here— 
for instance, Arabian Nights designs, 
Spanish designs, Dutch, etc. Materials 
are unlimited, running the gamut 
from rich brocades and velvets, down 
the line to pretty cotton prints. By 
the same token, colors can run wild 
utilizing just about every hue 
possible. 

Most positive trends in this field at 
this writing are prints, decorated sur- 
faces, new jeweling. Also big style 
here is the mule, both plain and 
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jeweled, not to be confused with the 
bedroom mule of days gone by. This 
new shoe has a distinctly fresh and 
different top glamour and lounging 
quality, designed for coordination 
with ready-to-wear. 

To add to the frivolity of this group 
are sock linings in gay prints and 
colors—a factor which incidentally 
is growing in importance in all 
phases of women’s shoe manufac- 
ture, but which has its real start here. 
Decorated soles and heel breastings, 
and finally soles that turn up at the 
toes round out this picture. 

In summing up the women’s casual 
shoe picture for spring and summer 
1954, one thing stands out. These 


styles, as styles in every other 
category of women’s footwear, will 
be opened up as much as possible. 
The heel of top importance remains 
the wedge and indications are that 
slightly lower wedges (about 10/8) 
are gaining greater favor than last 
season. 

The pump types or stepins lead the 
list, either closed or with open toe 
and sling. Instep straps continue and 
are liked by women because of their 
greater comfort and better fitting 
qualities. 

The opened up types are the news 
here. Although they will probably 
not outsell the old standbys of the 
past couple of seasons, they will be 
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in more evidence than in the past. 

However, the keynote throughout 
the entire range is fresh new uses of 
colors (lighter in tone), dressmaker 
detailing and trim giving the styles 


a bedecked and bejeweled look. 





MEN'S DRESS SHOES 


(Continued from Page 32) 


Woven and nylon mesh offers very 
interesting possibilities in color com- 
binations and will do much to acti- 
vate the trend established last year 
towards darker combinations of 
leather and mesh. 

The usual colors and shades in 
leathers and fabrics of browns, tans, 
blues, greys, etc., will be used, all 
with new color names. Browns and 
blues will predominate. 

An interesting new trend crops into 
the men’s footwear picture. Men are 
trying more to tie-in shoe colors with 
the general scheme of their outfits, 
especially in color and material. Here 
burgundy and navy top the list as 
they blend particularly well with the 
blues, greys (even pink tones) and 
other high shades that men’s apparel 
has adopted. 

The all white shoe maintains a 
position of importance, and browns 
and lighter tones of tan stand out, 
even though not new. 

Rumor has been rife throughout 
the shoe industry as a whole that 
mesh reached a peak last summer. 
This seems to be especially true in 
the men’s field. 

Mesh distributors are doing a fine 
job in creating many different and 
beautiful patterns and weaves to be 
used for spring-summer 1954. How- 
ever, many in the men’s shoe industry 
are looking for other ways to venti- 
late shoes. 

Some are using straws that were 
introduced this year at the Allied 
Shoe Products Show. How well they 
go over will depend on how they 
stand up in manufacture and wear. 
If they do work out, there will be 
many fresh looking and smart styles 
hitting the store windows this year. 

In keeping with this trend, new 
ways of making men’s shoes cool are 
being utilized. Different types of per- 
forations are being tried; sandalizing 
without being “sissy-fied,” more and 
more ways of making slipons, prefer- 
ably utilizing some goring for better 
fit. These are the methods being tried 
to inject a fresh note. 

In summing up the men’s dress 
shoe picture for next spring-summer, 
high style lines are going toward 
lighter looking shoes with less fancy 
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detailing, less gingerbread, more em- 


phasis on smooth sleek lines. 

Dress shoes themselves, in general, 
seem to be taking on more of a casual 
character in keeping with the trend 
in men’s spring-summer_ready-to- 
wear. 

For the first time in years, color 
is beginning to enter the picture as 
an important factor, with more stress 
being placed on coordinating shoe 
color and weight to clothing. 





MEN'S CASUAL SHOES 
(Concluded from Page 32) 

Most of the imagination in present- 
day men’s shoe styling falls into the 
casual field and there is hardly any 
important phase of men’s shoe design 
which is not being tried out here or 
utilized. Also, this is the category 
where all the bright new ideas seem 
to enter into the picture. 

The possibilities remain relatively 
untapped. There are still plenty of 
fields to be conquered here, and the 
men’s shoe industry seems to be on 
the right track. 

In summing up men’s casual shoes 
for spring-summer 1954, there is a 
leaning toward detailing of a tradi- 
tionally dress shoe nature. Colors 
are lighter and brighter. Materials 
and constructions are softer. 

This is a logical result of the ap- 
parent evolution in men’s clothing 
toward a more comfortable, casual 
position, especially in summer wear. 
It is not inconceivable that casuals 
might eventually take the place of 
what we now know as dress shoes for 
summer wear, except in the cases of 
extreme dress types of footwear. 





BOYS’ SHOES 
(Continued from Page 33) 

little gents will show an increase in 
spring 54. Brown and blue smooth 
leathers will be important with 
leather, composition and foam crepe 
soles. The combination of two tones 
of leather should prove very accept- 
able in this category. 

The zipper treatment has proved 
acceptable because it has the feature 
of easy-on, easy-off. The U-wing 
and moccasin patterns are also strong 
in the laceless group. 

The conventional loafer continues 
in a steady sales position and will 
represent about the same volume as 
in spring *53. The tassel moccasin is 
the style note in loafer types for boys’ 
and is expected to increase in spring 
*34. Brown smooth leather with either 
nuclear or foam crepe sole leads. The 
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COME OUT of the ~~ 
CLOUDS of TROUBLE 


COMPOSITION BLOCKS & PADS 
and NEW ERA SUPER WEAR BLOCKS 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 


BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try One or More Today BST YIN) iba) ae eked 


and LaSalle near Jefferson, St. Louis 4. Mo., Phone: Grand 2143 


BE CONVINCED! 


Associate 


NEW ERA DIE CO. Red Lion, York County, Penna. 








Have you received your copy of the 
31st Edition of LEATHER AND SHOES’ 


BLUE BOOK 


Over 780 Pages—Eight Parts—Thumb Indexed 
Permanently Bound in Blue and Gold 


Contains 560 separate product listings. Gives detailed 
information on Shoe Manufacturers and Tanners. 


Includes a SHOE BUYERS' INDEX—lists shoe manufacturers by kinds 
of shoes made and method of manufacture and a LEATHER BUYERS' 
INDEX which lists Tanners by kinds of leather tanned. 


Be sure you get your copy—keep it within reach at all times— 
it will save you time and money. 


THE RUMPF PUBLISHING COMPANY 


300 W. ADAMS ST., CHICAGO 6 
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conventional camp moccasin will hold 
its perennial position. 

Look for an increase in fabric 
oxfords for boys during spring °54. 
Blue, brown and tan are the best 
colors. The plain toe blucher is the 
best pattern in this category. 

A slashed vamp, open shank sandal, 
copy of the type sold to men, is gain- 
ing in momentum, especially in the 
southern territory and in parts of the 
west and mid-west. The classic bare- 
foot sandal, up to size 12, in high 
price brackets gained during spring 
"53. However, in the popular price 


field, fabric types have cut into the 
sandal business. 

In summing up the spring-summer 
1954 footwear picture for boys, a 
trend toward copying grown-up styl- 
ing continues. Hand in hand with 
this goes a gradual emphasis on 
smoother, slimmer lines. 

The all-leather shoe dominates in 
traditional brown tones. Mesh com- 
binations with leather, however, hold 
a strong niche in the picture, espe- 
cially for dress wear. Composition 
type and crepe-type solings steadily 
gaining in importance, adding color 
and bounce to the general picture. 





We are qualified by years of experience to supply you 
with every type of leather to meet your exacting re- 
quirements. 


And, with the finest quality of leather goes the ultimate in 
service—dependable service—that helps you step up your 
production and saves you money. 


TIEDEMANN 
Leather (a. 


DISTRIBUTORS @® TANNERS AGENTS 
172 N. Franklin St., Chicago 6, Ill. 


LEATHER and SHOES 


WOMEN'S FLATS 
(Concluded from Page 33) 


the clothes to be worn for the casual 
life American women lead, they will 
be used in every possible way. 

Treatments will be luscious, con- 
tinuing the trend which was so strong 
in early 1953 and has been building 
up during the latter part of this year. 
Untraditional ornamentation seems to 
be the order of the day—with felt, 
patent leather, flowers and jewels as 
the accepted topping for classic styles. 

The trend toward building a cos- 
tume for at-home or play around a 
delectable shoe is growing stronger 
and it is more than probable that the 
industry sits astride a brilliant new 
role in the hearts of women, if it 
can offer these accessory types in a 
fresh new version for 1954. 

A fashionable fabric which made 
its bow this year and that looks smart 
for 1954 is Khaki. It is not expected 
that this will reach the vast market 
that denim has, but it is worth ex- 
ploiting. Bright lacquer colors look 
right for next year and the strong 
pink sales of 1953 should be followed 
up in 1954 with wider acceptance. 
The look of chalk treatments on nat- 
ural or sand colors looks good. The 
neutrality of this combination makes 
for an easy-to-sell accessory shoe. 

Banded variations on all heel 
heights, as well as in flats, will be 
important and some predict that the 
market will grow on this type of shoe. 

Fresh treatments in linings, soles 
and uppers all have a place in the 
spring 1954 picture and should meet 
with instantaneous success with the 
public. 

In summing up the picture in wom- 
en’s flats for spring and summer, 
basic, classic silhouettes stand out, 
with thong treatments and barefoot 
stripping types holding a strong po- 
sition. 

Most of the emphasis will be on 
new, pretty colors, mostly in pale 
tones, with some market for vivid 
brilliant colors. Materials run the 
gamut from luscious rich fabrics, 
down the line to pretty novelty cot- 
tons. 


® Canadian chain shoe stores’ sales 
across the nation dropped 6.1% in dol- 
lar volume during Aug. this year com- 
pared with same month last year. 
Value of their stocks increased 8.6% 
in this period, the Canadian Govern- 
ment reports. 
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CHILDREN'S AND MISSES' 
SHOES 


(Concluded from Page 34) 


The introduction of “party shoes” 
in fancy materials, brocades, velvets, 
embroidered metaliques, has intro- 
duced a new season of specific selling 
for holiday sales. Its acceptance at 
consumer level is still a matter of 
conjecture. 

The fresh look for spring is not 
achieved by adding a new perfora- 
tion or a double row of stitches. It 
is not a matter of moving a combina- 
tion of cutouts. It is not the “item” 
of one manufacturer. It is the con- 
summation of research and develop- 
ment. It is the cooperation of sup- 
plier, manufacturer and buyer. It is 
the producers’ studied endeavor to 
change his shoes into money so that 
he can make more shoes, ad infini- 
tum. But above all it is making the 
product that the customer wants. In 
the children’s shoe field, the pigtail 
set wants to look grown up. If the 
shoes help them along that line, they 


sell. 
Opinion on Pumps 


On the question of pumps, one 
leading children’s shoe manufacturer 
has this to say. “There has been 
some talk about pumps. What a 
farce! Some last makers have tried 
to make the most of this. They pro- 
pose short coupled lasts, which in 
fact are just ‘sized down’ refined 
forepart (last makers term for whit- 
tled down toes) revisions of basic 
fitting lasts. 

“This practice is against the best 
interests of the industry. We who 
sell ‘fit? through our dealers must at 
all times be wary of anything detri- 
mental to the foot health of our 
customers. 

“No style, treatment, construction, 
or material has any excuse if it 
deviates from this fact. Shoes must 
fit comfortably and correctly; and 
only within the confines of this pre- 
cept can we dare to offer the devia- 
tions of contour, outline and appear- 
ance that we call style. 

“To lose sight of this axiom is 
detrimental to the best interests of 
the factory, the retailer and the 
wearer.” 

Although many fabrics have been 
introduced this season, the mesh in- 
sert that is either small or large is 
favored. Some patterns will even 
have mesh to the soleline. Mesh will 
be combined with patent, suede and 
smooth leathers. In these mesh pat- 
terns, matching color meshes will be 
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used, such as black mesh with patent 
leather, blue mesh with blue leathers. 
ete. 

On heavier type shoes for girls, 
such as welt constructions, strap pat- 
terns are continuing to gain with 
more emphasis on regular bases than 
on shell types, with two straps being 
the best selling types. These two- 
strap patterns will be shown with and 
without detachable shawls. Loafers 
are still good, both the conventional 
penny loafer type and gored loafers 
with or without tassels. Best colors 
are brown and red with some inter- 


In summing up, light, dainty, 
feminine is the fashion leok in chil- 
dren’s dress shoes for spring °54. 
Thin strap, shell outline, vamps deco- 
rated in good taste with multiple 
cutouts, embroidery, nailheads and 
piping put the emphasis on the fore- 
part of the shoe. Key is a decorative 
shoe that is simple in line, yet gay 
in feeling. 

With this new fashion look must 
be incorporated the fundamentals so 
necessary in children’s shoes—basic 
fitting requirements and reasonable 
serviceability. Fashion plus fit. . . 


est in the lighter shades of the beige 


family. 


fashion plus serviceability . . . that’s 
the challenge. 








“RIRST 


NATIONAL BANK of 
BOSTON 
* Founded 1784 * 


Member of the Federal Deposit 
Insurance Corporation 


Got any puzzling 


shoe problems? 


We've been solving them for gen- 
erations. In 168 years this Bank has 
learned a lot about all phases of shoe 
production and marketing. 

“The FIRST” lends more dollars 
to the shoe and leather industry than 
all other New England banks com- 
bined. 

“The FIRST” has its own offices 
in Argentina and Brazil and cor- 
respondent _ banking 
throughout the free world . . . to 
give you on-the-spot contacts with 


connections 


the world’s principal leather markets. 

“The FIRST” is the place to come 
for any and all of your shoe and 
leather financing needs. 


HEAD OFFICE: 67 Milk St., Boston, Mass. 
Represented in New York by First of Boston Inter- 
national Corporation, 2 Wall Street. Overseas 
Branches: IN ARGENTINA Buenos Aires, Avel- 
laneda and Rosario... In Brazin Rio de Ja- 
neiro, Sao Paulo and Santos... Iv Cusa—Havana, 
Santiago, Cienfuegos and Sancti Spiritus . . . IN 
Europe — Representative Office: 146 Leadenhall 
Street, London, F. C. 3, England ... Correspondent 
banks throughout the world. 
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Merchandising Pays Off 
For Knomark 

A really successful marketing story 
has been written over the last nine 
years by Knomark Manufacturing 
Co., Brooklyn, N. Y., manufacturer 
of the Esquire brand of shoe polishes. 
The company’s gross sales this year 
will be more than $10,000,000. 

In 1939, 10 percent of shoe polish 
sales were in the 10-cent and 15-cent 
brands while today 48% of the 
$45,000,000 industry is in 25-cent 
polishes. A large part of this is due 
to the selling know-how of Sam and 
Al Abrams, owners of Knomark. 


Unable at the outset to sell variety, 
drug and shoe outlets on Esquire, the 
Abrams hired some of the best sales 
talent in the field and proceeded to 
offer Esquire to the shoe industry on 
an exclusive basis with a 50% 
markup. Along with this offer went 
a promise to create consumer demand 
for their product through extensive 
advertising. This they did—with all 
stops out. 

The advertising philosophy of the 
company became, and still is, “Hit 
the consumer hard and often with 
dramatic copy.” An example of this 





How to make 





SAN DALS 


look better 
feel better 
sell better! 


Start with style. Smartly fashioned sandals 
call for top quality trimmings expertly 
designed to meet your exact style requirements. 
Anchor Brand Shoe Trimmings will do just 
that! The complete, all-purpose line includes 
hundreds of up-to-the-minute buckles, loops, 
rings, dees and ornaments. . . in all styles 





and sizes... for every application. 


Add comfort. The casual cut and purpose of 
open or closed toe sandals demand trimmings 
that provide maximum comfort and easy 
wearability. Anchor Brand Trimmings will help 
you fill the bill! They’re made for quick and 
easy application, designed for secure closures 


and action-fitted durability. They’re stylish 
... they’re comfortable . . . they’re neater, 
brighter and longer-wearing. Try them and see! 


Sell more sandals with buy-appealing Anchor 
Brand Shoe Trimmings. Write or call your 
nearby North & Judd representative for samples, 
prices and full technical details today. 


NORTH & JUDD 
Manufacturing Company 


New Britain, Connecticut 


New York @ Boston ¢ Philadelphia ¢ Atlanta ¢ Buffalo ¢ Detroit 
Chicago © St. Louis © Dallas ¢ Los Angeles @ San Francisco 
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sentiment is its 1944, three-month 
saturation campaign in New York 
City which cost over $25,000. 

Through the years the company 
has continually been furthering its 
sales promotion program. In 1950 Es- 
quire went into television with Arlene 
Frances’ “Blind Date” show and re- 
cently it purchased time on the 
Arthur Godfrey program. 

Esquire’s merchandising cam- 
paigns have paid off. Today almost 
every major shoe chain carries Es- 
quire polishes exclusively, together 
with many shoe repair shops. In 1951 
the shoe industry, recognizing the 
fine job done for it through Kno- 
mark’s advertising, agreed to let Kno- 
mark open up markets in drug, hard- 
ware, variety and food stores. 





Deaths 


James R. Kendall 


.. . 86, veteran Canadian tanner, died 
recently in Oakville, Ont., Canada. 
He was president of James R. Kendall 
Leather Co., Ltd., of Oakville. A na- 
tive of Glasgow, Scotland, Kendall 
came to the United States at an early 
age and started in the leather business 
in Milford, N. H., under his uncle, 
James Robertson. He later moved to 
Woburn, Mass., and in 1909 moved to 
Canada as superintendent of Marlatt 
& Armstrong Co., Ltd., former lead- 
ing patent leather tannery. He opened 
his own tannery in 1922 at Dundas, 
Ont., and later moved the firm to Oak- 
ville. After the tannery was destroyed 
by fire in 1948, Kendall, then 81 years 
of age, rebuilt it. He was a Mason 
and active in religious affairs. Surviv- 
ing are his wife, Ada C.; a son and a 
daughter. 





Martin P. Bringardner 


.. . 63, shoe sales executive, died sud- 
denly of a heart attack Oct. 6 while 
on a business trip to Fort Wayne, Ind. 
A veteran of the industry, he had rep- 
resented International Shoe Co. of St. 
Louis for the past 25 years, traveling 
Indiana and Michigan. He also owned 
five retail stores in Indiana and one 
in Michigan. He was a graduate of 
Ohio State and Georgetown Universi- 
ties and an active member of the Indi- 
ana and Michigan Shoe Travelers As- 
sociations. Surviving are his wife, 
Elizabeth D., the first woman reporter 
ever employed by the Ohio State Jour- 
nal at Columbus; a daughter, Mrs. 
David Tausche; two brothers, three 
grandchildren and three sisters. 

(Other Deaths on Page 92) 
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SHOE INDUSTRY OUTLOOK 
(Concluded from Page 36) 
This pattern may be expected to 
follow pretty much through the first 
half of 1954. That is, the months 
ahead will fall a little short of the 
corresponding months in 1953, when 
production hit very high levels. Thus a figure of around $50 billions, or 
any toning down of output would — about $8-$10 billions below recent 

bring production to normal levels, levels. 
and not to sub-normal levels which And second, the maladjusted idea 





eight years: the catch-up demands of 
postwar, the Korean war, etc. It has 
been expenditures for defense or ac- 
tual war, with consequent lush econ- 
omy. 

First, the immediate years ahead 
will require continued high defense 
expenditures; for 1954, for example, 














them with pins. Employment and in- 
come themselves are not responsible 
for prosperity. The important thing 
is the cause of employment and 
income — in short, productive and 
constructive production and con- 
sumption. 

Summed up, the outlook for 1954 
shoe business is wholesome. We may 
expect a relatively slow start—a first 
half of around 245-250 million pairs, 
with a pickup in the second half to 
around 265-268 million, for a year’s 


warrant pessimism or undue anxiety. that prosperity hinges on a war-like 





Keep in mind another important 
factor: continuing population growth. 
Population in 1954 will come to over 
162 million. Based on the fairly 
steady shoe consumption of 3.2 pairs 








of around 518 million pairs. (Note: 
1953 output, despite the last quarter | 
letdown, will still reach 510-515 mil- 
lion pairs—and based on a popula- | 
| 
| 
| 







tion of 160 million.) 








“Slower” Period Probable 
Now, if a base of 515-518 million 

pairs can be figured for 1954, how | 
will it likely divide? We can prob- | 
ably expect a “slower” period for | 
the first half— with an output of 
around 245-250 million pairs. If re- 
tail sales hold to current levels—and 
there’s no reason why they shouldn’t 
—then retail sales will be at a faster 











economy. As one economist pointed 
out, if this was the answer to pros- these estimates materialize, as we 
perity, then the government should 
employ half the people to make bal- 
loons and the other half to explode 


per capita it indicates a total output =—— 





total of 515-518 million pairs. If 


certainly believe they will, they cer- 
tainly do not indicate a period of 
recession for shoe business in 1954. 








pace than production. This would 
tend to reduce inventories a bit, in- | 
spire re-ordering on a faster pace, 
and thus warrant an upbeat of pro- 
duction in the last half to approxi- ||| 
mately 265-268 million pairs. That ||| 
is pretty much what has happened | 
this year. It is likely to repeat the 
pattern next year, but with the two 
six-months periods in reverse. 



















As to inventories, the slackened 
retail buying and production now 
current should very shortly absorb | | 
the mild surpluses. Keep in mind 
that the surplus inventories are no- 
where near those that existed in the 
1951-52 period. Thus the time re- 
quired to level off current inventories 
should be much shorter, meaning 
that the business pickup should occur | 
sooner than that which followed the 
1951-52. drop. 

Retail shoe sales, incidentally, are 
reported to be quite healthy, show- ||| 
ing mild advances over the same 
period of last year. There are no 
indications that the healthy clip will | 
not continue. The buying is not ex- ||| 
cessive, merely normal. {| | 




























What about the general economic || | 
factors and effects on shoe business? 
Here again psychology comes into ||| 
play. We have functioned in a war- 1 | 
psychology environment for the past | 
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VERY YEAR, for the past 35 years, 
America’s leading manufacturers of fine- 


quality Feminine Footwear have favored 





our narrow fabrics with steadily increas- 
ing acceptance. And this is so only because 
those who know are aware that our 
BINDINGS and BRAID-TRIMS pro- 
vide a fine top-line to the finished shoe. 


Lawrence Schiti 
Silk Mills 


ESTABLISHED 1918 





Manufacturers and Distributors to the Shoe Trade of 
FINE-QUALITY NARROW FABRICS 


New Work 16, N.Y. 


SEE THE EXHIBIT OF OUR FINE PRODUCTS AT 
THE NATIONAL SHOE FAIR, OCT. 25th to 29th 
BOOTHS 55 and 56, PALMER HOUSE, CHICAGO 



























SHOE FAIR HISTORY 


(Continued from Page 38) 

Shoe Fair was an expression of 
friendship and warm regard that the 
people of North Adams, Mass., held 
for their distinguished citizen James 
E. Wall, when on the opening day of 
the National Shoe Fair over 75 floral 
tributes were arranged on the stage 
in the Grand Ballroom, wishing suc- 
cess to their friend and first Chair- 
man of the Fair. 


1937 
Dates, January 4-7; Palmer House 
selected as exhibiting hotel. All ex- 


hibits were concentrated in this hotel, 
extending from the 6th to the 13th 
floors. Allied lines, recognizing the 
value of booth displays, were housed 
in the exhibition hall. A model shoe 
store was built in the exhibition hall 
which included the latest modern 
equipment and store arrangement 
designed by leading architects. 

Microphone footwear interviews 
were held each afternoon at 2:30 
with Arthur D. Anderson, Editor, 
Boot and Shoe Recorder, Chairman 
in charge of arrangements. 

The Honorable Daniel C. Roper, 
Secretary of Commerce of the United 


YES, the experts say the best way to dissolve 
ulcers, soothe nerves, and refresh yourself is to take 
a few minutes every day to see the lighter, brighter 


side of your business. . 


. you can do it and be a 


better business man for it, with a copy of “Shoe- 
man's Holiday,” the sparkling new book by Harold 
R. Quimby, secretary of the National Shoe Manu- 


facturers’ Assn. 





In “Shoeman’s Holiday” you’ll find belly 
laughs, chuckles, smiles . . 
cartoons that are waggish and whimsical 

. get a copy now and get enough to 
send to your friends... 
$2.50 per copy... 
per copy (more than 6 copies, $1.25 each.) 


RUMPF PUBLISHING CO. 


+ prose, poetry, 


in hard cover, 
in soft cover, $1.50 


300 W. ADAMS STREET 
CHICAGO 6, ILLINOIS 
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States, made the principal address. 
The meeting of the Science of Proper 
Shoe Fitting was held Monday night, 
with experts in this field participat- 
ing. 

The first Joint style show of the 
National Shoe Fair was presented in 
the Grand Ballroom of the Palmer 
House, covering both men’s and 
women’s styles, with coordinated ap- 
parel in both fields. 

In 1937 the Fair was beginning to 
grow, showing an increase in exhibi- 
tors, with 484 firms participating, 
occupying a total of 899 exhibit 
spaces, all located in the Palmer 
House. 

The officers of the 1937 Shoe Fair 
were: Herbert N. Lape, Chairman: 
Harry E. Fontius, Vice Chairman: 
Howard S. Smith, Treasurer: George 
B. Hess, Secretary. 


1938 

Expansion of Fair requiring in- 
creased facilities to house exhibits 
necessitated abandoning Palmer 
House and utilizing the Stevens Hotel 
to meet the demand for exhibit space. 
The officers were Maxey Jarman, 
Chairman; Harry E. Fontius, Vice 
Chairman: Weir Stewart, Treasurer: 
William Pidgeon, Jr., Secretary. 

The Monday Joint Luncheon was 
addressed by Percy S. Straus, Presi- 
dent, R. H. Macy & Company. His 
address, “A Retailer Looks at Pres- 
ent Conditions.” 

Maxey Jarman, paraphrasing a 
parody on a popular song, “It’s Nice 
Work if You Can Get It And You 
Can Get It if You Try,” suggested to 
the shoemen in attendance that 
“There’s business if you can get it 
and you can get it if you try.” 

At Tuesday’s meeting Herbert N. 
Lape used for his topic “Are We 
Coming or Going?” Referring to 
business conditions he said, “Speak- 
ing as one manufacturer to another, 
there is no real basis for the extreme 
pessimism which has _ prevailed 
throughout the whole manufacturing 
industry during the past few months. 
Retailers as a whole had a good year 
and retail sales have kept up remark- 
ably well in the face of a general re- 
cession.” 

Dale Carnegie, also on the pro- 
gram, used for his subject “How to 
Win Friends and Influence People.” 

Monday evening the Science of 
Proper Shoe Fitting was conducted 
with Harold R. Quimby, Editor, The 
Health Shoe Digest, Boston, Mass., 
acting as Chairman. A_ huge style 
show was held in the Grand Ball- 
room of the Stevens Hotel. A new 
educational feature was introduced 
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with the use of thirty “Idea Albums,” 
including tested examples of sales 
promotion in all forms. 

A breakfast was given in honor 
of President L. F. Tuffly of the Na- 
tional Shoe Retailers Association by 
his friends. 

On Wednesday the annual ban- 
quet was held in the Grand Ballroom 
of The, Stevens. The participating 
firms were on the increase, with 528 
firms exhibiting in a total of 1,059 
display spaces. 

1939 

The pattern of opening the Na- 
tional Shoe Fair on Monday had to 
be changed in 1939 due to New 
Year’s Day falling on Sunday, cele- 
brated on Monday as a_ holiday. 
Dates were January 3-6. Officers of 
the 1939 Fair were Weir Stewart, 
Chairman; Louis F. Tuflly, Vice 
Chairman; Harry G. Johansen, Treas- 
urer; William Pidgeon, Secretary. 

Meetings: Joint Luncheon Meet- 
ing on Tuesday, Weir Stewart pre- 
siding. Thomas H. Beck, President 
of Crowell Publishing Company, was 
the principal speaker. The title of 
his address: “This Shrinking, Chang- 
ing World.” 

Tuesday night, National Shoe Re- 
tailers Association held a meeting 
on “Store Problems.” Joseph T. 
Geuting, Jr.. was Chairman. The 
speakers were Harry E. Fontius, 
Stephen J. Jay, Clarence W. Pollack. 

A three-day meeting devoted to 
the “Science of Proper Shoe Fit- 
ting” was conducted with Harold R. 
Quimby, Editor, Creative Footwear, 
acting as Chairman. The speakers 
were Joseph W. Holmes, United Last 
Company, Boston: Ruth H. Kerr. 
Dr. John Martin Hiss. 

Wednesday Joint Luncheon Meet- 
ing. Harry E. Fontius, President, 
National Shoe Retailers Association. 
presiding. Edgar Guest, the poet- 
philosopher, and Elmer Wheeler. 
President, Tested Selling Institute. 
addressed the meeting. The style 
show became so popular that it was 
necessary to hold two shows on 
Wednesday, January 4, one starting 
at 7:00 p.m., the second show at 
9:15 p.m. 

The annual meeting of the Na- 
tional Boot & Shoe Manufacturers 
Association was held in the Grand 
Ballroom at noon luncheon, where 
General Hugh S. Johnson, for the 
second time within three years, ad- 
dressed the meeting. 

Quotes from speakers: Weir Stew- 
art: “The business man’s job is to 
sell. Never in all history did the 
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American business man have so much 
to sell as today. The one question 
uppermost in the minds of each of 
us today is, “Will business come back 
in 1939?’ Business will come back 
if we go out and lasso it, hog-tie it, 
and bring it back with a revival of 
that almost lost art—Salesmanship.” 

The 1939 Shoe Fair, according to 
the publications issued, said “it is 
definitely a buying event, becoming 
increasingly apparent with each suc- 
ceeding day. Some manufacturers 
were selling shoes even before the 
Fair was formally opened on Tues- 
day, and yesterday it was clear that 


a strong buying movement was under 
way. 

516 firms occupying 1,051 exhibit 
spaces participated in the 1939 Fair. 


1940 

Dates, January 2-5. The Stevens, 
Chicago. ‘The officers were Harry G. 
Johansen, Chairman; Louis F. Tuffly, 
Vice Chairman; Stanley Heald, Treas- 
urer; Carl Burgstahler, Secretary. 

Meetings: Opening Meeting and 
Joint Luncheon Tuesday, January 2, 
Harry G. Johansen, presiding. Prin- 
cipal speaker, Dr. George H. Gallup. 

Tuesday night style show Grand 








het Stronger, Cleaner Leathers 
with these HOOKER Sharpeners 


Hooker Sharpeners give you precise control of the alkalinity and 
sulfidity of unhairing solutions. This means better yields of uni- 
form high quality leather, plus savings on beamshop operations. 


SODIUM SULFIDE—Na,S 


Mol. Wt. , 78.1 
M.P. 100°C 


Light buff colored solid in flake form. 
Rapidly soluble in water; slightly 
soluble in alcohol; insoluble in ether. 
Also available in solid form. 


ANALYSIS 
NaS : 60 to 62% 
NaCl 1.5% Max. 
Other Na Salts. 20% Max. 
Fé. ue 8 ppm Max. 
Cu, Ni, Cr, Mn, Pb... 1 ppm Max. 
Water of crystallization 35% Min. 


SHIPPING CONTAINERS 


Steel drums 90 and 350 Ibs. net 


SODIUM SULFHYDRATE—NaSH 


(sodium hydrosulfide) 


BE WEG cece wemiwasnee ee 
WOW es svc coe 55°C 


Light lemon colored solid in flake 
form. Completely and rapidly soltu- 
ble in water, alcohol and ether. 


ANALYSIS 

.--. 10to 72% 
oo eer rere 8 
NaCl 0.8% Max. 
Na,SO; and NaHCO;. 0.4% Max. 
|.” Saas : .. 5 ppm Max. 
Cu, Ni, Cr, Mn, Pb... 1 ppm Max. 
Water of crystallization 28 to 26% 


NaSH. 


SHIPPING CONTAINERS 
Lacquer-lined 


steel drums... . 90 and 350 Ibs. net 


Hooker is known as a dependable supplier of Caustic Soda, 
Sodium Sulfide and Sodium Sulfhydrate for tanners. For a 
detailed discussion of the use of these Hooker Chemicals in the 
leather industry, write on your company letterhead for Hooker 
Bulletins Nos. 500, ‘‘Hooker Sodium Sulfhydrate” and 503, 
“Studies in Unhairing”’ by E. R. Theis and M. O. Ricker. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


HOOKER 





| Union St., Niagara Falls, N. Y. 
New York, N. Y. 
Chicago, Ill. 


Muriatic Acid 
Sodium Tetrasulfide 


Caustic Soda 
Chlorine 


LEATHER and SHOES 


Los Angeles, Calif. 
Tacoma, Wash. 


CHEMICALS 
® 


Paradichlorobenzene 


Sodium Sulfide 





Ballroom, Stevens Hotel, staged by 
Good Housekeeping Magazine; com- 
mentator, Elizabeth Gordon, Fashion 
Promotion Manager, Good House- 
keeping Magazine. A complete anal- 
ysis of “Fashion and Footwear,” cos- 
tume coordination book prepared by 
National Shoe Retailers Association, 
was given by Ruth Rusling;. com- 
mentator, Editor “Today’s Fashion 
News.” 
Wednesday, January 3, National 
Shoe Retailers Association annual 
meeting. Speakers: Frank M. May- 
field, Chairman, Economic Advisory 
Committee of National Retail Dry 
Goods Association. Subject of ad- 


dress, “The Retailer-Price Rises— 


The Emergency.” Carroll L. Wilson, 
Special Assistant to Secretary of 
Commerce, subject of address: “Busi- 
ness Traffic Signals.” 

Science of proper shoe fitting clin- 
ics on Wednesday and Thursday. 
Carl Burgstahler, F. E. Foster Co., 
Chicago, Illinois, Chairman; Discus- 
sion leader, Bernice Dodge, Home 
Economist, Research Department, 
Household Finance Corporation, Chi- 
cago, Ill. Subject of talk: “Who is 
Mrs. Consumer?” Speaker, Dr. H. L. 
Collins, Ohio State University, Ohio 
College of Chiropody, Columbus, 
Ohio. Discussion, “Making Problem 
Feet Pay Dividends.” 

Annual banquet, Wednesday, Janu- 
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ary 3, Grand Ballroom, The Stevens. 

Thursday, National Boot and Shoe 
Manufacturers Association annual 
meeting. Address by Chairman of 
the Board, Frederick A. Miller. Key- 
note address—H. V. Kaltenborn, 
news commentator. 

Quotes from speakers: Chairman 
Harry G. Johansen — “At meetings 
and gatherings of shoemen for the 
past few months the topic paramount 
in discussion has been the lack of 
shoe interest on the part of the con- 
sumer this fall. Some have stated that 
there is less purchasing power, that 
the European war has affected busi- 
ness and that shoe money has been 
diverted into other channels. The 
majority agree that the fault lies 
within our own industry, that we 
have failed to create sufficient inter- 
est in shoes. There is a definite need 
right now to awaken the consumer 
interest in shoes. The romance in 
shoes has waned, yet the public 
craves excitement about the things 
it purchases. Since the start of the 
war and today, four months later, 
there is practically no recession in 
the upswing which eventually, as in- 
ventories are consumed requiring re- 
placement at higher price levels, will 
reflect in higher wholesale price for 
shoes.” 

Dr. George H. Gallup said, “In- 
terviews from this cross-section rep- 
resenting all income and occupation 
groups reveal that an overwhelming 
majority of the people are definitely 
opposed to the country’s entry into 
the present European war and that 
nothing was accomplished by the 
last world war.” 

Frank M. Mayfield: “It is my firm 
belief that if it were permitted to do 

business could cure its own ills 
and solve its own problems. Govern- 
ment regulation comes most quickly 
to those businesses which have dem- 
onstrated their inability to manage 
their own affairs efficiently and in a 
manner that serves the public inter- 
est. Government has injected its con- 
trol into business to an extent that 
tends to undermine initiative and en- 
terprise, cripple production and leave 
less wealth to be divided among the 
various social groups.” 

The Fair continued to maintain its 
prestige as the largest in the shoe in- 
dustry. Quoting from a publication 
issued during the Fair, “Ten average 
city blocks are estimated as the space 
which could be covered by the num- 
ber of exhibitors at this year’s Shoe 
Fair. More dabbling in statistics re- 
veals that there is an average of 175 
samples per room, representing a 
sum total of 185,500 pairs of shoes 
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in all. If you haven't anything else 
to do, count them.” 

511 firms displayed in 1,059 ex- 
hibit spaces. 

1941 

Officers: Stanley Heald, Chairman; 
Harry E. Fontius, Vice Chairman; 
F. 1. Curtis, Treasurer; Albert 
Wachenheim, Jr., Secretary. Dates, 
Jan. 6-9. 

Monday evening the Ladies’ Home 
Journal presented ‘Masterpieces of 
Fashion,” the most elaborate style 
show of any of the prior Fairs. It 
was staged and conducted by Wilhela 
Cushman, Fashion Editor of Ladies’ 
Home Journal. Members of their 
staff staged the production. A panel 
of noted fashion experts participated 
in the forecasts, with such well-known 
names as Mrs. Pierpont Morgan 
Hamilton, Madame Lilly Dache, Mor- 
ris Haft, Mary Lewis and Wilhela 
Cushman. 

Meeting and Joint Luncheon Na- 
tional Shoe Fair Tuesday, Jan. 7. 
Principal speaker, Congressman Mar- 
tin Dies, Chairman of Committee for 
House of Representatives Investigat- 
ing Subversive and Un-American Ac- 
tivities. Address: “The Trojan Horse 
in America.” 

Tuesday night, January 7, Annual 
Banquet. 

Wednesday, January 8, National 
Shoe Retailers Association annual 
meeting. Principal speaker, Major 
George Fielding Eliot, War Com- 
mentator, Columbia Broadcasting 
Network; Newspaper columnist and 
weekly contributor to Life Magazine. 
His address: “The War and Us.” 

Herbert N. Lape, Sr., was quoted 
as follows: “During the next five 
years it is going to be a question not 
of seeing how much profit can be 
made, but to plan business activities 
so that we are in business at the end 
of the crucial period.” 

512 firms participated—occupying 
1,011 exhibit rooms. 


1942 

At the January, 1942, National 
Shoe Fair the Joint Committee was 
headed by Co-Chairmen Carl Burg- 
stahler, President, National Shoe Re- 
tailers Association, and L. V. Her- 
shey, Chairman of the Board of Di- 
rectors, National Boot & Shoe Man- 
ufacturers Association. 

The nation was at war. A style 
show was staged by the Woman's 
Home Companion, with Fashion Edi- 
tor Elizabeth Ambrose appearing as 
commentator. Because of war restric- 
tions and regulations imposed by the 
Government, the speaker for the 
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Tuesday noon luncheon was Harold 
M. Florsheim, former Chief, Shoes 
and Leather Products Section, Divi- 
sion of Purchases of OPM. Quote 
from Florsheim speech: 

“It is safe to conclude that with 
the continuation of the war, the re- 
quirements for boots and shoes for 
our services during 1942 will be 
larger in quantity than they have 
been during 1941. How much larger 
or how soon these items will be 
needed will depend upon circum- 
stances and conditions that are too 
indefinite to determine at this time.” 

During this Shoe Fair, the Joint 


Committee of the National Shoe Fair 
held a meeting to consider plans for 
the next National Shoe Fair which 
was to be held in Chicago Nov. 2-5, 
1942. The change of dates from early 
January to the fall month for holding 
the Fair was decided because of the 
change of buying practices of retail- 
ers desiring to place their spring shoe 
orders during the fall months rather 
than wait for January, which proved 
in many instances to be too late. 
Manufacturers also welcomed the 
decision to have the show in Oct.- 
Nov. as it provided cutting in their 
plants at a time when it is badly 
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needed. It was the first time in the 
history of the Fair that two of these 
events were held within one year. 

Because of the war, the banquet 
was limited to a beef steak dinner 
with festivities curtailed due to the 
seriousness of many shoemen having 
sons who had been inducted into the 
armed services. 

517 firms participated in 1,024 ex- 
hibit spaces. 

1942 

The Co-Chairmen for the Joint 
Committee were L. V. Hershey, 
Chairman of the Board of Directors 
of National Boot & Shoe Manufac- 
turers Association, and Harold F. 
Volk, President, National Shoe Re- 
tailers Association. 

Following the assignment of over 
600 rooms in the Stevens Hotel three 
months prior to the opening of the 
show, the United States Army re- 
quisitioned the Stevens and it was 
necessary to re-allocate these rooms 
in the Palmer House, Morrison and 
Sherman Hotels, for the participating 
exhibitors, to house the Shoe Fair. 
permitting it to open at the an- 
nounced November dates, 2-5. 

Vogue Magazine, in a co-operative 
effort with Glamour Magazine, staged 


with their staffs a fashion show which 
was held in the Morrison Hotel. 

On Tuesday, Nov. 3, A. J. Spring, 
Chief of Shoe Unit, Leather Section 
of the Textile, Clothing Leather 
Branch War Production Board, was 
the principal speaker at the Lunch- 
eon meeting, and attracted the larg- 
est attendance of any similar event, 
with over 1,300 visiting shoemen 
present. 

The Wednesday noon luncheon at 
which Harold F. Volk, President, 
National Shoe Retailers Association, 
presided, was addressed by Philip H. 
Coombs, Executive Assistant to Di- 
rector Retail Trade & Services Divi- 
Office Price Administration, 
who spoke on “Simplifying Retail 
Store Operations and Price Regula- 
tions.” 


sion, 


The effects of war were noticeable 
during the Fair with a shortage of 
hotel accommodations complicating 
the problem of housing the visiting 
shoemen. The banquet, because of 
the war, was eliminated. 

422 firms participated in 753 ex- 
hibit areas. 


1943 
As the Government was frowning 
on conventions that did not contrib- 


ute some definite service to the war 
effort, the Joint Committee of the 
National Shoe Fair adopted a new 
approach to the meeting and fea- 
tured it as a “Shoe Industry War 
Conference and Market Week.” 

The exhibiting hotels were Palmer 
House, Morrison, with the LaSalle 
Hotel being substituted for the Sher- 
man. The dates: Nov. 1-4. 

The Co-Chairmen of the Joint 
Committee were Harold F. Volk, 
President, National Shoe Retailers 
Association, and Guy E. Manley, 
Chairman of Board of Directors, 
National Boot & Shoe Manufacturers 
Association. 

The most important topic of dis- 
cussion by all shoemen at the Fair 
was OPA shoe rationing. In coopera- 
tion with OPA an elaborate clinic was 
established in the Morrison Hotel 
with William W. Stephenson, Chief, 
Shoe Rationing Branch, OPA; Har- 
old R. Quimby, Director, Trade Sec- 
tion, Shoe Rationing Branch, OPA: 
Florine Maher, Trade Procedure. 
District and Local Boards: and many 
others members of the staff. The 
three individuals mentioned, later 
became associated with the National 
Shoe Manufacturers Association. 

At the luncheon meeting held on 
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Tuesday, the speakers were: Henry 
M. Spelman, Jr., Chief, Leather Prod- 
ucts and Shoe Section, Office Civilian 
Requirements, WPB—the title of his 
address: “Outlook for Civilian Foot- 
wear in 1944.” William W. Stephen- 
son, Chief, Shoe Rationing Branch, 
OPA—his address: “The Effects of 
Shoe Rationing and the Future Out- 
look.” 

Quote from W. W. Stephenson’s 
address: “In recent speeches on the 
West Coast and in the Southwest, | 
indicated that some method would 
be found whereby dealers would be 
allowed to dispose of extremely bad, 
obsolete shoes. It is my privilege to 
give you the details as to how such 
shoes may be released from ration- 
ing—the order becoming effective on 
November 8.” 

Henry M. Spelman: “It is interest- 
ing to note that about 35 percent of 
all the non-military shoes produced 
in August for street wear were made 
without leather soles and that 21 
percent carried rubber soles.” 

Will Knight of Portland, Oregon, 
for many years a prominent figure in 
the shoe industry, and a former di- 
rector of the National Shoe Retail- 
ers Association, died in Los Angeles, 
en route to the Fair. 

At the Wednesday luncheon of the 


National Boot & Shoe Manufacturers 
Association Lawrence 6. Sheppard, 
Chief, Leather and Shoe Branch. 
War Production Board, was the prin- 
cipal speaker, with Major George 
Fielding Eliot appearing in a repeat 
performance as an additional speaker 
on the luncheon program. 

327 firms exhibited in 545 display 
spaces. 


1944 


The applications and invitations to 
the Shoe Fair announced the “In- 
dustry Postwar Conference and Mar- 
ket Week of the National Shoe Fair. 

Four hotels were used to house the 
exhibits. The dates: Oct. 30-31, 
Nov. 1-2. 

Representing the Joint Committee 
were Guy E. Manley, President, Na- 
tional Boot & Shoe Manufacturers 
Association, and Owen W. Metzger. 
President, National Shoe Retailers 
Association. 

A 4-day War Agencies Shoe Clinic 
representing U. S. Government De- 
partments, was headed by Julius G. 
Schnitzer, Chief of Leather Unit, De- 
partment of Commerce, The Leather 
and Shoe Branch, War Production 
Board, was represented by John 
Lake, Women’s Shoe Section, and 
Sam Slosberg, Children’s Shoes. 


At the Monday noon luncheon, 
Eric Johnston, President, Chamber 
of Commerce of the United States, 
discussed his recent trip to Moscow 
where he had an hour’s conference 
with Josef Stalin. 

At the Tuesday noon luncheon 
meeting of the National Shoe Retail- 
ers Association, the principal speaker 
was T. G. Macgowan, Manager, Mar- 
keting Research Department, Fire- 
stone Tire & Rubber Company; also 
Chairman, Marketing Committee, 
Committee for Economic Develop- 
ment. 

A new feature was added to the 
Fair when a Public Relations Forum 
with Harold R. Quimby, General 
Chairman and Secretary, National 
Boot and Shoe Manufacturers Asso- 
ciation, presiding, was held. 

Quote from T. G. Macgowan’s ad- 
dress: “The Government did not give 
our country the highest living stand- 
ard the world has known. The Gov- 
ernment did not make us the most 
highly industrialized nation of the 
globe. Business did these things. If 
we have jobs for a high proportion 
of our people after the war, it will be 
in large measure because business 
takes the steps to provide those jobs.” 

In a statement made during the 
Fair, L. E. Langston, Executive Vice 
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President, National Shoe Retailers 
Association, said, “The whole ques- 
tion of purely statistical considera- 
tion is vitally important because it 
has a direct bearing on the future 
of government controls. If it be true 
that certain controls and regulations, 
such as rationing, are now needed 
because the supply-demand figures 
justify them, when will the reverse 
develop? In theory at least, the fig- 
ures could continue to be unfavor- 
able far beyond the point when mar- 


kets have taken another direction. 
Must trade wait until it has a surplus 
before its basic position can be in- 
terpreted as having improved? From 
that point of view the justification 
for a given set of controls might con- 
tinue ‘almost indefinitely.” 

420 firms participated in 733 dis- 
play areas. 


1945 


It was necessary to cancel the 1945 
National Shoe Fair as Colonel John- 
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son, Head of the War Transportation 
Bureau, issued an order prohibiting 
the holding of any conventions or 
trade Fairs. 


1946 


The Co-Chairmen of the Joint 
Committee were Edward C. Orr, 
President, National Shoe Retailers 
Association; L. B. Sheppard, Presi- 
dent, National Shoe Manufacturers 
Association. The dates: Oct. 28-31. 

L. E. Langston, Executive Vice 
President, National Shoe Retailers 
Association, “At this time it is essen- 
tial for all factors in the shoe trade 
to begin thinking in genuine postwar 
terms and to realize that the basic 
problem of the future will be distri- 
bution. At present, the industry is 
preoccupied with production and 
operation shortages of raw material 
to meet vast demand. Nevertheless, 
the basic objective to which industry 
must apply itself in the future is 
greater distribution of the goods 
which will flow from a more efficient 
and enlarged plant capacity.” 

W. W. Stephenson, Executive Vice 
President, National Shoe Manufac- 
turers Association, “The National 
Shoe Fair opens during the most dif- 
ficult period with which the shoe 
industry has ever been confronted. 
At no time in history have supply 
conditions been in such a chaotic 
state. At no time has the indivisi- 
bility of this great industry and its 
many segments been more self- 
evident.” 

At the Monday luncheon meeting 
Fulton Lewis, Jr.. News Commentator 
for Mutual Broadcasting System, was 
the principal speaker, his address 
being, “America in a_ Straight 
Jacket.” 

At the Tuesday luncheon meeting 
the speaker was Cloud Wampler, 
President, Carrier Corporation—Na- 
tional Vice President, National Asso- 
ciation of Manufacturers and Vice 
Chairman of its Public Relations 
Committee. The title of his address. 
“When Shall We Be Stronger?” 
Quote from Mr. Wampler’s address, 
“It so happens that I hold the view 
that the brains of American industry 
have devoted too little time and at- 
tention to how we can best get our 
products to the consumer. Putting it 
another way, we have become great 
experts in the field of production, 
but we still have far to go in the 
equally challenging field of distribu- 
tion.” 

At the Wednesday noon luncheon 
meeting, United States Senator Ken- 
neth S. Wherry of Nebraska ad- 
dressed the shoemen. The title of his 
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talk, “The Challenge to the American 
People.” For the first time the entire 
Exhibition Hall of the Palmer House 
was used for exhibits of allied lines 
restricted to this area, due to the 
shortage of display and sample rooms 
in the hotels which were allocated 
only for shoe displays. 

477 firms participated in 840 ex- 
hibit spaces. 


1947 


Co-Chairmen of the Joint Commit- 
tee, Edward C. Orr, President, Na- 
tional Shoe Retailers Association, 
and L. B. Sheppard, President, Na- 
tional Shoe Manufacturers Associa- 
tion. The dates: Apr. 28-30, May 1. 

The sponsors of the National Shoe 
Fair announced the first Spring Fair 
to be held in New York in 1947, in 
the belief that there was a need for 
such a buying and selling event. At 
the Spring 1947 National Shoe Fair, 
the Committee stated it would be the 
first opportunity since 194] for mem- 
bers of the industry to meet under 
free and uncontrolled conditions. Be- 
tween October 30, 1946—the date of 
complete decontrol—and April 28, 
1947, the opening of the Spring Na- 
tional Shoe Fair—the shoe industry 
had gone through a critical period of 
readjustment. Four exhibiting hotels 
were used, Biltmore, Commodore, 
McAlpin and New Yorker. The single 
luncheon meeting was held in the 
Grand Ballroom of the Commodore 
Hotel, at which the Co-Chairmen pre- 
sided. The speaker was Henry J. 
‘Taylor, whose address was, “Looking 
Ahead at Home and Abroad.” 

657 firms exhibited in 1,061 dis- 
piay spaces. 

1947 

The second 1947 National Shoe 
Fair was held in Chicago, and for the 
first time in the history of the Fair, 
five exhibiting hotels were used to 
house the huge exhibits. The dates: 
Oct. 27-30. 

The same Joint Committee headed 
the fall Fair. 

Life magazine, with an entirely 
new picture technique, using five 
screens and five projectors, presented 
an inspiring and thrilling presenta- 
tion entitled “The New America.” 

For the first time free bus service 
was provided for all shoemen. The 
buses were routed between the ex- 
hibiting hotels, which were Palmer 
House, Morrison, The Stevens, Chi- 
cagoan and Congress. 

617 firms participated in 1,158 
exhibit areas. 


1948 
In 1948 the first National Shoe 
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Fair spring show was held in Chi- 
cago. George B. Hess, President of 
National Shoe Retailers Association, 
and L. B. Sheppard, President, Na- 
tional Shoe Manufacturers Associa- 
tion, were co-chairmen. Due to a 
previous commitment, the Palmer 
House was unable to house any of the 
exhibits of the National Shoe Fair. 
The dates: Apr. 26-29. 

At the Joint Luncheon meeting 
held Monday, April 26, Congressman 
Fred A. Hartley, Jr., from New Jer- 
sey, co-author of the Taft-Hartley 
Act, was the speaker. He interpreted 
the provisions of the new Taft- 
Hartley Act. 
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At the Tuesday luncheon, Elmo 
Roper, Public Opinion Analyst, ad- 
dressed the meeting. The subject of 
his speech was, “A Survey on Shoes 
Covering Purchase Habits, Use Cus- 
toms and Attitudes of Consumers.” 
He explained the survey made by his 
firm which was jointly sponsored by 
National Shoe Retailers Association 
and National Shoe Manufacturers 
Association—the report being avail- 
able to members of both associations. 

Quotes from speeches: George B. 
Hess—“The period ahead will, in all 
probability, be characterized by nu- 
merous sudden changes and attend- 
ant rumors will fly thick and fast. 


*BLACKHAWK SPLITS 
ASSURE YOU OF QUALITY 


BLACINITAWIK TANMERS 


MILWAUKEE 7, WIS. 


_. D. ©. KENNEDY CO., St. Louis, Mo. . . 


.'H. H. BEAVEN CO. 





Drevervelaa ne 
with heated DIES 


For uniformity -- so important 
in embossing -- use the original, depend- 
able, time-tested Freeman Machines. 


REDUCE OPERATIONS 

operation, mold, sla 

moccasin seams — a 

In the same operation 

emboss center plug de 

nate fancy stitching by ¢ 

lated stitching elements 
incorporated in the embossing die. 
The entire treatment is completed in 
one operation. 


If you prefer contrasting decoration, ook, B can use your design or 
emboss in color. you can select from our originals. 


FREEMAN company 


CINCINNATI 14, OHIO 


LOUIS G. 


SALES AND SERVICE IN PRINCIPAL CENTERS 





s half century of service to the shoe 
. UBS has highlighted each of the 50 years with new 
befits in adhesives and other products contributing to 
be§ and improved methods of manufacture. Each new 
du@’s stock number would mean little in itself, but 
hat}each number identifies a UBS development is your 
pf Gts integrity, quality, dependability and uniformity. 
\H@re are some UBS numbers which signify advancement 
: shoe igdustry’s production: 

Sole Attaching Cements 19, 15, 14 

Custom Crepe Sole Cement 11, 10, 7 


Latex Cements 638, 6040, 611, 6013 
for side-lasting, sock-linings, platform spotting 
Natural Rubber Solvent Cements 809, 759, 800, 805 
combining-platform spotting 
Neoprene Cements L441, L405 
og for counter laminating 
— a few of the many UBS “numbers” which have established 
their identity industry-wide for quality — and which add up 
to better shoemaking. 


UNION AY STATE, * 


























491 Main Street - Cambridge, Mass. 
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It is very liable to be a period in 
which mistakes can prove extremely 
costly. The period ahead will call for 
calm, cautious appraisal on the part 
of shoe retailers of this country.” 

W. W. Stephenson—‘The shoe in- 
dustry can contribute to its own sta- 
bility and security by following a 
middle-of-the-road course, neither 
speculating beyond anticipated _re- 
quirements nor delaying the purchase 
of shoes which will be needed.” 

Lawrence B. Sheppard—‘Finally, 
we should not disregard the new in- 
flationary dangers which accompany 
the industrial activity of a major de- 
fense program. There is wo economic 
law which under these circumstances 
prohibits cheap money from becom- 
ing cheaper. The American public 
will need shoes and will have the 
money to buy them. It is our re- 
sponsibility to meet this need in an 
economical, efficient and _ orderly 
manner.” 

576 firms participated in 1,158 ex- 
hibit spaces. 


1948 

George B. Hess, President, Na- 
tional Shoe Retailers Association, 
and L. B. Sheppard, President, Na- 
tional Shoe Manufacturers Associa- 
tion, were Co-Chairmen. The dates: 
Oct. 25-28. 

Only one luncheon meeting was 
held. The speaker was W. Walter 
Williams, Chairman, Committee for 
Economic Development. His topic: 
“Today's Challenge to American 
Freedom.” 

The Joint Promotional Committee 
meeting of the National Shoe Manu- 
facturers Association and National 
Shoe Retailers Association spon- 
sored a “Public Relations and Mer- 
chandising Meeting” addressed by 
Joseph E. Boyle, Vice President, 
J. Walter Thompson Company. 

Quote from W. Walter Williams’ 
address: “We call our economic sys- 
tem the capitalistic system, the free 
enterprise system and by various 
other names. I like to call it the 
Individual Initiative system. By that 
term we mean exactly what we say 
and say exactly what we mean. The 
term, “Individual Initiative’ system, 
connotes by the very words the dual 
idea that our economic system rests 
on the individual and the initiative 
of that individual.” 

649 firms participated in 1,257 
display spaces. 


1949 
L. B. Sheppard, President, Na- 
tional Shoe Manufacturers Associa- 
tion, and George B. Hess, President, 
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National Shoe Retailers Association, 
were Co-Chairmen, The dates: Oct. 
31, Nov. 1-3. 

At the Monday Joint Luncheon 
meeting, John M. Hancock, Indus- 
trialist Banker, Partner, Lehman 
Brothers, New York, was the speaker. 

At the Monday evening Joint Ses- 
sion of the National Shoe Retailers 
Association and National Shoe 
Manufacturers Association, Arno H. 
Johnson, Vice President and Director 
of Research, J. Walter Thompson 
Company, spoke on “The Economic 
Outlook for the Shoe Industry.” 
Joseph E. Boyle, Vice President of 
the same company, reviewed the Pub- 
lic Relations Program conducted by 
the National Shoe Institute. 

At the Tuesday Joint Luncheon 
meeting, the speaker was Frank M. 
Mayfield, President, Scruggs, Van- 
dervoort and Barney, St. Louis, Mo. 
The title of his address was “Shoe 
Merchandising from the Retail View- 
point.” 

Quote from Mr. Hancock: “The 
most likely course of business in gen- 
eral in the remainder of 1949 and 
early 1950, is sideways to moderately 
upward, assuming an early settle- 
ment of the big strikes. The next 
best bet, and still a pretty fair one, 
is that business will continue slow 
adjustments or a slow downward 
trend. As for the remaining possible 
directions the economy might take, 
it seems to be distinctly unlikely that 
business will move upward sharply, 
and still more unlikely that we will 
have a depression.” 

Quote from Mr. Frank M. May- 
field, “We are in the midst of a seri- 
ous price readjustment. There is no 
prospect for it to end before six 
months, and the period may be 
longer if labor troubles continue. We 
must face the situation.” 

678 firms participated in 1,286 
display spaces. 


1950 

Albert Wachenheim, Jr., President, 
National Shoe Retailers Association, 
and Weir Stewart, President, Na- 
tional Shoe Manufacturers Associa- 
tion, were Co-Chairmen. Dates: Oct. 
30-31, Nov. 1-2. 

Fred A. Hartley, Jr., Co-Author of 
the Taft-Hartley Act, appeared in a 
return engagement and addressed the 
meeting on, “What American Busi- 
ness Can Expect.” 

An innovation introduced at the 
Fair was a huge exhibit of entries in 
the Newspaper Advertising Contest, 
representing all types of shoe adver- 
tisements from both large and small 
stores throughout the country. 
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Whether for factory or leather goods 
department, the best possible clear 
finish for leather and shoe products is 
made by Dyo-Flex. Every Dyo-Flex fin- 
ish is keyed to the leather used, to 
insure best results. 
1. For smooth leather, including reptiles, 
use Dyo-Flex 421 Clear High Gloss. 
2. For glove leathers, saddle leather, handi- 
craft or open grain leathers, use Dyo-Flex 
124 Clear. 

3. For bags, luggage, furniture, and any leather 
goods where protection is pre-eminent, use 
Dyo-Flex 422 Clear. 

4. For Patents and Reptiles, use Dyo-Flex Patent 

Leather Refinisher. Available in clear or black. 


ites 
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PENT A aire 


: DYO CHEMICAL COMPANY 


2200 Central Expressway, South 


=": Bex 9007 DALLAS, TEXAS 





innersole splits 


MADE AT OUR MERCERSBURG TANNERY DIVISION 


backed by the name that 
stands for higher quality 


@ Solid and firm tannage, but mellow enough 
to channel well. 

e@ Uniform natural light color. 

@ Closely sanded flesh side. 

@ Consistently well-trimmed and uniform 
weight. 


@ Meets all chemical and physical require- 
ments for making a comfortable and 
long-lasting shoe. 
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Manufacturers of Gahna Leathers 
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“There Is No Better Leather" 


SOLE LEATHER BELTING LEATHER 


BENDS BEND BUTTS 
STRIPS SHOULDERS 


TAPS 


BELLIES LEAS & MeVITTY, Inc. 


HEADS PHILADELPHIA 6, PA. 
“Leather for Health” 




















Real White SHEEP 


Actually Tanned WHITE—No? Bleached 


THOMAS A. O'KEEFE 


EST. 1907 


LEATHER COMPANY 


4 GOODHUE ST. SALEM, MASS. 
Also ... General Line of SHEEPSKINS for oanwenr traces 
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Quote from Albert Wachenheim, 
“Modern selling is a matter of tim- 
ing. We must have the right thing 
at the right time, priced right.” He 
suggested careful planning based on 
the study of the period of 1947-1948, 
for Easter 1948 was also very early 
and that period could serve retailers 
as a guide in making their plans for 
1951. 

Weir Stewart said he saw good 
business for the shoe industry in the 
months ahead, but at a price level 
which was substantially higher than 
it has been if raw material prices do 
not come down. He stressed the un- 
certainty of the business picture and 
mentioned as example the fact that 
hide and skin prices are higher now 
than they have been for 30 years, 
although the supply is plentiful. 

653 firms participated in 1,279 
exhibit spaces. 


1951 


Weir Stewart, President, National 
Shoe Manufacturers Association, and 
Albert Wachenheim, Jr., President, 
National Shoe Retailers Association, 
were Co-Chairmen. Dates: Oct. 29- 
31, Nov. 1. 

At the Joint Luncheon meeting on 
Monday, the speaker was Lawrence 
B. Sizer, Division Vice President and 
Director of Public Relations, Mar- 
shall Field and Company. The title 
of his address, “Lasting Friendship.” 

On Monday evening at the Annual 
membership meeting of National 
Shoe Manufacturers Association, Dr. 
George W. Taylor addressed the 
group on “Industrial Relations in a 
Defense Economy.” 

Quotes from Lawrence B. Sizer, 
“There is something so basic about 
shoes that a customer who will for- 
give a store almost any other short- 
coming will never forgive a bad 
shoe.” 

Weir Stewart, “In view of current 
inventories and stable prices it would 
appear that conditions are favorable 
for business for Spring 1952. By 
that I do not mean that we are in for 
boom times, but the all-over economy 
has been proved sound, else the im- 
pact of one of the greatest liquida- 
tions of consumer goods in history 
would have been far more serious. 

Albert Wachenheim, Jr., “Mark- 
downs have been the greatest in- 
creased expense that most of us have 
had. True, the price advances of the 
past year covered a multitude of these 
sins, but now with readjustment 
going the other way, the mistakes in 
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judgment will stand out like a sore 
thumb.” 

Dr. Geo. W. Taylor, “There is, of 
course, a very real risk that the value 
of dollars may further depreciate. 
Consumers in large numbers never- 
theless prefer to assume the risk 
of holding dollars instead of buy- 
ing more consumer goods at cur- 
rent prices. At any event, savings 
are on the increase at a time when 
inventories of consumer goods, while 
being gradually reduced, continue to 
hang heavy in many lines.” 

645 firms participated. Number of 
exhibit spaces, 1,232. 


1952 

The National Shoe Fair Joint Com- 
mittee dispensed with the Co-Chair- 
men in the organizational setup, and 
Herebrt N. Lape, Jr., was elected by 
the Joint Committee as its Chairman. 
Dates: Oct. 27-30. 

An innovation was_ introduced 
when the Monday Joint Meeting was 
changed from a luncheon to a break- 
fast meeting. The speaker was Ray- 
mond Moley, who addressed the 
gathering on “How to Keep Our 
Liberty.” 

Fashion-Vues, a unique and spec- 
tacular style presentation was dis- 
played in the Red Lacquer Room 
with thirty-four exhibits of new and 
authentic spring costume _ styles, 
men’s, women’s and children’s, rep- 
resenting fashion coordination with 
over three hundred new spring shoes 
being exhibited which were carefully 
selected by authoritative style com- 
mittees. 

Quote from Raymond Moley, 
“This thing called Liberty is not 
something we can take for granted. 
We must fight for it day by day. We 
must earn it the hard way. It is not 
for us to dissipate and give away. 
We have an obligation to maintain 
this liberty for others. The American 
people are reaching out for character 
in this campaign. The people are 
confused; they believe we need a 
man whose character is so substantial 
that their savings, institutions, con- 
stitution, liberty will be safe in the 
next four years.” 

After an absence of several years, 
the annual banquet of the National 
Shoe Fair was revived, being held on 
Wednesday night in the Grand Ball- 
room of the Conrad Hilton where a 
capacity crowd pronounced the affair 
as the finest ever held in the industry. 

678 firms participated in 1,301 
exhibit spaces. 


— END — 
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Suede 


worth the difference 


SLATTERY BROS. TANNING CO. 
210 South St. Boston 11, Mass 











experience 


dictates... 


'SETON LEATHERS | 








SETON 
PATENT 














Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


MAJID AHMAD ROAD KANPUR, INDIA 














Tanners 
d 


528-38 Park Avenue © Brooklyn 5, N.Y. ¢ Ulster 5-2451-2557 an 
Finishers 


SHEEPPSKINS 
SKIVERS 
e@ SPLIT 


alsa 
CONTRACT 
TANNING 
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| Caton Lene 


to save you more.and serve you better 


FITTED 
INSOLE STRIPS 


MANUFACTURERS OF 
FITTED INSOLE STRIPS * PLATFORM MATERIAL ¢ FELT AND FIBRE PRODUCTS 


Representatives in Principal Shoe Centers 


J / // y} 274 BROAD STREET 
hil © layman 6 Fd Me an was 








Best WHITE ELK 


ELK SIDES —CHROME SPLITS 
AMDUR LEATHER CO., INC. 


Tanners 


7 SPRUCE ST., NEW YORK, N. Y. 
129 SOUTH ST., BOSTON, MASS. 


TANNERIES — Peabody & Woburn, Mass. 


SELLING AGENTS 


C. D. Kepner Leather Co., Boston, Mass. 

L. Chase Kepner, Lancaster, Pa. : 

Liebman & Cumming, Los Angeles, Calif. Chicago Tanning Co., Chicago, Ill. 

Liebman & Cumming, San Francisco, Calif. John G. Mahler Co., Dallas, Texas 
Thomas F. Dorrity, Rochester, N. Y. 


Allen Leather Co., St. Louis, Mo. 
W. H. Grafe, Cincinnati, Ohio 








@ FAST MULLING 
© GREATER RIGIDITY AFTER MULLING 
© RAPID FUSING OF LINING AND UPPER 


Ask your supplier for 


SNYDER BUCKRAMS 


Once Used — No Other Will Satisfy 
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Deaths 





Paul L. Bernhardt 


. 52, leather chemicals executive, 
died suddenly Oct. 10 following a 
heart attack suffered while working 
in the yard of his home at Peekskill, 
N. Y. As a technical representative 
with the Leather Chemicals Depart- 
ment of Rohm & Haas Co., Philadel- 
phia, he was a familiar figure through- 
out the heavy leather industry in the 
East. Prior to joining Rohm & Haas 
in Nov., 1945, he was associated with 
American Hide & Leather Co. at its 
Ballston Spa, New York, tannery. He 
received his early training as a leather 
chemist at Pratt Institute in Brooklyn 
and served as an instructor in chemi- 
cal warfare at West Point during 
World War II. He held the rank of 
major in the Reserve. Surviving are 
his wife, Mildred; two daughters, Mrs. 
John Geddes and Mrs. Harold Neu- 
bert; and one granddaughter. 


Robert W. Dittmann 


. 71, shoe manufacturer, died re- 
cently at his home in University City, 
Mo., following a long illness. He was 
president of Geo. F. Dittmann Boot & 
Shoe Co., pioneer St. Louis shoe manu- 
facturing firm, for several years be- 
fore the firm was liquidated in 1924, 
He leaves his wife, Elizabeth; a son, 
William H., and two daughters. 


Elkin Sklar 


.. « 80, retired leather merchant, died 
Oct. 7 at the Einstein Center in Phila- 
delphia, Pa. He operated his own 
leather wholesaling firm in Philadel- 
phia for many years before retiring in 
1943. Sklar was a member of the 
Independent Order of B’rith Sholom. 
He leaves two daughters, Mrs. Israel 
Binder and Mrs. Milton Tomberg; and 
three sons, Julius, George and Alex- 
ander. 


John Macht 


. shoe manufacturing and sales ex- 
ecutive, died suddenly at Greenport, 
Long Island, N. Y., on Oct. 11. A 
resident of Rockville Center, L. I., he 
was president of Stanal Sales Corp., 
with offices in the Marbridge Bldg., 
New York City, and Tru-Stitch Moc- 
casin Corp. of Malone, N. Y. Surviv- 
ing are his wife, Alma, and five sons, 
Malcolm, Ronald, Stanley, Norman 
and Neil. 

(Other Deaths on Page 78) 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





Mchy. & Equip. Wanted 


WANT TO BUY machinery and equipment for 
complete upper leather tannery. 
FRANK JEROME, 
4020 Bandini Bivd., 
Los Angeles 23, California 





Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 


KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


For Sale 


Men's Shoe and Slipper Factory, near Boston, 
making Stitchdowns and Prewelts. 1,000 pair 
day capacity. Low rent, Overhead and Labor. 
Sell cheap. Reasonable terms can be arranged. 
Address Box X-4, c/o Leather and Shoes, 
10 High St., Boston 10, Mass. 





Blue Splits for Sale 
TRIMMED AND SORTED for weight and 
grade. Large quantities. Steady supply. Tell 
us what you are making and we will furnish 
a suitable selection. 

Address K-1, 
c/o Leather and Shoes, 


300 W. Adams S&t., 
Chicago 6, II. 





Situations Wanted 





Shoe Factory Manager 


Familiar with every phase of managerial di- 
rection. Experience over 20 years in women's 
novelty shoes, including a sound knowledge 
of factory quality and costs. Have a pleasing 
personality and can get the most out of ex- 
ecutives and employees. Would prefer New 
England. Write Box X-1, c/o Leather and 
Shoes, 10 High St., Boston 10, Mass. 


Cutting Room Foreman 
Available at once exceptionally well qualified 
man who knows all phases of leather buying, 
can train and supervise help. Young enough 
to get out a lot of work and experienced 
enough to do it right. Apply Box X-6, c/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each tasertion. 

Undisplayed adverti ts cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not iater than 





Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with bex numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








SHOE STYLES THE WORLD OVER 


Subscribe to leading international shoe 
fashion magazines. Free descriptive price 
list. 
OVERSEAS PUBLISHERS 
REPRESENTATIVES 


66 Beaver St., New York 4, N. Y. 











Salesman or Buyer 


EXPERIENCED on sewing machines, shoe 


machinery, clicker dies and parts and acces- 


sories for the above. Adaptable and depend- 
able. Permanent position with established | 


company. State offering in first letter. Ad- 


dress K-13, c/o Leather and Shoes, 300 W. | 


Adams St., Chicago 6, Ill 


Stitching Room Foreman 


Experienced and capable stitching room man | 
If interested | 
apply Box X-7, c/o Leather and Shoes, 10 | 


available Best of references 


High St., Boston 10, Mass. 


Stockfitting Foreman 


If you need a man to solve your stockfitting 


problems, I think I am the man you seek. 


Apply Box X-8, c/o Leather and Shoes, 10 } 


High St., Boston 10, Mass. 





open. 





Style Man Wanted 
A LARGE MIDWEST MANUFACTURER of nationally advertised, medium and 
higher priced, men's shoes, is looking for an aggressive style man who has experience 
in styling shoes for young men. Tremendous opportunity for future growth. Salary 


Address K-11, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 








THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 
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Quimby’s great book 
for every shoe man 
who wants to know- 


the relation of shoes to 
wearing apparel 
style fundamentals in shoe- 
making 
basic shoe designs 
development of modern 
shoe design 
modern shoemaking proc- 
esses 
all about lasts 
. facts about foot structure 
. how to fit shoes 
. how to flatter the foot 


AND who wants to know 
the history of the shoe 
industry, its industrial 
stages in America and a 
quick reference to shoe 
terms and data. 
Harold R. Quimby, a lifelong stu- 
dent of the shoe industry and one 
of its outstanding figures, has written 
the romance of the shoe industry 
in “Pacemakers of Progress.” It’s 
a book you ought to have now. Order 
it today. 


$ 6.00 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, IIlinols 


Enclosed is $ 


Please send 
copies of "Pacemakers 
of Progress,” by Harold R. Quimby. 


Address: 
| Zone... State 


93 
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Acme Backing Corp. ere 

Amalgamated Leather Cos., Inc. . 

Amdur Lea. Co., Inc. . ye 

American Cyanamid Co., Calco Chem. 
Div. . 

American Extract Co. 

Armour Leather Co. 

Armstrong Machine Works 


Barbour Welting Co. ..... 
Bay State Cutting Die Co. 
Blackhawk Tanners wi 

Boston Machine Works Co. 
Brezner Div., Allied Kid Co. 
Brockton Cut Sole Corp. . 
Brown Co. (Onco Div.) .. 


Cc 


Calco Chemical Division, American Cy- 
anamid Co. , es 

Campello Shank Co. 

Carr Leather Co. 

Clayman, Philip, & Sons, Inc. 

Colonial Tanning Co., Inc. 


Davidson Rubber Co. 

DuPont, E. 1., deNemours & Co. (Dyes 
& Chems. Div.) . : 

Dyo Chemical Co. 


Eberle Tanning Co. 
Eastern Tanneries Ltd. 


F 


First Nat'l Bank of Boston 
Fleming-Joffe Ltd. 
Freeman, Louis G., Co. 


G 


Garlin & Co., Inc. 

Gebhardt, A. L., Co. 

Goodrich, B. F., Co., Shoe Products 
Division : 

Gordon-Gruenstein Inc. 

Greiner, Wm., Co. . 


H 
Hadley Bros.-Uhl Co. 


Hooker Electrochemical Co. ....... 
Horween Leather Co. ..... 
Huch Leather Co., The 


Independent Die & Supply Co. 
International Ticket Co. 


K 
Korn Leather Co. . 


The Only Tools — 


The only tools a sole leather sorter 
uses are his iron, his hands and 
his judgment—and his judgment 
is far the most important. We 
pride ourselves in the experienced 
ability of our sorters— among 
them Rudolph Peterson whose 
association with the management 
extends back more than twenty 


years. 


Leather is Nature-bred to Breathe. 


BROCKTON Cur SOLE COR PORATION 


MEN'S AND BO 


YS LEATHER GRAIN INSOLES 
‘2.00.14. m@elll baa -< 


‘LIFTS - TAPS - MIDSOLES 


LEATHER and SHOES 


L 


Lawrence, A. C., Leather Co. 
Leas & McVitty, Inc. ... 
Leather Industries of America, 


. th and 15 


Lichtman, J., & Sons .. 
Lincoln, L. H., & Son, Inc. 
Los Angeles Tanning Co. .. 
Loewengart & Co. . - 
Lynn Innersole Co. 


M 
Markem Machine Co. 


N 
North & Judd Mfg. Co. 


fe) 


Ohio Leather Co., The ............ 
O'Keefe, Thomas A., Co. ............ 
Overseas Publishers Reps. .......... 


Pero & Daniels, Inc. 


9 
Quinn, K. J., & Co. 
Quirin Lea. Press Co. 


Randall Co., The 

Regano Box Toe Co. 
Respro Inc. 

Robeson Process Co. 

Ronci, F., Co. 
Ross, A. H., & Sons, Inc. . 
Rueping, Fred, Lea. Co. 


Ss 


Sanford Tanning Corp. 

Schiff, Lawrence, Silk Mills . 
Schlossinger & Cia, Ltda. 
Seton Leather Co. 

Singer Sewing Machine Co. 
Slattery Bros. Tanning Co. ... 
Snyder Buckram Co. .... 
Sponge Rubber Products Co. 
Stern Can Co. 


T 


Tanexco, Inc. ; : 

Taylor, Thos., & Sons, Inc. 
Thermo-Plastic Products Inc. ........ 
Tiedemann Leather Co. 


Union Bay State Chem. Co. 
United Shoe Mch. Corp. . 


V 


Verza Tanning Co. 
Vulcan Corp. 


Ww 
Windram Mfg. Co. 


Winslow Bros. & Smith Co. 
Woburn Machine Co. 
Young, J. S., Co. 


October 17, 1953 





designers and foremen agree 


tuista 


makes their jobs easier 


Tufsta gives them greater styling freedom, 
reduces problems common to multiple cutouts, 
perforations, and narrow straps. It’s tough and 
strong — gives shoes extra strength wherever 
a pattern has a weak spot. 

Tufsta can’t fray, eliminates chances of 
unsightly or irritating rough edges. Why? 
Because it’s a non-woven cotton base material 


far superior to paper imitations. 


Tufsta is easy to work with. Its extra 


strength helps prevent stretching or breaking 

ae ae A PP . Desieners. foremen, 
in “pulling over” and other operations c 
. rers oOo ney 
where strains occur. en ' 
helps them 


Tufsta allows stitches to countersink perfectly. 
Tufsta pays for itself many times over by 


saving factory cripples and rejects. 


FOR ADDED WEIGHT AND APPEARANCE IN 
LIGHTER LEATHERS specitry TUFSTA DOUBLER’ 


Tufsta Doubler gives lighter and cheaper leathers the top 

quality appearance of the best grade shoes. It adds plumpness 

— gives right body for stitching — is non-absorbing — won't Manufacturers of a complete line 
ink — ithout ‘ 

shrink — molds to shape of shoe and holds that shape withou ot quality vomp, quarter ae 


springing back when lasts are pulled. hag 
socklinings for the shoe trade 





THE EASIEST THING ON EARTH 
TO SELL A MAN IS... 


Give a mana tieless oxford that will not gape or slip . . . 
that hugs the instep and heel with complete comfort . . . 
that truly fits both the foot and the fashion. . . fitted with 


is re ER, 
By Invitation Member 
1 fee CS R 
a f 
at / de l 


PP" 


*% 


...and he is your customer 
for keeps. Hidden gores of 

anus  - SHUGOR give new smartness, 
BUSINESS CHARACTER | new merchandising impetus to 
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THOMAS TAYLOR E&E SONS 
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